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DesignThinkers / Bring a Client Initiative

DesignThinkers 2014 was a huge success with 1,700 
participants (our highest attendance to date); 23 press 
passes were issued and 16 members of the media 
attended; notably contributors from Fast Company and 
Trendhunter. For the second consecutive year, the co 
ference Twitter hashtag trended across Canada. We 
continued the “Bring a Client” initiative whereby RGDs 
(and Provisional RGDs) were invited to bring a guest to a 
conference talk. Up slightly from 2013, we had 20 clients 
attend.

Canada 150 Logo Debate – Media Coverage

This year, our response to the Canada 150th anniversary 
logo garnered significant media coverage. In December 
2013 when CBC broke the story of the federal govern-
ment’s $40,000 spend on the focus group testing of 
five proposed Canada 150 logo concepts, RGD’s official 
response came one day later. Our timeliness landed us 
media coverage, and recognition as Canada’s national 
design association, in Strategy Online, Creative Review, 
Fast Company, Marketing, Toronto Star, AZURE, Radio 
Canada, TAXI, Metro and Grafika.

In December 2014, when the government announced the 
launch of a speculative Canada 150 logo design con-
test, RGD’s Student Committee launched a grassroots 
campaign called “#: My Time Has Value”. Students, and 
others opposed to the contest, were asked to share 
pictures of themselves holding up a sign with the mes-
sage “My Time Has Value” on social media. Over the next 
few days, there was a flood of support via Twitter, and 
160 protest photos were posted to Flickr receiving over 
13,000 views. The initiative was covered by Global News 
Toronto, TechVibes, QNet News Belleville, Up North CBC, 
570News, CBC Radio Nova Scotia, Oshawa Chronicle, 
Algonquin Times, other international design associa-
tions and most notably, in a Huffington Post article that 
received 13,000 Facebook likes. 

DesignThinker of the Year Award

RGD partnered with the Rotman School of Management 
for the second year to honour Canada’s DesignThinker of 
2014, Larry Rosen, CEO of menswear giant Harry Rosen 
Inc. The physical award was produced through a design 
donation from Entro and manufacturing donation from 
WSI Sign Systems & KING Architectural Products. Larry 
accepted his award onstage at DesignThinkers 2014. The 
2015 Call for Nominations will open in May. This year, we 
hope to create more support materials demonstrating 
how the DesignThinker of the Year enhanced their busi-
ness through the use of design.

Exhibits

For the first time ever, the winning projects from our 
2014 Student Awards were on display in the Departures 
terminal of Pearson International Airport for a 3-month 
span. Once that exhibit wrapped up, winning projects 
from the 2014 So(cial) Good Design Awards were on 
display for 6 months.

Partner Organizations

We are excited to announce new cross-promotional 
partnerships with the Toronto and Golden Horseshoe 
Chapters of the International Association of Business 
Communicators (IABC), the Institute of Communication 
Agencies (ICA) and the Canadian Public Relations 
Society (CPRS). These organizations join a growing list 
of 20+ industry partners, including: IABC’s Ottawa and 
Waterloo Chapters; Interior Designers of Canada (IDC) 
and the Editors’ Association of Canada (EAC). These 
reciprocal relationships not only benefit RGD Members 
who receive discounts to our partners’ events, but also 
allow us to promote the RGD designation and graphic 
design profession to a diverse business and creative 
audience.

PR Agency Hired

This spring, we will work with Idea Workshop to roll-out 
a multi-faceted campaign to include a media roundtable; 
pitches to the press; and a press release template and 
media tip sheet for members to self-promote. Through 
the media connections and PR tactics learned, RGD staff 
will implement strategies in-house.


