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We also initiated a bi-weekly, free webinar professional development program for members 
which has been immensely popular.  
 
Before we move on to all of our Committee Chair Reports, let me just give you a preview 
of a few the other exciting initiatives coming down the road at RGD.  
 
Craig Swistun, who is no longer on the Board but who will continue to work on this 
project, is investigating what we hope will be some sort of Group RSP program for RGD 
members. 
 
Also, Creative Niche will be helping RGD to fund a 2010 National Survey of Salaries & Billing 
Practices for Graphic Design & Communications Professionals. A new up-to-date survey is 
sorely needed and we are extremely pleased to have Creative Niche on board to help us to 
conduct it.  
 
Communications with members has been enhanced over the last year with the bi-weekly 
distribution of our email newsletter, RGD Word; a new sponsor subscriber email list which 
allows us to distribute sponsor offers and information; quarterly mailings, a Twitter feed 
with over 500 followers, and an active series of LinkedIn Groups. 
 
a) Communications Report 
Presented by Lionel Gadoury R.G.D. 
Members are myself, John Furneaux R.G.D., Bob Hambly R.G.D., Rod Nash R.G.D., Karen 
Satok R.G.D. and Nicole Vallee R.G.D., who was Chair of the Committee until recently. 
 
The Committee’s mandate is defined as the following: 
• To steward the Association’s identity and external communications strategy. 
• To propose, develop and review strategies to raise awareness of the Association. 
• To facilitate communication between the Association and its members. 
• To encourage communication of the Association’s mission and activities. 
 
This year, with the assistance of communications and brand consultants Mary Jane Braide 
and Jeannette Hanna, the Committee undertook a Brand Audit, which was approved by 
the Board in January. 
 
The Brand Framework includes the following: 
 
Vision: Our vision is for a graphic design profession that is broadly valued for its contribution 
to life, commerce and society. 
 
Mission: Our mission is to be the hub for graphic design in Ontario – the source for 
continuous learning, sharing, advocacy and mentorship. 
 
Promise: RGD brings our extended community together to build the calibre and 
contribution of graphic design throughout Ontario. 
 
Strategic Themes: To raise standards; build brand equity; support the designation, and 
increase membership. 
 
The Committee will be working to present the new Framework to the membership and 
industry as well as ensuring that the Association’s communications, programs and and all of 
our activities are consistent with it. 
 
One of the Committee’s other ongoing responsibilities is to review RGD communications 
materials created by design firms for projects such as DesignThinkers and Design at Work.  
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This year Juniper Park has been selected as the Design Partner for DesignThinkers 2010, 
Compass360 was selected as the Design Partner for Design at Work 2010 and Identica has 
been selected as the Design Partner for the National Survey of Salaries & Billing Practices 
for Graphic Design & Communications Professionals. 
 
b) Exam Board Report 
Presented by Caroline Bruckner R.G.D., President 
I am pleased to be here representing the Examination Board for Registered Graphic 
Designers. Our Directors are myself, our Secretary, Sean Grant R.G.D., Dale Atkinson 
R.G.D., Lionel Gadoury R.G.D., Shelley Gainer R.G.D. and Leila Harwood R.G.D. Our 
activities are also supported by an Advisory Committee that includes Rod Roodenburg, 
President of the GDC; Annette Blum R.G.D., Angela Bradfield R.G.D. and Rod Nash R.G.D. 
 
The Exam Board is focused on: 
- Establishing and updating, as required, an eligibility process for determining which 
candidates are qualified to take the exam (based on education, experience etc). 
- Creating a method for testing these candidates that ensures they meet the 
standards required to be accredited as Registered Graphic Designers (R.G.D.s) 
- Ensuring the assessment is professionally credible, administratively 
feasible, publicly acceptable, legally defensible, and economically affordable. 
 
There are three facets of this process that we focused on this year and I am pleased to 
report on some of these activities. 
 
Application Process/Eligibility 
- The most significant innovation to this process over the past year was the requirement 
that a candidate submit his or her six written rationales, required for the portfolio 
interview assessment, as part of their application. This has allowed the Eligibility Committee 
to ensure candidates are submitting appropriate materials, to disqualify candidates who 
are clearly not ready to go through the process, and to ensure a candidate has completed 
this step before his or her interview is scheduled. (In the past, candidates would often 
schedule their interviews but then cancel at the last minute because they had not yet 
completed their rationales, which they were only required to submit a few days in advance 
of the interview.) 
 
Portfolio Interview 
- This assessment process is very successful but we do continue to review and make 
modifications to the Assessment Form, which is completed by our Interviewers after every 
interview. This is done to ensure that the process is as fair and objective as possible, and to 
also ensure that we feel confident that all successful candidates are deserving of the 
R.G.D. designation.  
- We also continue to harness technology to make this process as accessible as possible 
with many candidates conducting their portfolio interviews via Skype. R.G.D. reviewers are 
together at the RGD office and candidates have sent their actual pieces to the RGD office 
in advance so they are in the hands of the reviewers while the candidate presents. 
 
Written Test 
The written test offers a challenge and opportunity for the Exam Board and many 
Directors and members of RGD worked very hard this year to ensure it continues to assess 
that candidates are knowledgeable in areas of business, design history, principles, and 
research, and especially ethics. 
- All of the Technology sections were revised by R.G.D.s specializing in each field. One 
major change is that what was previously the 3-D Technology section, a combination of 
packaging and environmental graphic design questions, has been divided into two separate 


