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Introduction

About RGD

The Association of Registered Graphic Designers (RGD)
invited submissions of graphic design projects done under
the theme of communication design for social good; work
with the power to incite action and make meaningful change
in the way we live our lives.
Today important messages have to compete with an almost
limitless array of information. As consumers of all this information, we become increasingly skilled at ﬁltering out
seemingly irrelevant communication that could otherwise
inﬂuence the way we think and act for the better.
Today’s graphic designers have an ever greater responsibility to visualize the signiﬁcant issues facing our society and
ﬁnd new and powerful ways to incite change in the way we
behave. When we approach these issues creatively, we can
make a real difference in the world. Ultimately, it is time for
us to apply our creativity to shift thinking toward alternative
solutions to ethical issues that impact our lives and the
world we live in.

The Association of Registered Graphic Designers (RGD)
was created by an act of the Ontario Legislature to grant
graphic designers who qualify the right to use the designation Registered Graphic Designer (RGD). RGD is the
only graphic design association in North America to have
this kind of legislation.
The RGD and Registered Graphic Designer designations
are signals of quality and competence to the profession,
public and government. Successful candidates have met a
rigorous set of standards that includes documented levels
of relevant, professional education and experience, as well
as demonstrated competence in the areas of business,
design principles, research, theory and ethics.
Representing more than 3,000 graphic designers, managers, educators and students, RGD provides a uniﬁed voice
for the community. The Association works to establish and
promote professional standards, best practices and design
excellence throughout our industry. RGD aims to help
foster recognition of graphic design for its contributions
to commerce, culture and society.

The Social Good Design Awards gives voice to the important
work designers are doing and can do to change the way we
think and act.
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Judges

David Berman RGD

Jim Ryce RGD

Principal, David Berman Communications

Principal, Jim Ryce Design & Direction

David has 30 years of experience in design and communications.
In 2009, David was appointed an advisor to the UN on how
accessible web design thinking can help fulﬁll the Millennium
Development Goals. In his book, Do Good Design, he outlines a
more sustainable approach to the practice and consumption of
design, and offers a hopeful and powerful message for all
designers: Design matters. Like never before.

Jim has over 20 years of design experience and is currently
working as an independent designer based in Toronto. Previously,
he was founding partner at Soapbox Design Communications
where he spent 14 years. He believes that great design is driven
by strong, differentiating ideas. It’s about thinking strategically
with clients, developing key messages and communicating
them with the ideal mix of words and images.

Frances Edmonds

Dmitri Siegel

Director of Environmental Programs, HP Canada

President of E-commerce &
Executive Creative Director, Patagonia

Frances seeks new and innovative ways to use the power of HP
to create meaningful change in Canada’s businesses while
overseeing environmental programs and initiatives across HP
Canada. This has included launching its many take-back
programs, as well as delivering HP’s ﬁrst sales environmental
training program designed to help customers lower their
footprint, which has been adopted by HP worldwide.

Dmitri provides strategic vision, leadership and operational expertise in directing Patagonia’s e-commerce strategies in the U.S. and
internationally. In addition, he works to provide a seamless user
experience, drive traffic and create lifetime value for Patagonia’s
growing customer base across all of the organization’s digital
platforms. Patagonia demonstrates its commitment to the environment in a variety of ways including the donation of 1% of total
sales or 10% of proﬁt, whichever is more, to environmental groups.

Ben Hagon RGD
Principal, Hagon Design
Ben has over 12 years experience as a graphic designer, creative
director and entrepreneur. Named in 2011 by DesignEdge as
“one of Canada’s top designers”, Ben listens aggressively to his
clients, understands their challenges and turns those insights
into award-winning work. His clients have included Harvard
School of Public Health, University of Waterloo, Mood Disorders
Association of Ontario and HopeSpring Cancer Support.
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Not-for-Proﬁt
Client-Initiated
Projects

Designed by

Hambly & Woolley
(Toronto, Canada)

Client
Design Director
Writer
Illustrator

Participaction Canada
Nik Firka
Helen Battersby
Betsy Everitt

Participaction’s
Bring Back Play

Dr. Julien Foundation

Mobile App

Fundraising Campaign

How do you get kids to leave their computer screens and play
outdoors more? Hambly & Woolley helped Participaction create
a mobile app that provides a library of outdoor games that
caregivers can learn, rate, comment on and modify with the
help of their mobile devices. As a mobile app, it can be accessed
anywhere and provides caregivers and children with choice and
ﬂexibility for outdoor play.

Designed by

(Montréal, Canada)
Client

Not-for-Proﬁt Client-Initiated Projects

Dr. Julien Foundation

Creative Director

Mario Mercier

Art Director

Isabel Beaudry

Animation
Writer
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Orangetango

Fly Studio
Martin Rivard

Internationally renowned pediatrician Dr. Gilles Julien is on a
mission to enable children from disadvantaged backgrounds
to reach their full potential. With a new logo designed by
Orangetango, the Dr. Julien Foundation aimed to increase
awareness, strengthen its identity and encourage donations.
Orangetango’s approach was to establish a recognizable
brand using posters and 15-second TV spots. The campaign
helped raise more money for the foundation than ever before
($1,050,000) as well as donations of materials that went
directly to 1000+ families over the holiday season.

2013 Social Good Design Awards
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Designed by

Tamm + Kit
(Toronto, Canada)

Client
Creative Director
Designer
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Cuso International
Ciabh McEvenue
Holly Morin

Not-for-Proﬁt Client-Initiated Projects

Cuso International
Global Development

Woman Is Not an Object

Volunteer Recruitment Campaign

Poster

Cuso International is a global development agency that
recruits volunteers to share their expertise with like-minded
professionals abroad. This campaign relies on strong copy
rendered in a bold font using a pattern ﬁll. These patterns are
taken from textiles, artwork or culturally-relevant textures
sourced through research on each distinct country. To round
out the dialogue between the organization and both prospective
and ‘returned’ volunteers, the campaign includes a kit of
recruitment and awareness tools designed in a similar style.

Designed by

Dalida KarićHadžiahmetović
(Sarajevo, Bosnia &
Herzegovina)

Client
Photographers

Poster for Tomorrow
Dalida KarićHadžiahmetović

This poster raises awareness of the discrimination of women.
Here we see a woman treated as an object, furniture waiting
to be used. She has no dignity, no face and no humanity.
Through this powerful image, the poster conveys the message
that women must be given respect, and treated as human
beings equal to men. The poster was made for the “Poster for
Tomorrow” competition, which presents exhibitions of posters
made to stimulate debate on issues that affect us all.

Nora Hadžiahmetović

2013 Social Good Design Awards
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Designed by

Cossette
(Toronto, Canada)

Client

Habitat for Humanity
Canada

Co-Chief
Creative Officers

Matthew Litzinger
David Daga

Creative Director
Art Director
Designer
Photographer
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Daniel Vendramin
Greg LeBlanc
Eleni Alpous
Ian McCausland

Not-for-Proﬁt Client-Initiated Projects

Habitat for Humanity
Canada 2011

Vancouver Aquarium

Annual Report

Website

Marking the completion of the 2,000th Habitat for Humanity
Canada home, Cossette approached this annual report with
a spirit of reportage, gathering the very ﬁrst Habitat Canada
homeowners, longtime volunteers, donors, architects and
affiliate staff to share their stories. Cinematographers and
photographers captured this intimate conversation at
the Winnipeg Restore. What emerged was a memorable day of
shared experiences about what it means to volunteer on a build,
design a sustainable Habitat house and most special of all,
live in a Habitat home. The experience of the lively roundtable
discussion is captured in the composition of the layouts and
the bold, minimalist typography, that seems to lift the
anecdotes right off the page.

Designed by

smashLAB
(Vancouver, Canada)

Client
Creative Director
Designers

Vancouver Aquarium
Eric Karjaluoto
Ryan Gravito

The Vancouver Aquarium is a non-proﬁt society dedicated to the
conservation of aquatic life through display, communication,
education, research and direct action. This broad mandate can
be problematic from a communications standpoint, as outsiders
often perceive the Aquarium solely as an attraction. The new
site makes use of rich, expansive imagery and fully reorganized
content, while seamless integration with the facility’s legacy
systems offers a clean and uniﬁed user experience. It also effectively communicates the Aquarium’s vision and commitment.

2013 Social Good Design Awards
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What Is Social
Innovation?

Story Planet – Intergalactic
Travel Authority

Motion Graphic
Designed by

ON THE CHASE!
(Toronto, Canada)

Client

Social Innovation
Generation (SiG)

Creative Director
Writers

Julian Brown RGD
Geraldine Cahill
Cheryl Rose

“Social Innovation” is a very large and complicated term to
deﬁne, even to the educated audience for which this video
is intended. This motion graphics piece unpacks the meaning
of social innovation by using a circular layered system of
intricate icons and bold, keyword typography. As a primary
communication piece for SiG (produced in English and French),
this video explains how to create conditions for making social
innovation happen.

Identity
Designed by

Juniper Park
(Toronto, Canada)

Client
Creative Directors

Story Planet
Terry Drummond
Barry Quinn RGD
Alan Madill
Christina Gliha

Designers

Juniper Park was tasked with creating a fun identity for this
children’s learning centre in Toronto. The space-themed identity
called the Intergalactic Travel Authority took the form of outdoor
signage, a mural, apparel and other merchandise that caters to
the many four-armed or two-headed space travelers who frequent
the establishment. The playful design inspires kids to be creative.
The 2012/13 After-School Program reached capacity with a wait
list on the fourth day of registration being open.

Christina Gliha
Louis Duarte

Writers

Christina Gliha
Greg Bolton
Bev Spritzer

Illustrator

14

Not-for-Proﬁt Client-Initiated Projects

Martin Bregman

2013 Social Good Design Awards

15

Designed by

K10 art+design
(Saint-Lazare, Canada)

Client

Canderel Management
Incorporated

Creative Director

16

Kristina Nagy DGA

Designer & Illustrator

Ashley West

Writer

Leia Marshy

Not-for-Proﬁt Client-Initiated Projects

Déﬁ Canderel Event

My Sex Life

Identity & Communications

Handbook

Known for its contagious positive spirit, the Déﬁ Canderel is an
annual corporate 3km race that raises funds for cancer research
at McGill University and l’Université de Montréal. Although the
Déﬁ has raised over $7 million since its start in 1989, by 2011
the overall look and approach of the campaign had become
outdated resulting in diminished sponsorship and involvement.
K10 designed the visual identity, stationery, communications
pieces and a new website for the event. Drawing on the visual
language of graffiti and action painting, the design is dynamic,
vibrant, energized and engaging.

Designed by

AIDS Committee
of Toronto (ACT)
(Toronto, Canada)

Client

AIDS Committee of
Toronto (ACT)

Designer

Kyle Greenwood,
ACT Manager, Executive

Because of the stigma associated with HIV, it can be difficult
to ﬁnd trusted and affirmative information to help navigate
and explore sex. This resource was written primarily by and for
young people living with HIV. With safer sex tips, advice on
dating and relationships, protecting partners and disclosing
HIV-positive status, My Sex Life is a comprehensive guide for
young people living with HIV across Canada, as well as the
people around them.

Communications &
Administration

2013 Social Good Design Awards
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“Heading Home? Must
be Nice.” Tokens4Change

Finding Your Way
Program, Identity & Communications
Designed by

Helena Ng Design
(Markham, Canada)

Client

Alzheimer Society
of Ontario

Creative Director
& Designer

18

Helena Ng RGD

Not-for-Proﬁt Client-Initiated Projects

This program was developed to provide practical advice on
how people with dementia can safely stay active. To address
Canada’s multicultural demographic, the design items are
adapted to different languages, with a simple, friendly logo
that is free of any speciﬁc cultural references. In the logo
concept, a leaf represents a person with dementia. The yellow
and blue shapes (representing caregivers and the community)
overlap to create a green leaf. The green leaf together with
the green circle below form a shoe print. When the triad comes
together, we are one step closer to safety. In addition to
the logo, Helena designed stationery, advertising, a manual,
a banner, a PowerPoint presentation and a website.

Campaign
Designed by

Faren Agency
(Toronto, Canada)

Client

Youth Without Shelter

Creative Director

Bryan Canning

Designers & Illustrators

Bryan Canning
Steve Garwood
Provisional RGD

Tokens4Change is an annual event that takes place in TTC
stations to raise funds for Youth Without Shelter. Faren’s objective was to utilize the generous amount of exposure donated to
the project to increase awareness for the event, and increase
donations. Large, simple illustrations combine with powerful
headlines that play off common phrases to catch the eye of
commuters. The project included TTC posters, online advertising
and a OneStop video animation. For the online display ads, a
click on the ad generated a tweet that one could send out to
raise awareness for the program.

2013 Social Good Design Awards
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Designed by

Riordon Design
(Oakville, Canada)

Client
Creative Director
Designer

StreetLevel
Shirley Riordon RGD
Matt Bandstra

StreetLevel

iWalkForWater

Website

Website

StreetLevel is a “movement of compassionate doers” ﬁghting
against poverty and homelessness. Riordon Design worked
closely with the StreetLevel team to organize the messaging
and create hierarchy within the new website. Information is
presented in a clear and concise way, with impactful, visuallyengaging images and a natural ﬂow created by the content
and visuals. The site gives visitors a better understanding of
the issues at hand and drives them to action.

Designed by

Aveda Canada
(Toronto, Canada)

Client

Aveda Canada,
WaterCan/Eau Vive

Creative Director
& Designer

Richard Carmichael,
Aveda Canada’s

In a world with many problems where we are asked to help
everywhere we turn, Aveda Canada’s in-house design team
was tasked with building a website to raise awareness of the
water crisis in Africa and raise money for WaterCan’s efforts.
The website tells the story in pictures, video and compelling
facts. It helped Aveda Canada raise over $590,000, which
allowed WaterCan to save over 23,000 lives through its Clean
Water projects in Africa.

Creative Director &
Director of Digital
& Social Innovation
Photographer
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Not-for-Proﬁt Client-Initiated Projects

Peter Bregg
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For-Proﬁt
Client-Initiated
Projects

The Professional’s Guide
to Becoming a Champion
Promotional Booklet
Designed by

SQUAB
Creative Studio
(Toronto, Canada)

Client

Right To Play Canada

Creative Director,
Designer & Illustrator
Photographer
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Tammy Yiu
Glen Baxter

Not-for-Proﬁt Client-Initiated Projects

Right To Play was faced with the challenge of reaching out
to its VIP supporters in a way that would resonate with
their lifestyle. Creativity, luxury, image and design were the
keystones in developing a lead promotional booklet that any
existing member of the Champions program would be proud
to have in their office, and ultimately attract additional
supporters of the program. The booklet helped the program
raise over $1 million for Right To Play in its ﬁrst year.

2013 Social Good Design Awards

CASCADES WINNER
Designed by

Orangetango
(Montréal, Canada)

Client
Creative Director

La Ligne Bleue
Mario Mercier DGA

Art Director

Isabel Beaudry

Designers

Isabel Beaudry
Simon Roy
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For-Proﬁt Client-Initiated Projects

La Ligne Bleue

Urban Ecologies
Conference 2013

Identity & Communications

Materials

La Ligne Bleue brings together arts and entertainment spaces
located along the Montréal Metro’s blue line. Orangetango
created a unifying identity for this cultural grouping to foster
a feeling of belonging and encourage residents to get involved
with the community. Through the accompanying website,
people were able to share their favourite spots and engage in
discussions with fellow residents.
This project was created on CASCADES PAPER. The posters
were printed on Rolland Enviro100, 50 lb. Text and the invitations, membership cards, and masques on Rolland Enviro100,
100 lb. Cover. Using paper manufactured by Cascades Fine
Papers Group is a simple, concrete way to address concerns
for the environment.

Designed by

ALSO Collective
(Toronto, Canada)

Client

OCAD University

Creative Directors

Antonio Lennert
Provisional RGD
Symon Oliver

Designers

Lisa MacDonald
Emma Novotny

Ecology investigates the complex interactions of natural
systems and offers a new frame through which to examine
the complex, seemingly unrelated components of urban
environments. The Urban Ecologies conference examines this
new perspective, which ALSO captured with a seemingly
simple logo. Inspired by architectural patterns and textures,
the Venn diagram and the visualization studies of Jacques
Bertin, the identity illustrates a complex system with
overlapping domains. The mark was so well received that
it will be used for future conferences.

2013 Social Good Design Awards
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Designed by

Orangetango
(Montréal, Canada)

Client

Quebec Breast Cancer
Foundation

Creative Director
Art Director
Writers

Mario Mercier DGA

Illustrator
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Switchback Cyclery

Online Awareness Campaign

Identity

Breastobservation.org presents a resource for women with
information about breast observation. The site also features an
online quiz to help make women aware of their preconceived
ideas about breast cancer and identify the myths associated
with this topic.

Designed by

Elyse de Noel Tilly

Projektor Brand Image
(Toronto Canada)

Client

Switchback Cyclery

Creative Director

John Furneaux RGD

Designers

Elise Cropsal
Amandine Leveille

Photographer

Detecting Changes

David Adams
John Furneaux RGD

Lettering Artist

Andrew Elliot

In 2013, Switchback Cyclery was established as a servicefocused bike store staffed by street-involved people. Projektor
developed the positioning statement “Propelling Community”
to communicate the new venture’s dual role – helping get
people off the street through meaningful employment and
getting people out of their cars and onto bicycles. Building off
the icon of a traditional bike medallion, a complete system of
identity elements conveys the desire to deliver more traditional
hands-on service in a contemporary urban environment.

Jean-Francois Gratton
Simon Roy

For-Proﬁt Client-Initiated Projects
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Designed by

Smith Roberts Creative
Communications
(Toronto, Canada)

Client

Toshiba of Canada Ltd.

Chief Creative Officer
& Creative Director
Designer

Malcolm Roberts
Dan Caroleo,
Filament Creative Inc.

Writer

28

Brandon Tralman-Baker

For-Proﬁt Client-Initiated Projects

Canada’s Land Watch

Skylight Farm

Website

Identity

By creating a design that incorporates elements of both the
Toshiba and the Nature Conservancy of Canada (NCC) brands,
Smith Roberts Creative Communications established context
for the strong partnership in place to protect ecosystems
across Canada. A ﬂuid and non-linear experience on desktops,
tablets and mobile devices leads users through examples of
how Toshiba and the NCC are actively engaged in conservation on a national level. Thought-provoking statistics of the
threats that face our landscapes offer a ﬁrst step towards
understanding. As users explore further, they uncover vibrant
photos of at-risk plants and animals along with introductions
to what makes each organism important to its ecosystem.

Designed by

Russell Shaw
(Atlanta, USA)

Client

Skylight Farm

Creative Director,
Illustrator & Designer

Russell Shaw

Writers

Brittany Price
Justin Aiello
Russell Shaw

Skylight Farm is a new, biodiverse, organic farm producing
Certiﬁed Naturally Grown produce for the metro-Atlanta area.
This identity creates a modern brand with an authentic farm
aesthetic that is memorable through its interactivity.
The collateral is littered with illustrations of produce – simple
pictograms accompanied with straightforward copy – each
hand-stamped to papers that are peppered with seeds and
entirely plantable. From the passing of a card to the receipt of a
thank you note, each customer is able to actively participate in
the re-telling of the brand’s story by planting the paper.

2013 Social Good Design Awards
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Designer-Initiated
Projects
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Clockwise from left to right: 1) I like animals. 2) I know my neighbours by sight.
3) I can prove my existence. With my ID. 4) I must be somebody.

Nothing Personal

Community-Based
Design Education

Outdoor Campaign
Designed by

Agnieszka
Ziemiszewska,
PhD Student,
Academy of Fine Arts
(Warsaw, Poland)

This project addresses the issue of public spaces being ﬁlled
with impersonal visual communication. The idea is to highlight
the importance of the individual and his or her ability to assign
meaning to what they see. ‘Nothing Personal’ references the
fact that visual messages tend to apply to the masses rather
than a single person.

Designed by

Lyubava Fartushenko
(Alberta, Canada)

Collaborators

University of Alberta
Guru Digital Arts College
Mental Health Awareness

Project completed

Health Initiative

within framework of a

Campus Food Bank

scholarship of the

Amnesty International

Minister of Culture &
National Heritage with
cooperation from the
Studio of Socially

Community-based design education has been introduced to
most design programs in Canada, however those students who
pursue design as their minor or only take introductory courses
may be left uninitiated to the powerful ability of design to
propose solutions to community issues. Lyubava Fartushenko
addressed this through a series of experimental projects she
ran with various design fundamentals students. The Mental
Awareness Health Initiative at the University of Alberta provided
an opportunity for students to learn about bipolar disorders and
mental illnesses; the University of Alberta Campus Food Bank
collaboration introduced students to food security issues; work
with Amnesty International’s University of Alberta Chapter
enabled students to understand issues of human rights.

Engaged Art
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Designer-Initiated Projects
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Designed by

Alison Rowan,
Student, OCAD U
(Toronto, Canada)

Instructor

Professor
Guy McCrum
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Designer-Initiated Projects

Buy a Dictionary

Fukushima 03.11.11

Awareness Campaign

Poster

“That’s so gay” and “That’s so retarded” are two phrases we hear
much too often. This project aims to discourage the use of
phrases that support stigmas such as these by encouraging
individuals to reconsider what they mean to express and how
they can more effectively do so. The campaign has gained
popularity online and is being used in schools and homes to
promote the use of more appropriate language.

Designed by

Anita Feng,
Student, UQAM
(Montréal, Canada)

Instructor

Gyula Geﬁn,
Dawson College

This project addresses the nuclear disaster that occurred in
Japan in 2011. As a result of the disaster, food was contaminated
by radiation. The poster illustrates the hazardous and harmful
nature of nuclear energy to raise awareness about the danger
of relying on nuclear power. The design also pays homage to
the late, renowned Japanese designer Shigeo Fukuda.

2013 Social Good Design Awards
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Designed by

Chantal Abdel-Nour
Student RGD,
Cambrian College
(Sudbury, Canada)

Instructor

Ron Beltrame RGD

Smart Little Seeds

Gratitude Bag

Website & Poster

Campaign

Targeting young families interested in maintaining healthy
eating habits, this project engages children in the process
of creating their own sustainable food supply to help reduce
imported produce. The website and accompanying poster
campaign provide information on how to create your own
garden and on the disadvantages of purchasing and
consuming imported produce as well as recipes for locallygrown food.

Designed by

Key Gordon
(Toronto, Canada)

Client
Creative Director
Designers

Daily Bread Food Bank
Grant Gordon
Colin Bergh
Monica Herrera
Melissa DeNobrega
Julia Troubetskaia

Copy Writer

Rachel Bruner

Food bank donations drop sharply outside of holiday seasons.
After learning this, Grant volunteered to take a stab at ﬁnding
a solution. This Toronto-based food drive was launched in
May 2013 to generate ongoing surges of food bank donations.
It introduces a simple drop-off and pick-up format to make the
process as convenient as possible. Straightforward instructions
and a friendly voice supported by graphic illustrations encourage
residents to engage in the campaign. In its ﬁrst run, Gratitude
Bags raised over 2.5 metric tons of food and caused an overﬂow
of non-perishable items at multiple donation drop-offs.

Melissa Pang
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Designer-Initiated Projects
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Designed by

Key Gordon
(Toronto, Canada)

Creative Director
Designer
Copy Writer

Grant Gordon
Simon Wilkinson
Rachel Bruner
Created for the

Stick It to Fast Food

Flick Off

Campaign

Campaign

Launched in 2012 with an organized boycott of fast food,
this campaign empowers high school students to take control
of their own nutrition. It generated over 15,000 boycott pledges
from Ontario youth, media coverage from hundreds of outlets
and overwhelming volunteer involvement. Many students became ambassadors for the cause by leading their own health
initiatives using Stick It resources. Round two is slated for the
fall of 2013.

Designed by

Key Gordon
(Toronto, Canada)

Creative Director

Joe Gorecki

Designers

Joe Gorecki
Jordan Puopolo

Sponsors

Virgin Mobile

Ontario Student

MuchMusic

Trustees Association

Roots

(OSTA-AECO)

David Suzuki

Created in 2008 to motivate young people to reduce carbon
emissions, this campaign included events at university
campuses, action kits, merchandise, an online documentary
and more. Promoted by a variety of celebrities, the campaign
sold over 30,000 t-shirts and 25,000 action kits and garnered
hundreds of thousands of website visits. Polling revealed that
the message reached 98% of young Ontarians; 54% directly
credited the project for motivating them to conserve energy,
making it a major win for youth-based environmentalism.

Foundation
RBC
The Government
of Ontario
38

Designer-Initiated Projects
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Designed by

Heather Goulter,
Student, York University
(Toronto, Canada)

Instructor

Adam Antoszek-Rallo
RGD

40

Designer-Initiated Projects

Drink. Drive.

A Cup of Reality

Awareness Campaign

Awareness Campaign

This social communication campaign illustrates the excuses
people use to justify impaired driving. Targeted at restaurants,
the campaign is implemented through ﬂoor mats, coasters,
napkins and decals and is intended for audiences of all ages.
With a light-hearted approach, it encourages individuals to
make responsible choices.

Designed by

Jessica Baratta,
Student, York University
(Toronto, Canada)

Instructor

Maria Gabriele RGD

Targeting post-secondary students, this project addresses the
issue of paper cup waste. In raw materials alone, paper cups
are responsible for the destruction of over four million trees
per year. Mimicking the paper cups supplied by brand name
coffee shops, the printed piece incorporates information about
paper cup materials, statistics on the issue and details on how
the problem can be eliminated.

2013 Social Good Design Awards
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Visualizing Bird Migration

Japan Earthquake

Campaign
Designed by

Jillian Ditner,
Student, York University
(Toronto, Canada)

Instructors

Angela Norwood RGD
Angela Iarocci

42

Designer-Initiated Projects

Millions of birds migrate from Central and South America each
year through Toronto. Happening high above the ground, this
phenomenon is largely invisible to us, making it difficult to
raise awareness of declining bird populations. Through environmental installations, this campaign highlights Toronto’s role as
a stopover site for migratory birds. A wall-mounted graphic,
boardwalk installation and map of stopover ‘hotspots’ in
Toronto provide information on seasonal migration patterns,
distances travelled and the city’s natural habitats, fostering
a connection between inhabitants and the natural world.

Posters
Designed by

Linda Nakanishi
(Toronto, Canada)

This three-part poster series represents Linda’s reaction to
the Japanese Earthquake of 2011. Each design represents a
different perspective on the disaster: the resilience of the
Japanese people, the impact of Mother Nature, and the selﬂess
efforts of the Fukushima 50, the group who worked to stabilize
the reactors at the nuclear plant. Proﬁts from poster sales
funded Canadian Red Cross efforts for those affected by the
tsunami and earthquake.

2013 Social Good Design Awards
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Designed by

Jiwon Park
(Providence, USA)

44

Designer-Initiated Projects

Design Can Do

Flat Packed Birdhouse

Workshop Platform

Sustainable Design

Founded in 2012, Design Can Do encourages social innovation
through the use of design methodologies. Professionals from
various disciplines come together to contribute to societal development through design thinking. Workshops in Korea and
South Africa have shown how design methods can be applied
to social problems to develop concrete solutions. Based on a
foundation of knowledge sharing and collaboration, the workshops include a manual and toolkit for each participant, which
explain methods of problem-solving that can be adopted across
a broad range of disciplines.

Designed by

Kaitlyn Pannunzio,
Student, York University
(Toronto, Canada)

Instructor

Claire Ironside

By using organic, free-form shapes that nest together, this
functional, versatile and sustainable birdhouse uses fewer
resources than a traditional birdhouse and requires minimal
packaging. The ﬂat design also makes it easier to ship, which
saves on transportation fuel. Created using biodegradable
material, it is easily assembled without nails by slotting
pieces together.
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Designed by

Kyuha Shim
Student, Rhode Island
School of Design
(Providence, USA)

8bit AQI

Seed Saving

Game

Info Wheel

This game raises children’s awareness of air quality. Players click
on the monsters to kill them and are rewarded with pop-up
messages encouraging responsible environmental practices.
The game was tested with fourth graders who found it both
educational and entertaining.

Designed by

Jillian Ditner,
Student, York University
(Toronto, Canada)

Instructors

Angela Norwood RGD

The Seed-Saving Info Wheel is designed to help urban gardeners save seeds to replant in the future or trade with others.
Illustrated with text and images, the double-sided piece
explains how to care for wet and dry seeds through numbered
diagrams and information speciﬁc to each vegetable.

Created for the French
American School in
Providence
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Designer-Initiated Projects

2013 Social Good Design Awards

47

GovernmentInitiated
Projects

Teens Need Better Sex Ed
Posters
Designed by

Marissa Korda
Student RGD,
York University
(Toronto, Canada)

Instructor
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Gary Leroux

Designer-Initiated Projects

This set of twin infographic posters advocates for improved
sex education for American teenagers. Provocative taglines
engage the viewer with statistics indicating the inadequacy
of current systems to promote safe sex and sexual health.
By laying out a rational argument through facts and ﬁgures,
the posters encourage the implementation of more comprehensive sex education in schools.
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Designed by

Catalyst Workshop
(Toronto, Canada)

Client

Ontario Ministry of
Natural Resources
(MNR)

Creative Director

Adam
Antoszek-Rallo RGD

Designers

Winnie Ma
Matt Seccaﬁen
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Government-Initiated Projects

Endangered Species
of the Day

Personal Space

Widget

Campaign

Through online initiatives and social media platforms, the
Ontario Ministry of Natural Resources hopes to increase awareness of their programs in urban centres. This widget brings
attention to biodiversity by highlighting the 187 species of
plants, animals, ﬁsh, birds and insects known to be at risk of
extinction in Ontario. The widget maintains a delicate balance
between provincial brand standards and best practices in
interface design and functionality. Highlighted as a ‘Staff Pick’
at Apple.com and plugged by then Ontario Premier Dalton
McGuinty, it generated a dramatic increase in traffic to the
MNR website.

Designed by

Acart Communications
(Ottawa, Canada)

Client

York Regional Transit
(YRT/Viva), Toronto

Creative Director

Tom Megginson

Associate
Creative Director

Vernon Lai

Designer
& Art Director

Javier Frutos

Harassment and sexual assault on public transit often goes
unreported but is a growing concern. This campaign makes
customers aware that YRT staff are on patrol and take all
forms of harassment very seriously. The intended goal was
to increase reports of harassment and lower incidents.
The campaign ran on YRT public properties (particularly
transit) as well as in print and online. It directed viewers to
yrt.ca/stopit for more information and an interactive game
designed to further raise awareness of what constitutes
reportable harassment. Based on statistics provided, the
campaign resulted in a strong downward trend in the most
dire offences, “assault” and “disturbance.” Meanwhile, the
reporting of more “minor” incidents increased.
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Monster Fitness Circuit
Environmental Graphics
Designed by

City of Mississauga
(Mississauga, Canada)

Client

City of Mississauga
Celebration Square

Creative Director
Illustrator
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Tina Mackenzie RGD
Josh Remazki

Government-Initiated Projects

The City of Mississauga’s Celebration Square marketing team
wanted to create an exercise circuit with a series of simple
exercises targeted to children but fun for adults as well. The City
of Mississauga’s in-house creative team designed decals on
concrete with three monster characters to be placed around the
square. A circuit of simple exercises encourages people of all
ages to have some fun and be active.

We are honoured to take
part in the design of the
brand for the RGD Social
Good Awards this year.

Entro Communications and
Gottschalk+Ash

Visit our new website at:
entro.com
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Environmental Printing Statement
Using paper manufactured by Cascades Fine Papers is a simple, concrete and effective way of conveying your concerns for the environment. This piece was printed on
Rolland Enviro100 Satin which is EcoLogo, Processed Chlorine Free (PCF) and Forest
Stewardship Council (FSC®) certiﬁed, and manufactured in Canada from 100% postconsumer recycled material from North American recycling programs by Cascades
using biogas energy (methane from a landﬁll site).
This alternative green energy source is supplying the paper mill with 93% of its
thermal energy needs. Manufacturing Rolland Enviro100 Satin produces 85% less
greenhouse gas emissions than the average 100% recycled paper and 94% less than
the average 100% virgin paper. To date, Cascades has reduced greenhouse gas
emissions by 26% compared to the year 1990.

Environmental Savings
Based on printing 5,000 of these books on Rolland Enviro100 Satin containing 100%
post-consumer recycled ﬁber compared to paper containing 100% virgin ﬁber, the
environmental savings are:

41 Trees
3 tennis courts

148,988 L
of Water
426 days of water
consumption

1,826 KG
of Waste
37 waste
containers

6,001 KG
of Co2
emissions of
2 cars per year

36 GJ
165, 571 60W
light bulbs
for one hour

8 KG of NOx
emissions of
1 truck during
24 days

RGD
96 Spadina Avenue, Suite 210
Toronto, ON M5V 2J6
T: 1 888 ARGDONT (274 3668)
E: programs@rgd.ca
www.rgd.ca

