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Case Study: Monica Martinez RGD 

Type of Work (choose one)

Pro Bono Self-published Professional

Client Name

Project Challenge 
Describe the client needs / project brief, including project goals and objectives.

Strategy/Methodology
Describe your design process including any research, analysis or other information gathering and investigation that contributed to your solution.

Date Project Completed Your Role in the Project

Project Title

MM / DD / YYYY
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Design Process
Briefly describe the design process from initial concept exploration and presentation to acceptance by the client.

Solution/Contribution
Describe your design solution/deliverables and how they achieved project goals and objectives.

Results/Impact
Provide quantitative/qualitative evidence of the effectiveness of your solution and/or how overcoming any special circumstances and/or 
challenges on the project demonstrate the effectiveness of your solution.

Supporting Materials
Is this project available for viewing online?

Yes, at the following URL:

No, I will upload my materials:
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Our colour palette is fundamentally 
important in aiding awareness 
and recognition of our brand 
communications. 

Fire & Flower Orange is our brand 
colour. It is complimented by four 
neutral ones. The following pages 
and application examples show 
how they’re used.

Tints of all colours may also be used.

Color Specifications

Since individual printers and computer 
screens show colours differently, the colour 
swatches on this page should not be used for 
colour-matching purposes. Always use the 
values provided here.

Also note that the colours specified may not 
be modified or substituted.

When printing on uncoated stock, match to 
the coated Pantone chip swatch (do not use 
the uncoated chip swatch).

1.3 Our brand colours

Fire&Flower Orange
PMS 172C

CMYK: 0  87  100  0
RGB: 262  69  19
HEX: fc4513

Brand colour Secondary colours

Black

CMYK: 0  0  0  95 
RGB: 36  39  42
HEX: 24272a

White

CMYK: 0  0  0  0 
RGB: 255  255  255
HEX: ffffff

Fire&Flower Grey
Cool Grey 11

CMYK: 0  0  0  80 
RGB: 86  86  86
HEX: 56565a

Fire&Flower Oatmeal
PMS 7534C

CMYK: 17  23  24  0 
RGB: 212  204  189
HEX: d4ccbd
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1.1 Master logo

The Fire & Flower logo is the most 
visible representation of our brand. 

It is an expression of our personality 
and a distillation of all the experiences 
that make Fire & Flower unique. Treat it 
with respect and use it in accordance 
with these guidelines.

To allow maximum flexibility, three 
lock-ups of our logo have been 
created. The preferred lock-up is our 
seal, shown here. We call this our 
master logo. Use it whenever possible.

Greyscale versions of the logo have 
also been created, to be used in cases 
when colour printing is not an option.

Use the stamp version of the seal 
for special printing effects, such as 
embossing and foil stamping.

Positive

Positive

Negative (same as Positive)

Negative

Greyscale versions

Colour versions

To ensure maximum visibility and 
legibility of the logotype, minimum 
clear space is determined by the 
width of one the  “F”s that forms the 
Flower & Flower symbol.

The minimum reproduction size for the 
logotype in print is 0.5 inches wide.

0.5 in

Stamp

Stamp

CLEAR AREA MINIMUM SIZE
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Sailec is our brand typeface and, as 
such, all printed and digital marketing 
materials are set in Sailec.

As a typeface, Sailec offers a wide 
range of weights. However, only the 
Regular and Bold weights are needed 
to design any Fire & Flower materials. 

Sailec is also available as a webfont 
provided specifically for digital use.

Flama Condensed Bold, all caps, 
is used as an accent font. The 
application examples included
in this guide show how it is used.

Both typefaces can be purchased at: 
www.myfonts.com

Office use:

Sailec and Flama are not commonly 
available on desktop computers. 
For daily correspondence 
and electronically distributed 
communications, use Arial as 
a substitute. It comes with the 
Microsoft Office suite of applications, 
which includes PowerPoint and Word.

1.3 Our type

Brand typeface Accent font

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890$&@’*(,.;:#!?)
SAILEC LIGHT

ABCDEFGHIJKLMNOPQRSTUVWXYZ
1234567890$&@’*(,.;:#!?)
FLAMA CONDENSED BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890$&@’*(,.;:#!?)
SAILEC REGULAR

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890$&@’*(,.;:#!?)
SAILEC BOLD

ABCDEFGHIJKLMNOPQRSTUVWXYZ
abcdefghijklmnopqrstuvwxyz
1234567890$&@’*(,.;:#!?)
SAILEC BLACK

Sailec is our brand 
typeface.
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Stacked and horizontal versions of 
the logo have also been created, as 
alternates of our master logo. Use 
either when space is better fitted 
to use them . For example, on our 
website.

1.2 Alternate logo versions

CLEAR AREA MINIMUM SIZE

Horizontal version

Positive Greyscale - PositiveNegative Greyscale - Negative

0.5 in

Stacked version

CLEAR AREA MINIMUM SIZE

Positive Greyscale - PositiveNegative Greyscale - Negative

0.5 in
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The Fire &Flower symbol may be used 
on its own to brand some materials, in 
any of our brand colours. 

The application examples included in 
this guide show how it is used.

1.3 The Fire & Flower symbol

Fire & Flower Brand Identity Guide

Section 1.0
Basic elements

Our logo
Versions

1

The Fulcrum brand identity comprises 
a series of elements that, when used 
together, create a cohesive look and 
feel that embodies the Fulcrum brand.

The following sections provide 
guidance on how to use each 
element of the system. When used 
properly, the brand identity provides 
a foundation for clearly and creatively 
expressing the Fulcrum story.Brand Identity 
Guide
Version 1.0
August 30, 2017
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	Project 1: Client Name: Fire & Flower
	Project 1: Date Completed: 12/12/2017
	Project 1: Your Role: Creative direction, Designer
	Project 1: Project Title: Fire & Flower Branding
	Project 1: Project Description: Fire & Flower began when a Toronto-based group of investors decided to enter the recreational cannabis retail market. Their plan, to open a chain of cannabis stores across Canada. At the time the project began, the announced legalization of cannabis was still a year away but our client wanted to "hit the ground running" on day one. The first step was to develop the brand's strategy and name. Once both were approved, we designed their logo and brand identity.
	Project 1: Research and Analysis: Research consisted of analyzing existing cannabis brands and retailers in US states that had already legalized cannabis. We also became familiar with market research done in this arena, to identify potential areas of opportunity for the brand to capitalize in. 
	Project 1: Design Solutions and Deliverables: One year later, on October 17th, 2018, cannabis became legal in Canada and Fire & Flower opened their first two stores in Alberta, with plans to open another 28, in that province alone. Investing in the development of their brand identity early on paid off. The brand guidelines we developed served as a road map for them to engage other teams to design every aspect of their offering, which included everything from store design to merchandise, web and social media channels, all the while enriching the brand's look and feel. When the time came to open,  Fire & Flower was able to deliver a seamless brand experience across multiple touch points, allowing  the brand to build recognition right away. 
	Project 1: Special Circumstances: The public's response, so far, has been overwhelmingly positive. On opening day of their first location, expectations where high as lines formed outside the store. Since then, Fire & Flower has continued their aggressive expansion plans. To date, they operate 15 locations in Alberta and two in Saskatchewan. On January 25th, 2019, the company announced it had just surpassed the $10 million mark in sales since legalization. A special circumstance surrounding this project was the fact that we were designing a brand identity for, essentially, a new product category. When the project began, Canada was still one year away from legalization. The details of how potential retailers would be able to sell cannabis to the public, province by province, were unknown. In developing the brand, we had to make several assumptions, using only the limited amount of information we had at the time.
	Project 1: Design Process: The brand's name of Fire & Flower lead to us to develop several concepts for the logo around the idea of a "fire flower". Several presentations later, our clients felt that they weren't completely satisfied with the logos we had presented. So, we went back to the drawing board, abandoning the idea of a flower, to instead concentrate on creating a monogram, using the two "F"s in their name. Finally, we had a consensus among our clients, so we proceeded with the development of the brand's identity elements and to write the brand's usage guidelines.
	Project 1: Supporting Materials URL: 
	Project 1: Supporting Materials File Upload: 
	Case Study 1: Professional
	Project 1: No


