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The In-House 
Design Awards
In 2016, RGD’s Board of Directors launched a new Awards program 
to recognize the work of designers and creative teams within 
Canadian corporations, organizations and government. We were 
so overwhelmed by the enthusiastic response from the in-house 
community that there was no question that the creation of this 
program had been a wise one and we are thrilled to present the 
winners for 2017 here.

For decades, professional designers have sought recognition of the value that design 

offers business. The growth and development of the in-house design community 

demonstrates just how much business understands the value of design today, as  

in-house designers are increasingly involved in marketing and communications 

initiatives. By working with designers who consider the organization’s brand image in 

everything they do, businesses are able to communicate more effectively with target 

audiences and achieve and exceed their goals. In our 2017 Annual, we present some 

of the most effective and beautiful examples of this in practice. 

About RGD

Through the Association 
of Registered Graphic 
Designers (RGD), Canadian 
designers exchange ideas, 
educate and inspire, set 
professional standards and 
build a strong, supportive 
community dedicated to 
advocating for the value  
of design.

RGD was created by 
government legislation to 
grant qualified designers, 
design educators and design 
managers the right to use 
the designation RGD. The 
RGD designation offers 
employers the assurance of 
hiring an experienced and 
qualified professional who 
is committed to the highest 
ethical standards. 

RGD members have 
documented levels of 
relevant, professional 
education and experience, 
along with demonstrated 
competence in design, 
strategy, business, 
accessibility, research  
and ethics. 

Representing over 3,900 
designers, managers, 
educators and students,  
RGD advocates on 
behalf of the profession, 
communicating the 
invaluable contributions 
of graphic designers to 
commerce, culture  
and society. 

RGD programming includes 
the annual DesignThinkers 
Conference, the biannual 
Creative Earners National 
Survey, the So(cial) 
Good Design Awards, the 
DesignThinker of the Year 
Award, a Design Educators 
Conference, Student Awards 
Program, mentorship 
programs and extensive 
virtual professional 
development programs and 
resources for members.

FOR MORE, VISIT RGD.CA
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2017 In-House  
Design Awards Judges
Judges selected the best work based on principles including colour, 
composition, typography and imagery as displayed in various media, as 
well as promotional design, creativity, strategy, clarity and overall impact 
of messaging. Each judge was given entries based on his or her sector 
and scored entries based on the criteria listed above.

Jordan Bamforth 
Creative Director,  
Beau’s All Natural Brewing

Jordan is a graduate of the 
School of Design at George 
Brown College in Toronto, 
where he specialized in 
corporate identity. While 
working as a freelancer 
in Toronto, he created the 
branding and corporate 
identity for a small, family-run 
brewery named Beau’s All 
Natural Brewing Company. 
He has since been brought 
in-house at Beau’s as the 
Creative Director, leading 
the brewery’s marketing 
and creative teams, which 
have received awards for 
their package design from 
Applied Arts Magazine, How 
Magazine, as well as multiple 
medals in Mondial de la Biére’s 
Beer design competition.

Michelle Hopgood RGD 
Lead Graphic Designer, 
Martin Prosperity Institute 
(MPI), Rotman School  
of Management,  
University of Toronto

Michelle earned her Bachelors 
of Design from OCAD 
University and her Masters 
in Information, specializing in 
Knowledge and Information 
Management, from the 
University of Toronto. She is 
the lead Graphic Designer at 
the Martin Prosperity Institute 
(MPI) at the University of 
Toronto’s Rotman School 
of Management. At MPI, 
Michelle focuses on tailoring 
graphic design to effectively 
convey information and brand 
identity. She specializes in 
the function, perception and 
contextualization of visual 
information by the audience 
and creates a visual identity 
for the Institute through info-
graphics, data visualization 
and design.

Carolina Becerra 
Creative Director,  
Science World

Originally from Mexico 
City, Carolina studied 
communication design at 
Anahuac University and 
then obtained her Bachelor 
of Design from Emily Carr 
University. As an entrepreneur, 
creative director and designer, 
Carolina has collaborated with 
small and large companies 
on design and branding 
strategies. Currently she is 
the Creative Director/Design 
Manager at Science World BC. 
Carolina is also an educator 
with over 18 years teaching 
experience and a certified 
member of the Graphic 
Designers of Canada where 
she is the current Education 
Chair and has held the 
positions of VP of Media, PR 
and Events for the BC Chapter. 
She is also a professional 
member of the AIGA.

Edmund Lam 
Creative Director,  
Frank + Oak

Edmund has been 
working in marketing and 
communications for over 
a decade. Prior to joining 
Frank + Oak, he spent 
time at creative agencies 
Sid Lee, bleublancrouge 
and CloudRaker heading 
up brand experiences 
for Samsung, Cirque du 
Soleil, Stella Artois, Natrel, 
Neutrogena, the Toronto 
International Film Festival 
and Kijiji. He cares most 
about making useful things 
that people actually want 
to see/watch/read/do/
experience. His work has 
been recognized by the One 
Show, Tomorrow Awards, 
Marketing Awards, FWA, 
Awwwards, Webbys, Créa 
and Boomerangs.

Stefan Canuel RGD 
Senior Designer,  
National Gallery of Canada

Stefan is an Ottawa-based 
Senior Designer with 
more than twenty years of 
experience in the design and 
creative industry, including 
high-profile exhibition design 
and print. He has been 
with the National Gallery of 
Canada as a senior designer 
since 2003, providing creative 
leadership to the design and 
marketing departments. 
His design work has been 
recognized both nationally 
and internationally by  
A’ Design Award, The Alcuin 
Society, Communication Arts, 
Design and Design, Redgees 
and uVU Veritiv.

Josh McInerney RGD 
Manager of Design  
and Creative Services, 
Ryerson University

Prior to joining Ryerson 
University, Josh was Creative 
Director and Partner at 
Modu Design, where he 
worked on design projects 
for BMW, Manulife Financial, 
The University of Toronto 
and Cineplex. Josh has 
spoken on branding, design 
and creative thinking at the 
Schulich School of Business 
and RGD’s DesignThinkers 
Conference and has been 
interviewed for the Telus 
Small Business web series. 
He is also on the advisory 
boards of NextCanada and 
the Association of Registered 
Graphic Designers. Josh 
has been recognized by 
HOW Magazine, Marketing 
Magazine’s Great Canadian 
Creative Faceoff 2010, the 
Web Marketing Awards and 
the Retail Advertising and 
Marketing Awards. 

Eric Gagnon 
Design and Branding 
Creative Direction Manager, 
METRO Corporate Brands

Eric has a deeply rooted 
career in retail, food and travel 
(METRO and Transat), through 
in-house and dedicated-to-
client studios. He has also 
worked for Yves Rocher USA, 
Uniprix, Elle Québec and La 
Presse. He earned a bachelor’s 
degree in Graphic Design 
at UQAM, then furthered 
his knowledge of marketing 
at Université de Montréal. 
Having worked with METRO’s 
corporate brands since 2007, 
he oversees branding, design 
and communication for the ten 
main, sub or controlled brands. 
His work has been recognized 
throughout his career, and he 
is especially proud of having 
helped create awareness for 
METRO’s corporate brands 
portfolio through numerous 
national and international 
trade and design awards.

Christopher Moorehead RGD 
Director, Information Design, 
PricewaterhouseCoopers LLP

Christopher Moorehead RGD 
is a licensed professional 
engineer and graphic designer 
specializing in the visualization 
of complex information 
streams. At multinational 
accounting and consulting 
firm PricewaterhouseCoopers 
LLP, his team uses information 
design, data visualization and 
structured typography best 
practices to interpret data, 
develop focused solutions and 
communicate key messages 
on behalf of corporate, 
institutional, and government 
clients. Chris is also a sessional 
instructor at OCAD University. 
Outside of design, his interests 
include boxing, weightlifting, 
postmodern literature, art 
history, single malt whisky, 
and industrial techno. He is 
a committed supporter of 
Manchester City FC, but will 
cheer for any club that beats 
Chelsea – even Arsenal.
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Lindsay Robertson 
Creative Services  
Manager, WestJet

Lindsay studied 
Communications at the 
University of Calgary then 
pursued Visual Design at 
the Alberta College of Art 
and Design (ACAD) followed 
by a two-year stint with 
Sequential Communications 
– a consultancy championing 
brand and identity 
management and working 
with organizations out of 
the United Arab Emirates. 
Lindsay’s leadership 
experience ranges from 
large scale projects, such as 
custom aircraft livery (aircraft 
exterior design), to internal 
cross-organizational cultural 
initiatives that support both 
external marketing initiatives 
and internal cultural programs 
at WestJet. Most recently 
Lindsay and team are focused 
on video and content creation. 

Matthew Rocca RGD 
Lead Designer and  
Brand Enforcer,  
Northern Credit Union

Matthew began working for 
BMR in 2008, an agency 
located in Sault Ste. Marie, 
ON, creating print products 
for both the Ontario Lottery 
and Gaming Corporation 
and the British Columbia 
Lottery Corporation. After 
joining Northern Credit Union 
in 2011, he has become an 
integral component of the 
Marketing Department. As 
Lead Designer and Brand 
Enforcer, his responsibilities 
involve creative direction 
and building brand presence, 
overseeing over 30 
branches across Ontario. 
Matthew is also responsible 
for strengthening brand 
pride and trust on an 
organizational level.

Tanja Taylor RGD 
Senior Manager, Creative 
Services, RBC Global Asset 
Management

Since she graduated from 
the York/Sheridan joint 
program in graphic design 
in 2001, Tanja’s roles have 
ranged from solo in-house 
design roles to leading 
an advertising agency 
studio. She has developed 
an expertise working 
with financial brands in 
progressively senior roles 
and most recently joined RBC 
Global Asset Management in 
a creative director capacity 
in 2015. She has built a 
dynamic studio there and 
evolved their skill set from 
print-focused to include 
digital, video and social. 

2017  
IN-HOUSE 
DESIGN 
AWARDS
A celebration of the creativity 
and resourcefulness of internal 
agencies and the inspiring 
communication solutions they 
develop day after day.

2017 In-House  
Design Awards 
Judges
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AWARDS OF 
DISTINCTION
Beau’s Brewing Co.
Deloitte (2x)
Lululemon
OCAD University
CBC (2x)
Ryerson University
WestJet
DIALOG
Bill Gosling Outsourcing
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BEAU’S BREWING CO. 
Lug Tread Packaging Refresh

CREATIVE DIRECTOR  
Jordan Bamforth   

ART DIRECTOR 
Michael Haddad

GRAPHIC DESIGNERS 
Edward Zucca, Denis Routhier 

PHOTOGRAPHY
Marc Doucette 

A popular and well-known 
craft beer in Ontario, Beau’s 
Lug Tread Lagered Ale is a 
premium product made with 
certified organic ingredients 
and spring water. With the 
ten year anniversary of 
Lug Tread in 2016, and the 
addition of a new packaging 
format in 2017 – the 355mL 
can – it was the perfect time 
to refresh the suite of Lug 
Tread packaging. The  
custom box was redesigned 
to put the iconic tractor front 
and centre, using a die cut 
to create a dynamic tractor-
shaped format that stands 
alone in the craft  
beer industry. 

A custom tractor-pattern 
lace holds the bottles secure 
and displays a hang tag 
with additional product 
information. The package 
design for the four-pack 
of bottles was also carried 
through to the 355mL can 
four-pack packaging. The 
finish on the can is matte 
and soft to the touch. The 
decision to place the four 
cans within a custom box 
reflects the premium level 
of the product and helps to 
further connect the can and 
bottle packaging consistently.

JUDGE’S COMMENT

“As well as being nicely crafted and sophisticated, 

what makes this design stand out from the rest 

is its combined use of a minimal colour palette 

and the natural colour of the materials. Using only 

black and a small hint of red mixed with the brown 

craft cardboard, the near absence of colour, along 

with the brown of the bottle and the cream of the 

tin can, makes the colour composition for this 

product its main appeal. Building on that is the 

technical style of the illustration: its simplicity and 

execution render it so powerful with respect to 

the product identity. Adding the icon to a natural 

colour string, and on the cap, gives a final touch 

to a product to be proud of.”

– Stefan Canuel RGD
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DELOITTE  
Cyber Awareness Campaign

CREATIVE DIRECTOR  
Caroline Bruckner RGD    

LEAD DESIGNER 
Jean Philippe Cyr 

SENIOR ANALYST
Soumya Kratika 

ONLINE MARKETING MANAGER 
Jason Nicolaidis 

SENIOR MANAGER, DIGITAL
John Reda

SENIOR MANAGER, MARKETING 
Roula Michailidis 

MARKETING LEAD
Anna Lisa Miniaci

Currently in its second phase 
(first phase launched in 
November 2016), Deloitte’s 
Cyber Awareness Campaign 
is intended to generate 
awareness and explain  
the journey organizations  
can take to get from  
“hoping for the best” to  
being “cyber prepared”.  
A large integrated marketing 
campaign incorporates 
POV, infographics and 
social media, and the digital 
campaign includes a custom 
interactive landing page  
with a self-assessment tool. 

The visual is based on the 
idea of “the light at the 
end of the tunnel” where 
the light represents the 
cyber awareness and 
the darkness/shadows 
represent the menace of not 
being prepared. Neon sign 
stylized visuals worked to 
catch the eye and comfort 
the user with something 
familiar and fun. The page 
has had great success, with 
lots of responses, and has 
generated a lot of attention 
from other member firms and 
Deloitte’s global office, who 
want to push the campaign 
at a global level.

JUDGE’S COMMENT

“The neon illustration style is eye-catching and 

fresh, there is consistent use of typography 

and colour throughout all the pieces that 

makes it recognizable, and all the design 

elements are spot-on. What a well thought out, 

comprehensive and well executed initiative!”

– Tanja Taylor RGD

Landing page
https://www2.deloitte.com/ca/en/pages/risk/articles/Take-the-lead-on-cyber-risk.html

(Click to open website)

Social Medias - Twitter

Twitter ads
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LULULEMON 
The Immersion 
Invite

CREATIVE DIRECTOR
Heather Thrash

ART DIRECTOR
Pat Young

DESIGNER
Janine Merkl

COPYWRITER
Alex Gravel Soublière

PHOTOGRAPHY
Miles Clark, Colin Adair  
and Mitch Duncan

PRINT PRODUCER
Carlson Hui

PROJECT OWNER
Mila Moody

The black exterior wrap and 
envelope adds mystery and 
the layered colours inside 
were chosen to compliment 
the event locations. The paper 
is tactile and stippled and 
the pins in the center close 
the invite experience with a 
memorable take away. The 
result was a shareable and 
interactive invite experience.

JUDGE’S COMMENT

“I thought it was quite clever and a unique way 

to engage the recipient and create a sense of 

discovery. It was like opening a gift and then 

like a Russian doll, there is another level to 

see. By the end when the whole package was 

displayed as a kind of abstract flower, it made 

me wish I was invited to the event.”

– Josh McInerney RGD

DELOITTE  
Deloitte Canada  
HC Trends  
2017 Campaign  
(British Columbia)

CREATIVE DIRECTOR
Caroline Bruckner RGD

DESIGN MANAGER
Donna Graffi-Smith RGD

ILLUSTRATOR
Lucie Rice, 
Jennifer Vaughn Artist Agency

MARKETING DIRECTOR
Stacey Hyde

MARKETING MANAGER
Kathy Paszkowski

MARKETING COORDINATOR
Nadia Galletto

Deloitte University Press 
conducts an annual global 
survey and creates a Global 
Human Capital Trends report 
for each year. Deloitte Canada 
takes the Canadian data from 
the global survey to create a 
report for Canadian businesses. 
As a spin-off publication, the 
Canadian report uses the global 
visual for the campaign, which 
included game board graphics 
from illustrator Lucie Rice from 
from Jennifer Vaughn Artist 
Agency. The team worked with 
Lucie to make modifications 
and add a Canadian angle. 
Information is broken up into 
sections to showcase the 
important data. The game 
board theme brings readers 
through an 8-page gatefold 
(or 8-page PDF, when viewed 
online). The creative was very 
well received by the marketing 
team and Human Capital 
professionals, as well as clients. 

JUDGE’S COMMENT

“Creativity meets exquisite design with Deloitte Canada’s HC  

Trends 2017 campaign. It is a fantastic example of the skills of  

in-house designers and their creative teams as well as what  

they can achieve when given the freedom to do so.”

– Michelle Hopgood RGD

To catch the attention of 
50 busy global influencers, 
invitations were sent for the 
chance to join elite yoga 
and meditation teachers for 
a special all-included 5-day 
retreat with the theme, 
“YOU ARE YOUR JOURNEY.” 
The goal was to create 
an invitation that would 
be impactful enough that 
recipients would want to  
share in their own social 
channels. The paper invitation 
was a journey of self-discovery 
in itself, with a series of 
thought-provoking questions 
printed on nested envelopes. 
Visually, the minimalist 
textures and patterns were 
influenced by the idea of 
immersing yourself in water. 
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Project 31 is an auction 
event offering up stunning 
paintings, photography, 
multi-media work, sculptures, 
illustration and digital media 
by OCAD University’s talented 
faculty members and alumni. 
Participating artists choose 
an area of need they wish 
to support through the 
sale of their work, such 
as scholarships, bursaries 
for students in financial 
need or the purchase of 
specialized studio equipment. 
Designed with the master 
OCAD U brand in mind, the 
handcrafted font became 
the key design element of 
the event and collateral. The 
animated font for the landing 
page added visual interest. 
The process of planning 
and executing this project 
required seamless working 
relationships between print, 
web, social, event marketing 
and event staging. The 
Project 31 fundraising auction 
on March 29, 2017 was a 
tremendous success, raising 
more than $200,000 overall in 
support of OCAD U students. 

 
  

OCAD UNIVERSITY 
Project 31

CMO
Winnie Wong 

CATALOGUE DESIGN
Fernando Ciccotosto,  
Suharu Ogawa

WEB GRAPHICS
Fernando Ciccotosto 

WEB DEVELOPMENT
Chris Wiggs 

CONTENT AND EVENT  
MANAGEMENT
Katherine Needham,  
Isobel Medel and  
Angeline Tetrault

JUDGE’S COMMENT

“I love the design for this event. The excellent balance of retro 

elements and treatment of images lends itself to being very versatile 

across all mediums. The strict consistency of the style and elements 

throughout all pieces makes for a strong and attractive look to 

promote, which is likely what helped make this event such a success.”

– Matthew Rocca RGD

CBC 
CBC Vancouver  
Ugly Christmas  
Sweater Campaign

ART DIRECTOR
Wendy Walker

CREATIVE DIRECTOR
Munro Cullen

ACCOUNT
Phoenix Lam-Phipps

CMBR DEPARTMENT

As part of the local station 
strategy, CBC’s local partner 
wanted to create a fun and 
hip retro-inspired “must-have” 
swag item. The item needed 
to have a winter West Coast 
Canadian look and feel for 
the holidays. To create the 
‘Ugly Sweater’ and socks, the 
design needed to work with 
the number of stitches per 
inch, while creating symbols 
that were impactful yet 
simple enough to be legible 
in a knitting format. The items 
were sold at a CBC pop-up 
shop for an exclusive run and 
helped to create and reinforce 
a unique personality for CBC 
Vancouver as a station, while 
offering extra promotion 
from the people who wore 
it. The merchandise was 
also promoted via YouTube 
and Facebook as a hook to 
generate more interest in 
CBC’s 30-year-old Food Banks 
Fundraiser. The campaign 
generated over 400,000 
impressions through social 
media and helped raise over 
$780,000 in total.

JUDGE’S COMMENT

“The designer pays homage to the CBC and its history while 

incorporating thematic Vancouver elements within the 

design that are both expected on some level, yet on closer 

look has the viewer giving additional consideration. The high-

contrast colour, simple yet emotive elements and unique 

‘pride of wear’ appeal result in a true conversation piece that 

many people would want to have for the holiday season.”

– Lindsay Robertson
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RYERSON  
UNIVERSITY 
Sustainability  
Yearbook

MARKETING OFFICER
Melissa Dukovcic 

MANAGER OF DESIGN  
AND CREATIVE
Josh McInerney RGD

GRAPHIC DESIGNER
Nik Firka 

DIRECTOR OF 
FACILITIES SERVICES  
AND SUSTAINABILITY
Kyle Robinson

MANAGER OF  
SUSTAINABILITY
Dina Mously

SUSTAINABILITY  
ENGAGEMENT  
COORDINATOR
Karina Maynard

Committed to pursuing a 
more sustainable campus, 
Ryerson University wanted 
to create a report that would 
highlight the progress of the 
environmental initiatives on 
campus for the 2016-2017 
year. Closely informed by 
the university’s academic 
plan, Ryerson’s Sustainability 
Yearbook informs the 
school’s activities, scholarly 
research, policies and built 
environments. As the first 
publication of of its kind 

for Facilities Management 
and Development, many 
stakeholders were required 
to provide approval under a 
short timeline to meet the 
deadlines for this project. The 
early response and feedback 
has been overwhelmingly 
enthusiastic. Originally 
intended as an online-
only publication, the result 
successfully convinced the 
organization to put budget 
into having hard copies 
printed as well. 

JUDGE’S COMMENT

“Superlative in nearly all areas. The designers 

have taken a very large amount of material 

(quantitative and qualitative) and presented 

it in a compelling and extremely visually 

interesting manner. The bright colour palette, 

use of pull quotes, photos and infographics 

create an end product which is a joy to read. 

While all the Ryerson submissions were 

excellent, this one is, in my opinion, the best.”

– Christopher Moorehead RGD
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WESTJET 
Destination  
Derby Trailer

WESTJET CREATIVE  
SERVICES &  
SPONSORSHIP TEAMS

WestJet is the long-time 
Official Airline of the 
Calgary Stampede, a rodeo/
exhibition/fair/carnival/ 
party held annually for ten 
days in July; known as The 
Greatest Outdoor Show 
on Earth. For this year’s 
Stampede, the goals were to 
increase WestJet’s presence 
on the midway, highlight 
routes and products through 
conversation rather than 
promotion, obtain leads 
and email subscribers and 
connect with guests.  

The trailer also needed to 
have a theme that would 
work with the Stampede while 
remaining viable at other fairs 
and exhibitions throughout 
Canada. The concept of a 
whimsical carnival/circus  
tent incorporates the WestJet 
brand in the colors, motifs  
and illustrations. The trailer 
has received rave reviews. 

JUDGE’S COMMENT

“The WestJet designers played a pivotal role in answering the equation 

of Relevancy + Brand Awareness. The execution was superbly 

synchronized with the event, resulting in a brand experience that is fun, 

informative and very together. They kept the strength of the brand while 

customizing some of the assets for the benefit of the storytelling.”

– Eric Gagnon

 

 

 

 

 

 

JUDGE’S COMMENT

“A powerfully simple concept that says a lot 

with very little. The photographic treatment 

conveys the passion, dedication and grit of the 

reporters.The platform allows for countless 

iterations and still stays fresh.”

– Edmund Lam

CBC 
‘CBC News  
Investigates’  
Campaign

CREATIVE  
DIRECTOR
Munro Cullen

ART DIRECTORS
Alan Chan RGD,  
Edgar Pineda,  
Rob McNeil

ACCOUNT  
MANAGERS
Maria Delorey,  
Sarah Wilson

COPYWRITER
Ceara Scullion

PRODUCTION  
ARTIST
Jay Lin

The goal of this project 
was to increase audience 
awareness that CBC 
News is a leader in 
investigative journalism. 
The campaign focused on 
journalism, authenticity and 
transparency, using behind 
the scenes photography  
and B/W treatment to tell  
an authentic story of  
trusted journalism. 

Working with a short turn-
around time, the team had 
to manage tight deadlines 
for outdoor companies with 
only two weeks to go from 
concepting to delivering final 
art. The campaign helped 
solidify the CBC brand not 
only as a leader in news 
coverage, but also as a force 
in investigative journalism  
as well.
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DIALOG  
Brand Inspiration Guide

MARKETING AND  
COMMUNICATIONS DIRECTOR
Jennifer Leedy 

NATIONAL CREATIVE DIRECTOR  
AND DESIGNER
Jessica Vitale RGD

DESIGNERS
Jamie O’Leary, Paul Broughan,  
Luke Ehrenholz, Noreen Taylor 

NATIONAL COMMUNICATIONS  
MANAGER 
Stefan Boudreault 

EDITOR
Gillian Thomson

The marketing team at 
DIALOG recently embarked 
on redesigning the existing 
brand guide with the goal of 
providing inspiration, rather 
than merely instruction, to 
help staff become better 
equipped brand ambassadors. 
The team had to stretch their 
creativity and design skills 

by working with existing 
key assets that could not 
be altered in any way, 
such as the company logo, 
colour palette, typography, 
letterhead and business 
card design. Significant 
gaps were identified and 
many additional items were 
designed to provide a more 

comprehensive and flexible 
system for the entire firm. 
Graphic designers across the 
country (studios in Vancouver, 
Calgary, Edmonton, Toronto) 
worked seamlessly from 
different time zones to 
produce a truly collaborative 
and representational brand 
guide. The response to  

the new Brand Inspiration 
Guide was overwhelmingly 
positive. Immediate increases 
in both adoption and usage 
(500% increase in visits to  
the Brand Guide page on  
the company intranet) have 
led to greater consistency  
in branded collateral across  
the entire firm. 

JUDGE’S COMMENT

“This project shows a clean and balanced use 

of typography and layout and a clever use of 

design elements and their relation to different 

business areas. The branding application is well 

thought out and easy to understand.”

– Jordan Bamforth
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BILL GOSLING  
OUTSOURCING 
Engagify 2017: People,  
Culture, Brand 2.0

DIGITAL & SOCIAL MEDIA STRATEGIST 
Daniel Lowder 

SOCIAL MEDIA SPECIALIST 
Mathew Torresano

The objective for this 
project was to redefine the 
organization’s brand to 
convey a compelling culture 
that would attract customers 
and clients from across the 
globe. Recognizing that the 
diverse people within the 
company are what sets it 
apart, the design concept 
focuses on the employees. 

A series of cultural mosaics 
were shared across visual 
platforms, including social 
media, and reflected in 
all supporting content, 
to create a fluid brand 
experience. Internal events 
helped build on this aesthetic 
and promote diversity. 
Social media was used to 
showcase the culture, brand 

and supporting events. 
Each region maintained 
their own Facebook page 
to help showcase office 
individuality. Internal surveys 
showed a 9.8% increase 
in Employee Engagement, 
which positively impacted 
recruitment efforts and the 
employee referral program. 
The organization also saw 

significant increases  
in social media followers,  
and improved reach on 
Facebook campaigns.  
The new brand successfully 
informs audiences about  
the organization while  
also representing and 
engaging the people  
within the company. 

JUDGE’S COMMENT

“This is a big undertaking for an in-house team 

and I can see the thinking and passion that 

went into the project. Updating and expanding 

an established brand can be a daunting project 

and, understanding how the design process 

unravels in-house, I find this project to be a 

great achievement. Kudos to all involved.”

– Carolina Becerra

 

 

 

Logos 
For internal programs.

CEO 
CEO Branded Materials

VANCOUVE
R

BR IT ISH  COLUMBIA

D 05-23-2017

CEO CLUB
#ENGAGIFY

Name

Address

Country

Telephone
VANCOUVER
BR IT ISH  COLUMBIA

D 05-23-2017

CEO CLUB #ENGAGIFY

Social Media Branding
Characters representing 
diversity within the company. 
Used across the di�erent 
social networks.

Instagram
Overview of IG page.

Bill Brand 
Internal swag, clothing brand.
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AWARDS 
OF MERIT
LCBO
Rogers
Deloitte (3x)
Humber College
London Economic 
Development 
Corporation
Confederation College
CBC (2x)
Bruce Power (2x)
City of Mississauga (2x)
Emily Carr University
University of Toronto
Gore Mutual Insurance

Vidyard (3x)
Great-West Life
Royal Ontario Museum
OCAD University

Art Gallery of Ontario
University of  
Calgary (2x)
Herschel Supply Co.
Rogers Communication
Canadore College
Investors Group
University of BC

BC Pension Corporation

31



 

AWARDS OF MERIT

2017 IN-HOUSE DESIGN AWARDS 3332        RGD

 

 

 

 

LCBO 
Cheers to 150 Years

CREATIVE DIRECTOR
Cris Jaw RGD 

GRAPHIC DESIGNERS
Jane Chang, Lyda Arevalo 

PRODUCTION ARTIST
Lynn-Marie Dealy 

CREATIVE STUDIO MANAGER
Alvin Leung RGD

PHOTOGRAPHY
Ronald Tsang 
Vince Noguchi

CONTENT EDITOR
Rhea Seymour 

COPY WRITER
Dré Dee

PRINT PRODUCTION TEAM
Erin Beazley, Judy Haverkort,  
Ross Taylor-Munro,  
Jewell Uptgrove

MARKETING TEAM
Colleen McHughan, Lina DiIorio, 
Patrice Rhône, Jessie O’Donnell

GIFTING AND VISUAL  
MERCHANDISING TEAM
Julia Illanes, Kelly McGhee,  
Debbie Williams

In celebration of Canada’s 
150th birthday, the LCBO 
developed an in-store 
campaign with special 
signage, gift packaging, enviro 
bags, wine bags and buckets. 
The ‘Cheers to 150 Years’ 
campaign also extended 
to online applications and 
featured a brand video. The 
campaign was designed to 

be scalable to suit the various 
layouts and sizes of 654 
LCBO retail stores. Drawing  
on the team’s collective 
design, production and 
business knowledge, the 
creative for the campaign 
was designed to appeal to the 
LCBO’s wide customer base 
while maintaining the essence 
of the LCBO brand.

2
6
0
6
6



 

AWARDS OF MERIT

2017 IN-HOUSE DESIGN AWARDS 3534        RGD

 

 

 

ROGERS  
COMMUNICATIONS 
INC. 
The Shopping  
Channel Rebrand

SENIOR VP, CREATIVE
Dean Bender

CREATIVE DIRECTOR 
Margaret Lee

ART DIRECTOR 
Colleen Henman

SENIOR MOTION DESIGNERS 
Doug Johnson, Julius Manalo

MOTION DESIGNERS 
Karina Garinian, Diego Turro

GRAPHIC DESIGNER 
Elaine Gao

GRAPHIC DESIGNER 
David Livesey

PHOTOGRAPHERS
Carlyle Routh, 
Adrian Armstrong

DELOITTE 
Straight Talk Books

CREATIVE DIRECTOR
Caroline Bruckner RGD

LEAD DESIGNER
Jessica DeVaal

MARKETING LEAD
Rachel Peters

The Shopping Channel 
approached Rogers Creative 
Group to reinvent the brand 
and give it new life through 
elevated photography, colour, 
typography, motion graphics 
and a logo system while 
maintaining its friendly feel 
and emphasizing the wide 
array of brand name products. 
With limited budget and time, 
the challenge was to elevate 
a traditional broadcast brand 
and help TSC reshape its 
image as a cross-platform 
retailer. Rogers proposed a 
new tagline “Today’s Shopping 
Choice” and updated its look 
and feel across all platforms 
using bold, flat colours, 

animation treatments and 
optimized smooth moves 
focusing on ‘product as hero’ 
to ensure brand consistency. 
The result is a modern, 
elevated and vibrant brand 
that is aligned across all 
applications and mediums, as 
seen in broadcast, out-of-home 
and social media platforms. 

Deloitte’s consulting practice 
wanted to provide their 
clients with an informative 
leave-behind piece that would 
be edgier than a standard 
branded book. The challenge 
was to create an interesting 
conversation starter that 
would stay within Deloitte’s 
brand guidelines. Simple 
‘Straight Talk’ black and white 
brochures created in the early 
1990s provided a starting 
point, which evolved into a 
square book with a series 

of pop-art images alongside 
provocative copy. Purchased 
through Shutterstock, the 
images are reminiscent of 
art by Roy Lichtenstein and 
instantly give the book a 
fresh and playful quality. The 
reworked and modernized 
writing also contributes to the 
edgy feel. To keep the book on 
brand, it was created within 
the Deloitte brand guidelines. 
Feedback from clients has 
been very positive. 
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DELOITTE 
Deloitte University  
North Launch

CREATIVE DIRECTOR 
Caroline Bruckner RGD

CONCEPT DESIGNER 
Julie Charron

DESIGNERS 
Jessica DeVaal, Deepak S,  
Yuka Seiriki, Tracy Tahara 

LEAD DESIGNER 
Arash Sharifi

DIRECTOR, BRAND EXPRESSION 
Tracy Scott

SENIOR MANAGER, MARKETING
Maha Zabaneh

Deloitte University North 
(DU North) is an exceptional 
leadership development 
centre that bridges real-world 
experience and learning to 
invest in creating tomorrow’s 
best leaders. The design 
concept focuses on bright, 
impactful bursts of colour that 
are shaped into silhouettes 

of people. The design for 
the launch also involved 
the creation of an exclusive, 
impactful experience for 
attendees of the launch 
presentation event, with 
design elements focused 
on the Fairmont Royal York 
Hotel, specific walkway 
areas in the Toronto PATH 

and multiple floors in the 
Deloitte building. Teams from 
Vancouver, Toronto, Montreal 
and Hyderabad studios held 
virtual meetings to brainstorm, 
review and critique concepts 
for this project, which 
harnessed talents from across 
the country. The design 
and messaging created for 

this launch will remain the 
long-term visual identity for 
Canada’s Deloitte University 
and several countries 
have expressed interest in 
leveraging the same creative 
in their local markets.
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BRUCE POWER 
Powered by Our People: 
Bruce Power 2016  
Annual Report

DESIGNER 
Erin Grandmaison RGD

WRITER 
Dwight Irwin

PHOTOGRAPHER 
Brian Pieters  
Corporate Visuals

‘Powered by Our People’ 
highlights Bruce Power 
employees and the role they 
play in providing nuclear 
energy to Ontario’s families 
and businesses. The 2016 
Annual Report uses engaging 

portraits of employees to 
outline the important role the 
company plays in generating 
clean, reliable electricity for 
the province. The design uses 
bold typography mixed with 
vibrant neon, silver and black 

inks to guide and engage 
readers, while emphasizing 
the storytelling power of 
numbers. The team worked 
closely with the printer to 
adjust the neon saturation 
and clear gloss foil-stamps. 

The result is a testament to 
the hard work and dedication 
of Bruce Power employees 
and the role the company 
plays in community prosperity.

ROYAL ONTARIO MUSEUM 
Out of the Depths:  
The Blue Whale Story,  
Feature Exhibition

DESIGN DIRECTION 
Dave Hollands

GRAPHICS 
Tom Henriksson

3D 
David Sadler

A/V AND MULTIMEDIA 
Zak Rogers

INTERPRETIVE PLANNING 
Courtney Murfin

AUDIO AND VIDEO 
Scott Loane

VIDEO 
Joe Hoffman, Kevin Seycheuron

MODELS
Georgia Guenther

LIGHTING
Bob Walsh

Visual effects create a 
serene underwater mood 
and content is presented 
in small morsels to allow 
breathing room for larger 
type and enhance readability 
of text in two languages. 
Videos provide visitors with 
live action, documentary 
and animated stories to 

enhance the exhibition’s 
visuals. Colours, images and 
shapes are designed to be 
accessible and surprising 
for a typical museum 
experience. The exhibition 
surpassed the attendance 
goal set for its entire run in 
just four months, which is 
very unusual. 

The Royal Ontario Museum 
set out to tell the story of 
the blue whale, the largest 
animal on the planet, 
detailing the significance 
of these magnificent 
mammals and how one  
of the nine blue whales  
that died in the Gulf of  
St. Lawrence in 2014 came 
to the Museum. The goal of 
the exhibit was to engage 
visitors in the content 
visually, physically and 
intellectually to help them 
understand blue whale 
biology and behaviour and 
the significance of research 
and conservation. 
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CBC 
Tragically Hip Concert  
Wildpostings

CREATIVE DIRECTOR 
Munro Cullen

ART DIRECTOR 
Alan Chan RGD 

ACCOUNT MANAGER 
Carla Palmer

COPYWRITER 
Peter Ignatiou

PRODUCTION ARTIST
Jay Lin

EMILY CARR UNIVERSITY 
Emily Carr Viewbook 
2016

CREATIVE LEAD AND DESIGN 
Cari Bird 

INSERT DESIGN 
Cari Bird, Lesley Casson

PHOTOGRAPHY 
John Lee Images, Jeff Vinnick,  
Tyler Garnham

As part of a multi-platform 
campaign to promote the 
Tragically Hip’s last concert 
in Kingston, Ontario, a set of 
rock concert style wildpostings 
were created to target urban 
music fans. The wildpostings 
were designed as tear-pad 
format, so that fans could tear 
away a poster and keep it as a 

memorabilia. Without access 
to the band, the design team 
was required to use a small 
library of images from their 
previous tours. Typography and 
treatment on images helped 
create a fresh look, and the 
design also influenced the look 
and feel on other promotional 
materials for the concert.

For this viewbook, the 
recruitment team at Emily 
Carr wanted to highlight 
the upcoming move to 
the school’s new campus 
and build excitement 
among prospective 
students, highlighting 
better technology, better 
equipment, and more space, 
in addition to the high quality 
instruction, intimate class size 
and ample studio time offered 
by the old campus.  

As renderings of the new 
buildings were not yet 
released, the design focused 
on the idea of moving ‘here to 
there’ with a personal, tactile 
design. A unique diecut, poster 
insert and textured stock with 
high recycled content helped 
create a crafted look and  
feel. Recruiters reported  
that people loved the books  
so much that quantities ran  
out before recruitment  
season was over.   
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On December 8, 2016, the 
University of Toronto held a 
special event for alumni and 
supporters to celebrate the 
success of the Boundless 
Campaign and convey the 
vital need to carry on efforts 
to support the University’s 
priorities. For this occasion, 
Advancement Communications 
and Marketing developed an 
infographic to communicate 
the Campaign’s momentum 
and convey the importance 
of expanding the Boundless 

Campaign to address urgent, 
global challenges. The design 
had to communicate numbers 
and statistics in a highly 
visual, digestible and elegant 
way that would resonate 
with a disparate audience. 
Collaboration between writers 
and designers helped establish 
a narrative that connected the 
relevant elements into one 
story. The piece was adapted 
by multiple departments and 
quickly became a template  
for success. 

GREAT-WEST LIFECO 
Great-West Life  
Corporate Site Redesign

PRODUCT OWNER
Joseph Lee

CREATIVE DIRECTOR
Julie Barge

DESIGNERS
Starla Benson RGD, Nic Chiu,  
Nancy Nguyen, Sasha Scott,  
Dave Rino, Brandon Grail

UX ARCHITECTS
Darren McClure, Levon Cross,  
Camilo Londono

CONTENT
Stephanie Grella,  
Nicholas Heffernan

DEPARTMENT
Strategic Customer Marketing,  
Digital Customer Experience

The Great-West Life corporate 
website (greatwestlife.com) 
had not received a significant 
update in several years; it 
appeared dated, was difficult 
to navigate, focused too 
much on product and was 
full of financial jargon, with 
no focus on the customer. 
The main objective for the 
new site was to provide a 
customer-friendly, modern 
and accessible experience 
that would support the goals 
of individual customers, their 
employers and insurance and 
wealth advisors. Separate 
landing pages were created 

to cater to each group’s top 
tasks and provide a satisfying 
user experience. To achieve 
an authentic look and feel, a 
Canadian photographer was 
hired to capture real Canadian 
families in their homes and out 
in the world performing day to 
day activities. These photos 
were used along with flatlay 
images of everyday objects. 
The results are impactful 
and establish a unique visual 
identity for the site. Since the 
relaunch, average time on  
site has improved by 25%  
and the bounce rate is 23%,  
down from 61%.

UNIVERSITY OF TORONTO 
Expansion Event  
Infographic Insert

EXECUTIVE DIRECTOR 
Tanya Kreinin

SENIOR COMMUNICATIONS DIRECTOR 
Jonathan Leitch

SENIOR DESIGNER 
Scott Baker

SENIOR CREATIVE DIRECTOR 
Chuck Chan

DEPARTMENT 
Integrated Marketing and Communications  
Division of University Advancement
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HUMBER COLLEGE 
Humber NEXT Magazine

MANAGING EDITOR 
Nathan Whitlock

EDITORIAL ASSISTANT 
Allison LaSorda

EDITORIAL INTERN 
Puneet Wagh

GRAPHIC DESIGNERS 
Dekel Chui and Andrea Chan

Humber NEXT was  
created with the help  
of Humber students

Humber NEXT Magazine is 
produced by Humber Press 
for the Centre for Teaching & 
Learning at Humber College. 
The magazine highlights the 
innovation, collaboration and 
excellence that is happening 

at Humber College by 
featuring the successful best 
practices of students and 
teachers. The magazine also 
advertises services offered 
by the Centre for Teaching 
& Learning. Humber NEXT 

successfully reached a wide 
range of departments and 
provided a platform for 
celebrating achievements 
within the faculty. 
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CONFEDERATION COLLEGE 
You Earned This!

CREATIVE, DESIGN, PRODUCTION 
Ian Scott RGD

COPYWRITER/EDITOR
Ashleigh Quarrell

DIGITAL DISTRIBUTION
Cherylynn O’Neill-Major

QUALITY CONTROL
Jennifer Schoffer

The Co-Curricular Record 
(CCR) provides a centralized 
database of extracurricular 
activities that lets students 
easily search for opportunities 
beyond the classroom and 
see the connection between 
their engagement and the 
skills they are developing. 
The goal of this design was 
to give students a sense of 
empowerment and validation 
through the use of inspirational 

photography and the graphic 
tagline, “You’ve Earned This! 
Take Credit.” The design has 
been applied to pull-up displays, 
large format posters, handouts 
and web displays. As a result, 
students have been more 
engaged in learning about the 
CCR at events and in general, 
and student registration has 
increased since the launch of 
the material.

ART GALLERY  
OF ONTARIO 
Small Wonders:  
Gothic Boxwood  
Miniatures

GRAPHIC DESIGNER 
Marilyn Bouma RGD

EXHIBIT DESIGNER 
Kristina Ljubanovic

CURATORS 
Alexandra Suda, Lisa Ellis

CURATORIAL ASSISTANT  
RESEARCHERS 
Adam Levine, Angela Glover

INTERPRETIVE STRATEGIES 
Gillian McIntyre

ILLUSTRATOR 
Madison Pflance

PHOTOGRAPHY
Craig Boyko, Ian Lefebre, 
Dean Tomlinson

PROJECT MANAGER
Valentine Moreno

PRODUCTION COORDINATOR 
Malene Hjorngaard

This exhibition featured 
tiny, rare and precious 
sculptures, mostly prayer 
beads, handcrafted from 
boxwood in the early 1500s 
created in Germany and The 
Netherlands. The challenge 
was to showcase these small 
objects in an engaging and 
accessible way. The prayer 
beads were highlighted with 

large scale photo blowups 
which were achieved using 
new photographic software. 
A 3D virtual experience 
allowed the audience to 
travel through the beads 
themselves, with supporting 
commentary. Small details 
from the beads were 
illustrated as line art drawings 
which highlighted stories 

from biblical sources. The 
graphics echoed the lines 
or tracery of the beads. The 
exhibition travelled to The 
Cloisters in New York City 
and to the Rykmuseum in 
Amsterdam. As expressed by 
one visitor, “Small Wonders 
was excellent and way 
beyond expectations… it  
took my breath away.”
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BRUCE POWER 
Bruce Power  
Beach Party 2017

DESIGNER 
Stacey Hill

Bruce Power organizes an 
annual beach party to thank 
local residents for their 
continued support. The event 
attracts thousands of locals 
and tourists who enjoy a 
range of family entertainment, 
including a spectacular fireworks 
presentation overlooking beautiful 
Lake Huron. The goal for this 
year’s branding was to refresh the 
look for the event, which is in its 
16th year, and provide a design 
that could be executed across 
a wide range of applications. 
The design is inspired by the 
beach location using a sun 
graphic that is a subtle nod to 
the atom, the symbol of nuclear 
energy. A beach-inspired palette 
of yellow and aqua reinforces 
the summery, fun theme. The 
new event branding embodies 
the fun, vibrant energy of the 
Beach Party and is a reminder of 
the company’s goal of fostering 
community spirit, building 
engagement and having a 
positive impact.

 

 

 

HERSCHEL SUPPLY COMPANY 
2016 Season 3 Classics  
Collection Catalogue

GRAPHIC DESIGNERS
Kira Campbell, Jenny Shipper

ART DIRECTOR
Sung Lee

CREATIVE DIRECTOR
Jamie Cormack

PHOTOGRAPHY
Stephen Wilde

EDITOR
Frank Daniello

Celebrating bold imagination 
and dynamic design, the “Next, 
Next Generation” was Herschel 
Supply’s overarching theme 
for the Fall 2016 Classics 
Collection. Multi-purpose 
functionality was key for 
creating the three-book series, 
which features a diverse range 
of Herschel Supply’s product 
categories, designed for a 
variety of consumer profiles. 
Inspired by Tokyo’s urban 
nightlife, neon signage and 
colourful fashion, a vibrant 

orange was selected to capture 
the forward-thinking seasonal 
aesthetic. A minimal geometric 
design approach reflects the 
simplicity and elegance found 
in classic Japanese print 
design. Each lookbook served 
as a catalogue, a workbook 
for Herschel Supply’s global 
distribution partners, and as a 
product education tool for the 
sales team. Over 5,000 copies 
were printed and distributed 
internationally.
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VIDYARD 
The 2017 Video in Business 
Benchmark Report

CREATIVE DIRECTOR 
Rajinder Sidhu RGD

DESIGNERS 
Katie Nippell, Julie Campbell

ILLUSTRATOR 
Julie Campbell

ANIMATOR 
Blake Smith

STRATEGY/CONTENT
Kimbe MacMaster

DEVELOPER
Gabriel Habayeb

An animated infographic 
highlighting key stats was 
sent to partners to share. The 
download goal was exceeded 
by over 50%, with 519 
downloads in the first 24 hours. 
The report has generated 
$169,400 in Vidyard’s pipeline 
and has seen news coverage 
from MarketingProfs, Huffpost 
and the V3B Marketing Blog.  

This project involved 
summarizing first-party data 
findings from Vidyard’s video 
platform to create a resource 
that would allow marketers 
to compare themselves to 
industry benchmarks. The 
goal was to present a large 
amount of content in a way 
that would be easily digestible 
and ensure that all pieces 
of the project felt consistent 
with each other and with the 
vidyard brand. The visual 
direction used flat-style 
illustration paired with clean 
brand type and the content 
was simplified by creating two 
guides: one for showcasing 
findings and another for next 
steps. Animated teaser stats 
and insights were shared as 
display ads and as embedded 
video on the landing page to 
generate interest. 

 

 

 

 

UNIVERSITY OF BC 
UBC Nano Studio  
Campaign

PROJECT MANAGER 
Leith Blachford

GRAPHIC DESIGNER 
Jasper Murphy

COPYWRITER/SOCIAL MEDIA 
Alexa Hubley

VIDEO/PHOTOGRAPHER 
Sam Pat

To address increasing 
demand for UBC student 
housing, micro-apartments 
are being piloted as a low-cost 
residence option. Each 140 
square-foot micro-apartment 
includes a kitchen, a bathroom 
and a study/sleeping space 
and will rent for around $675-
$695. 70 micro-apartments 
with 650 beds total will be 
built as part of the Gage 
South Residence, slated for 
completion in 2019. This new 
initiative is being called ‘The 
Nano Studio,’ and the identity 
design has involved building 
a full-size demonstration unit 

with information/survey  
cards for visitors. The outside 
of the demo unit was wrapped 
with key messaging to act 
as a communication device 
when the unit was locked. 
Two videos were produced 
and professional photography 
was used to further showcase 
the demo online. The visual 
identity, key messaging, 
voice and graphic design was 
crafted with an audience of 
higher education students 
in mind. The project resulted 
in positive exposure for UBC 
that highlights the school’s 
bold and innovative thinking. 
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GORE MUTUAL INSURANCE 
Fast Forward

DIRECTOR OF MARKETING 
Igor Bubic

MARKETING MANAGER 
Kaylie Russell

CREATIVE SERVICES  
MANAGER/  
GRAPHIC DESIGNER 
Laurence Smink

EVENTS SPECIALIST 
Lindsey d’Andrade

MARKETING SPECIALIST/  
COPYWRITER 
Shawn Despres

VIDEO PRODUCTION 
Black Belt Media

Fast Forward was an 
exclusive invite-only, one-
day forum for over 500 
insurance brokers, featuring 
talks by David Suzuki, Chris 
Hadfield and futurist Jim 
Carroll. Speakers provided 
insights and inspiring 
discussions on key industry 
issues like climate change, 
disruptive technologies 
and economic uncertainty. 
The creative team’s goal 
was to craft a branded 
experience that would blast 
away preconceptions about 
boring insurance events and 
position Gore Mutual as a 
modern, inspiring thought-
leader within the industry. 
Print and digital assets were 
created for the event as well 
as a dozen videos to create 
a captivating and dynamic 
experience for the audience. 

CBC 
CBC Toronto  
News – Brand  
Outreach

ART DIRECTOR
Edgar Pineda

CREATIVE DIRECTOR 
Munro Cullen

PRODUCTION ARTIST 
Jay Lin 

ACCOUNT 
Jennifer Williams

DEPARTMENT 
CBC Communications 
Marketing Brand 
and Research

The goal of this project was  
to increase local brand 
awareness for CBC Toronto 
News and to show CBC’s love 
for the communities in the city. 
Branded prizes including t-shirts, 
tote bags and memo books 
were circulated from tents set 
up at local Toronto festivals 
and gatherings. The campaign 
successfully generated over 
10,000 impressions at local 
community events and via  
social media. 
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LONDON ECONOMIC  
DEVELOPMENT CORPORATION 
Activity Update

GRAPHIC DESIGNER 
Katie Wilhelm RGD

WRITER 
Rachael Courtemanche

TEAM LEAD 
Ashley Conyngham

Since 2013, the London 
Economic Development 
Corporation (LEDC) has 
been producing an Annual 
Report to inform its board 
members, stakeholders and 
partners of LEDC activities 
and their impact on the 
London, Ontario economy. 
Metrics are gathered through 
rigorous research and 
collaboration with Statistics 
Canada, the City of London, 
LEDC staff, and other relevant 
sources. The complex data is 

communicated using colourful 
charts, bold infographics and 
images in line with LEDC’s 
corporate branding. The 
document exists in PDF 
format that is distributed to 
board members, and lives 
virtually on LEDC’s ‘About’ 
webpage. It provides a visual, 
tangible, and shareable 
platform for measuring and 
communicating LEDC’s 
efforts while comparing key 
performance indicators to 
years past. 

DELOITTE  
Talent Campaign 
Infographic

CREATIVE DIRECTOR 
Caroline Bruckner RGD

LEAD DESIGNER 
Tracy Tahara

MANAGER,  
FIRM COMMUNICATIONS 
Janna Stam

MANAGER, PERFORMANCE 
AND COACHING 
Dawn Gallant

Deloitte recently revamped 
their year-end process, 
transitioning to “Re-inventing 
Performance Management” 
(RPM). The Talent group 
requested that the new 
process be communicated 
as a journey and advised 
that it needed to be fun and 
friendly to help capture the 
attention of Deloitte people. 
Approachable and expressive 
illustrations represented 
key roles in the program: 
Team Member, Team Coach, 
Career Coach and Business 
Leader. A dog was also added 
as a demonstration of the 
flexible work arrangements 
that Deloitte provides. The 
infographic was very well 
received as it presented a 
new process in an easy to 
understand format that was 
engaging at the same time. 
The infographic was displayed 
on Deloitte TV screens in 
offices across Canada.
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VIDYARD 
Fast Forward  
Virtual  
Summit Identity

CREATIVE DIRECTION 
Rajinder Sidhu RGD

DESIGN 
Katie Nippell, Julie Campbell

VIDEO PRODUCTION 
Blake Smith

STRATEGY/CONTENT 
Tyler Lessard

COORDINATORS 
Kari Gow, Kim Koserski

CANADORE COLLEGE  
100 Elements

VP/TEAM LEAD
Shawn Chorney 

ART DIRECTION/DESIGN
Kassandre Jolin Prov. RGD

COPYWRITING
Carrie Richmond

WEB CONTENT
Rebecca Morin

DESIGN
Caroline Stetch 

With a name inspired by 
Canadore College’s natural 
surroundings, 100 Elements 
restaurant offers hands-
on training for hospitality 
students, a unique fine 
dining experience for local 
foodies and a distinguished 
scene for hosting events and 
conferences. The College 
needed a fresh brand for the 
newly named and renovated 
on-campus venue. The 
brand needed to reflect 
sophistication, quality, and 
culture that is distinctive to 
the College and City of North 
Bay. The logo was required 
to work independently 

of the Canadore College 
brand while also sharing 
certain aesthetic features 
such as the predominant 
geometric style. Focusing 
on elegance and simplicity, 
the circular shapes reflect 
positive connections, while 
their asymmetry illustrates 
spontaneity, creativity, and 
the art of hospitality. Since 
its rebranded launch, the 
restaurant has ranked best 
in the city and continues to 
build its brand as a strong 
ambassador for excellence 
with award-winning students 
and professors, and a vibrant 
connection to community.

On April 11th, 2017, Vidyard 
hosted Fast Forward: The 
Video Marketing and Sales 
Summit. Branding for the 
event needed to appeal 
to sales and marketing 
audiences, and the format 
would be built using a 
template from event hosting 
provider 6Connex. The name 
“Fast Forward” was chosen 
to reflect the rapid adoption 
and evolution of online video. 
Change, speed and evolution 
drove the art direction. 

Images of the keynote 
speakers and abstract 
photography made up the 
main imagery, and the 
implied motion in these 
photos reinforced the theme. 
Promotion of the event 
involved video, blog posts, 

an event landing page, 
marketing email blasts and 
digital display ads, as well 
as personal video invitations 
from the Sales team and 
a lead sharing system 
to incentive partners to 
promote the event as well. 
Registration and attendee 
goals were exceeded and the 
event generated $47,900 in 
the pipeline for the Vidyard 
marketing team.
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ROGERS  
COMMUNICATIONS INC. 
The Shopping  
Channel – Network IDs

CREATIVE DIRECTOR
Margaret Lee 

SENIOR MOTION DESIGNER
Julius Manalo

As part of TSC’s 2017 rebrand, 
The Shopping Channel 
launched seven category-
focused network IDs for Fitness, 
Home, Kitchen, Fashion, Beauty, 
Jewellery and Electronics. The 
concept for this campaign was 
‘product as hero,’ showcasing 
products in a bold and playful 
manner. Using 3D animation 
and modelling iconic products 
eliminated the cost of shooting. 
This 3D treatment also allowed 
the team to put products in 
playful compositions that 
would not be possible on the 
limited budget. Vibrant colours, 
upbeat music and pattern-like 
compositions help showcase 
the breadth of products TSC 
has to offer, reinforcing TSC’s 
brand and key consumer 
products with bold animations 
shown every hour. 

CITY OF MISSISSAUGA 
Leadership Conference

CREATIVE DIRECTOR 
Tina Mackenzie RGD

DESIGNER 
Josh Remazki

The City Manager’s 
Leadership Conference 
is an annual training and 
education event held in the 
City of Mississauga. The 
conference is a way for the 
City’s leadership to connect 
and be inspired through 
conversation, engaging TED 
talk-style presentations and 
walking tours. This year’s 
conference focused on the 
growing opportunities around 
the millennial generation, 
how leaders can help them 
grow their careers and  
what is next for the City  

of Mississauga. The design 
involved the creation of a 
unique typeface that would 
make cliché buzzwords 
stand out with tongue firmly 
placed in cheek. Using bright, 
almost vibrating colour 
combinations, the strategy 
was to capture the attention 
of all generations and to 
create a design that couldn’t 
be ignored. The design 
successfully connected with 
the target millennial group 
while also achieving a retro 
feel that resonated with an 
older audience.
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OCAD UNIVERSITY 
Grad Ex 102

CMO 
Winnie Wong

COMMUNICATION DIRECTION 
Christine Crosbie 
Larissa Kostoff

ADVERTISING AND  
SOCIAL MEDIA 
Adam Wiendels

BRAND LEAD  
AND DESIGNER 
Lola Landekic

APP DEVELOPMENT  
AND DESIGN 
Chris Wiggs

EVENT DIRECTION 
Katherine Needham

POSTER ILLUSTRATION 
Dalbert B. Vilarino

EVENT LEAD 
Kanyika Yorke

OCAD University’s 102nd 
Graduate Exhibition (GradEx 
102) took place from May 
3-7, 2017, celebrating 
graduating students’ 
immense accomplishments 
and talents. In addition to 
graduates and existing 
and potential students, the 
creative direction for GradEx 
102 needed to appeal to a 
broader audience, targeting 
enthusiasts of culture, art, 
design and media, in addition 
to potential donors and family 
and friends of students. For 
the chance to contribute 
to the design, students 
submitted existing portfolio 
work along with a document 

outlining their understanding 
of the brief and how they 
would approach the design. 
Fourth-year Illustration 
student, Dalbert B. Vilarino 
was selected to represent 
GradEx 102 with his colourful 
and quirky illustrations 
of students at work in a 
collaborative space. A 
lead designer working in 
concert with a manager 
and external print suppliers 
and advertisers helped 
bring Dalbert’s illustrations 
to the masses. Attendance 
at GradEx 102 reached a 
record 45,818 visitors, which 
represented an increase of 
19% over 2016.

VIDYARD 
Viewtopia Video  
Marketing  
Summit Identity

CREATIVE DIRECTOR 
Rajinder Sidhu RGD

DESIGNERS 
Julie Campbell,  
Katie Nippell

VIDEO PRODUCTION 
Blake Smith

COORDINATOR 
Kari Gow

STRATEGY/CONTENT 
Emily Ross, Tyler Lessard

DEVELOPER 
Matt Habermehl

In spring 2016, Vidyard 
needed to rebrand its annual 
conference. Vidyard’s goals 
were to learn more about 
customers, help marketers 
and salespeople achieve 
success through video 
and generate pipeline. The 
design needed to convey 
Vidyard’s brand as creative, 
approachable and fun but not 
goofy. The look of ‘Viewtopia’ 
was inspired by geometry, op 
art and impossible objects, 
with colours taken from 
Vidyard’s brand palette. A 
landing page, display ads, 
video, targeted email blasts 
and direct mail were used 
to promote the conference, 
and attendance goals for the 
event were exceeded.  
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The University of Calgary’s 
50th Anniversary presented 
a unique opportunity to 
honour its legacy and build 
momentum as a young and 
dynamic school. The design 
highlights the accumulation 
of experiences, wisdom and 
learning and the school’s 
achievements throughout 
the last 50 years. To avoid 
compromising the brand 
integrity of the university’s 

identity system, which was 
overhauled in 2013, the 
anniversary messaging is 
flexible and the design uses 
the university’s primary 
colours of red and gold. The 
identity was executed with a 
pageantry system, banners, 
anniversary merchandise, 
special convocation tassels, 
‘then and now’ displays 
throughout campus and  
a souvenir publication. 

UNIVERSITY OF CALGARY 
50th Anniversary Identity

CREATIVE DIRECTOR
Vishu Mahajan

DESIGNERS 
Jean-Paul Bérubé,  
Sergio Gaytan-Legorreta,  
Kate Carney

STRATEGY/WRITER 
Kim Lawrence

CITY OF MISSISSAUGA 
Do Your Homework 
Exhibit

CREATIVE DIRECTION 
Tina Mackenzie RGD

DESIGNERS 
Brett Ramsay Prov. RGD,  
Josh Remazki

As part of Canada’s 150th 
anniversary, the Museums  
of Mississauga presented  
an exhibition honouring 
former Mayor Hazel McCallion, 
capturing the most captivating 
moments of her political career. 
The exhibition explores her 
life and legacy, showcasing 
her contributions as a 
compassionate leader, sports 
enthusiast, Canadian icon 
and legacy maker. Artifacts 
and archival material as well 
as personal items from Hazel 

McCallion were displayed  
at the Mississauga Civic 
Centre Great Hall, and the 
exhibition was anchored by  
a colossal cube displaying 
larger than life quotes mixed 
with vibrant duotone images 
and video elements to 
epitomize Hazel McCallion’s 
unstoppable energy and drive 
as the city’s longest-running  
mayor. Souvenirs were also  
designed exclusively for the 
exhibition to commemorate 
her no-nonsense dynamism.
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INVESTORS GROUP 
2016 Apex Summit  
Conference

LEAD DESIGNER, ART DIRECTOR
Amanda Parker CGD

SENIOR DESIGNER 
Sharri Zarvie

CHALKBOARD DESIGN 
Jan Castillo and Chris Galang

CREATIVE DIRECTOR 
Darryl van Herksen

The main objective of the 
project was to ensure that 
attendees of the 2016 Apex 
Summit in Winnipeg would 
know that Investors Group 
was the right place for them to 
be. The theme “This is where 
YOU belong” and all visual 
branding was conceptualized 
in-house. As the centre of the 
country, Winnipeg’s geographic 
location helped illustrate 
the movement of attendees 
from East and West into a 
central location. The shape of 
Manitoba was used over top 
of the background map to add 
some visual interest to the 
materials. The colour palette 
was fresh and fun and the 
typography treatment matched 
that energy. The word YOU was 
used in a lot of different ways 
in the conference creative: 
for hotel keys, “This is where 
YOU stay;” for the Educational 
Tracks, “This is where YOU 
learn;” and for the self-scanning 
stations, “This is where YOU 
scan.” Brand guidelines helped 
to keep a cohesive look across 
the materials.

BC PENSION  
CORPORATION 
Welcome to Your Plan

PROJECT LEAD/DESIGN LEAD 
Amy Rutherford, Visual  
Communications Specialist

CONTENT LEAD 
Britt Burnham,  
Senior Communications Advisor

ASSISTANT DIRECTOR  
(Creative Services/Digital Experience) 
Steven Hoose

COMMUNICATIONS MANAGER 
Tanya Demmings 

CREATIVE SERVICES LEADS 
Jennifer LeBlanc, Dave Butcher

The ‘Welcome to Your Plan’ 
package is sent to every 
new member of BC’s five 
public sector pension plans. 
It consists of a keepsake 
pocket folder, welcome letter, 
enrolment confirmation 
statement, business card 
and collateral. The original 
package, created nearly  
10 years ago, consisted of 
five different, custom die-cut 
file folders – one for each 
plan – containing information 
requiring regular content 
updates. As part of a shift 
toward communications 
products that put members’ 
needs first, the updated 
folder design needed to be 
both inviting and functional. 
The plans share a similar look 
and feel, while also achieving 
aesthetic individuality 
through distinct plan colours. 
The pocket folder improves 
functionality and the addition 
of the business card saves on 
costs. The final product was 
warmly received by the five 
pension boards of trustees 
and the corporation as a 
whole, and resulted in both 
space savings and a yearly 
cost reduction of $3,200.
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UNIVERSITY OF  
CALGARY 
2016 Community  
Report

ART DIRECTOR/DESIGNER
Jean-Paul Bérubé

PRODUCTION
Sergio Gaytan-Legorreta

WRITER 
Kim Lawrence

Each year in September 
the University of Calgary 
community gathers together 
to learn about the progress 
being made toward the 
organization’s strategic goals 
and illustrate the path to 
becoming a top five research 
university in Canada. The 
Community Report publication 
provides a balanced and 
fair representation of key 
discoveries and points 
of progress on campus, 
reflecting the achievements 
of key stakeholder groups: 
students, faculty, staff, alumni, 
donors, and community. 
The 2016 edition is the 
fifth in a series that reports 
against goals set out in the 
strategic plan. The design 
concept focuses on the 
convergence of three aspects 
of the University of Calgary 
community: diversity, inclusion 
and growth. Graphics 

represent the diverse student 
and academic communities. 
The seamless, interlocking 
patterns express how 
the University of Calgary 

environment naturally 
encourages collaboration and 
the sharing of knowledge. 
Expanding plant and floral 
forms convey the shared 

organic momentum towards 
growth. The vibrant colours 
and bold design support 
the university’s youthful and 
dynamic brand.
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DOMTAR AWARD FOR 
INNOVATIVE USE OF PAPER 
Herschel Supply Company 
2016 Season 3 Studio 
Collection Catalogue

GRAPHIC DESIGNER 
Kira Campbell

ART DIRECTORS 
Kira Campbell, Sung Lee

CREATIVE DIRECTOR 
Jamie Cormack

PHOTOGRAPHY 
Stephen Wilde

EDITOR 
Frank Daniello

The Herschel Supply Studio 
Collection for Fall 2016 
was presented as a two-
tier product offering, united 
water-resistant polycoat 
and tarpaulin materials 
with premium finishes for 
a refined aesthetic. The 
challenge was to elevate 
this contemporary product 
offering within a publication 
that functioned as a 
catalogue and workbook 
for global distribution 
partners, and as a product 
education tool for the 
sales team. Tokyo’s thrilling 
urban landscape was the 

photographic backdrop 
for the Fall 2016 Studio 
lookbook. As a contrast 
measure, a minimal graphic 
design treatment was 
implemented to balance 
the city’s exciting chaos 
while communicating the 
clean structure of the Studio 
Collection. The result was 
128-pages of progressive 
lifestyle images and bold, 
consistent typography 
that supports concise 
product information pages. 
Over 2,000 copies were 
printed and distributed 
internationally.

ABOUT DOMTAR

Here’s to the risk takers, 
the trend-setters and the 
socially responsible. Here’s 
to creatives, designers and 
printers who put heart and 
soul into their work and then 
trust it to the Cougar®, Lynx®, 
Husky® and EarthChoice® 
brands. Domtar’s creation of 
quality products reflects a 
commitment to the graphic 
design industry. Check out 
Blueline by Domtar®, an 
industry-leading resource for 

fresh content, innovative  
ideas, perspectives and 
possibilities, at  
domtarblueline.com.

For this project, uncoated 
paper was used to 
communicate the clean and 
tactile nature of the Studio 
products. This foundation 
offered a perfect baseline to 
further emphasize design 
contrasts applied through 
printing methods such as 
Spot UV, deboss, emboss  
and perforation.
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ACCESSIBIL-IT AWARD  
FOR ACCESSIBLE DESIGN 
WestJet.com Accessibility 
Redesign Project

DIGITAL MANAGER, UX 
Natalie Farand

DIGITAL ADVISOR II, UX 
Matthew Ravlich

TEAM LEAD, DIGITAL  
UI DESIGN UX 
David McArthur

DIGITAL UI DESIGN UX 
Mike Schuck,  
Dion Alexander,  
Kelsey Kimura,  
Gareth Burke

At WestJet, creating the best 
experience for guests is the 
number one priority. Over 
the past year, the WestJet 
Digital Team has implemented 
significant enhancements on 
WestJet.com to increase the 
accessibility of the website 
and meet/exceed WCAG 2.0 
Level AA standards. Working 
within the framework of 
the existing site, the digital 
team audited functionality 
and identified necessary 
changes to the user interface, 
colours, design, booking 
flows, forms, images and 
many other sections, building 
a digital style guide with an 
accessibility-first approach. 
Every effort was made to 
make the site perceivable, 
operable, understandable and 
robust. Web accessibility is  
an ongoing effort at WestJet 
and the team continues to 
keep accessibility top of mind 
in the creation of new features 
and designs.

ABOUT ACCESSIBIL-IT

Accessibil-IT is proud 
to sponsor an award to 
recognize an in-house design 
team that has developed 
amazing accessible 
communications. We are the 
largest electronic document 
accessibility services provider 
in North America, with 
clients located across the 
globe. Our clients rely on 
our exceptional technical 
skills, knowledge of relevant 
legislation and attention to 
client service. We partner 
with many design firms and 
in-house design teams to 
assist them with achieving 
their accessibility goals.
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MITCHELL PRESS AWARD 
FOR BC & ALBERTA 
Herschel Supply Company 
2016 Season 2 Studio 
Collection Catalogue

GRAPHIC DESIGNER AND  
ART DIRECTOR 
Kira Campbell

CREATIVE DIRECTOR 
Jamie Cormack

PHOTOGRAPHER 
Stephen Wilde

EDITOR 
Frank Daniello

The past few years has seen 
an increase in fashion that 
utilizes technical fabrics in an 
elevated manner. Herschel 
Supply’s Summer 2016 
Studio Collection catalogue 
showcases an offering that 
applies water-resistant 
polycoat and tarpaulin 
materials to a selection of 
clean and concise signature 
styles. Typography and 
design were influenced by 
the technical approaches 
used in the Studio Collection’s 
development. A contrast 
of smooth tiles and rough 

concrete were used as a 
backdrop to showcase each 
silhouette. This reflected the 
tactile contrast of the soft 
mesh and industrial durability 
of the coated fabrics. By using 
a minimal colour palette in the 
images and typography, the 
individual products could act 
as the focal points on each 
spread. The result functions 
as a catalogue, a workbook 
for global distributors and an 
education tool for the sales 
team. Over 2,000 copies 
were printed and distributed 
internationally.

ABOUT MITCHELL PRESS

Mitchell Press is proud to 
sponsor an award recognizing 
the finest BC/Alberta  
in-house design team. Our 
goal is to shine a light on 
in-house design teams 
and support creativity and 
inclusion. Mitchell unleashes 
the full potential of graphic 
design and brand messaging 

by blending eight decades of 
expertise, a vivid imagination 
and unmatched colour print 
technology. From the finest 
magazine publications 
to creative marketing 
initiatives, Mitchell’s modern, 
environmentally progressive 
facility is home to the ultimate 
designer toolkit. Bring us your 
design challenge.
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Customer experience comes � rst.
We help you bring together engaging content and data insights    
to deliver personal experiences to every customer, every time.

Come see our session in the Marketer’s Innovation track.

Adobe Marketing Cloud

Adobe, the Adobe logo, and the Adobe Marketing Cloud logo are trademarks or registered trademarks of Adobe Systems Incorporated in the United States and/or other countries. © 2016 Adobe Systems Incorporated. All rights reserved.

Celebrate the Power of 
Paper & Print 

 Join the conversation on social media or our Blueline Blog, share printed pieces
and find inspiration in our gallery, subscribe to our printed Blueline Magazine,

and stay up to date on the latest news in print by visiting the Print Works! page.

Whatever format you choose, you’ll be engaging with the industry’s top paper
brands: Cougar®, Lynx® Opaque Ultra, and Husky® Opaque Offset. 

Blueline by Domtar® is ready to inspire you,
however you prefer to view it.

To learn more about Domtar, please visit www.domtar.com or find us on LinkedIn, Twitter, Instagram or Facebook 

linkedin.com/company/blueline-by-domtar @DomtarBlueline @DomtarBlueline facebook.com/domtarblueline
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Your message gets accross
when your poster looks
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A BETTER TOMORROW
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lightweight displays
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 Follow Us On Social Media For The Latest News from PCL Graphics & Lumitone®

For over three decades, PCL Graphics has been a valuable partner in the multidisciplinary and bespoke 

graphics production industry. Backed by a full team of colour, printing and operational experts, we have 

been the solution provider to our clients’ most complex projects. The team’s determination has been our 

greatest strength. Alongside our newest Lumitone® line addition, Lumipearl™, this year we have 

introduced something never seen before! 

You can now express yourself through 3DH (holographic 3D prints) and tactile prints!

To learn more:

www.pclgraphics.com 

1-800-268-7744

 

 

 

We are now proudly certified as a G7 Master! 

For years, our PCL color experts have been 
putting process control specifications in place to 
achieve the perfect gray balance on all printing 
equipment. This certification is an opportunity 
to continue to prove that our standards exceed 
expectations.  

How Do You Make It Happen?  
Gray balance is achieved through consistent 
equipment calibration. Using G7 standards and 
adhering to them, we ensure consistency 
throughout all graphic reproduction. Whether 
you've ordered something one year ago or you 
order something now, our standards and 
maintenance ensure consistency throughout 
your projects.  

 

 

 

 

 

 

 

 

 

 

What Is G7? Why Is It Important? 
The G7 Master qualification is a sought-after 
recognition of excellence in printing. A G7 
Master Qualified printer, through very exacting 
process control meeting G7 standards, can 
simulate color locally as well as globally, across 
all types of output devices. 

What Are The Requirements? 
To maintain our certification, we are required to 
submit, at regular intervals, samples of our 
prints for approval to the IDEAlliance board. To 
ensure consistency, we also schedule in-house 
maintenance and calibrations to upkeep the 
quality of our prints. 

 

 
A picture to depict what gray balance achieves: 
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