Case Study: Joel Harding RGD

Type of Work (choose one)

(\ Pro Bono (\ Self-published G Professional

Project Title

TaDulerbrandingandappdesign

Client Name

TaDuler

Date Project Completed Your Role in the Project
06/01/2014 Co-founderanddesignlead
MM /DD /YYYY

Project Challenge
Describe the client needs / project brief, including project goals and objectives.

TaDuleris differentway to find local homeservicesNo moreGooglesearchingandcalling
around,or Faceboolpostingandwaiting around.Justthe bestserviceprovidersin thecity
availableatthetapof a button.

As aco-founderanddesignleadmy taskwasto designthe product'suserexperienceand
interface andbring it to marketwith a name,a brandandmarketingcreative.

Strategy/Methodology

Describe your design process including any research, analysis or other information gathering and investigation that contributed to your solution.

Preliminaryresearctandinvestigationincluded:

» Gainingfamiliarity with thefounder'snitial businesschoolprojectthatled to theventure

» Competitiveaudit

* Writing assistancen thebusinesglan

* Visual inspirationgatheringfrom a vastarrayindustriesncludingtech,retail, transportation
andhospitality
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Design Process
Briefly describe the design process from initial concept exploration and presentation to acceptance by the client.

Branding

* Collaborativenamingexercisewith otherco-founders

* Logo conceptsketches

» Refinedlogo renderingsappliedto initial homepagexploration

Webapp

* Requirementslocumentation
* Sitemap

* Userflows

Solution/Contribution
Describe your design solution/deliverables and how they achieved project goals and objectives.

» ThenameTaDulercombineslementof magicalsimplicity with productivity (ta-da+ to do)

* A scripty handletteredwordmarkspeakgo a bygoneeraof craftsmanshigndcustomer
service

* A bright, multi-colouredpalettecommunicateghe diversity of needsaddressedy theservice,
andsimilarto Google,illustrationis usedratherthanphotographyto lendanalmostchild-like
simplicity to whatcanoftenbea overwhelmingprocess.

* Theidentity wasappliedto businesgards presentatiomlecks planningdocument&ndawide
rangeof marketingandrecruitmentmaterials.

» Thewebsiteis the mainmarketingpiece,andcontainsseveralunauthenticatetharketing

Results/Impact
Provide quantitative/qualitative evidence of the effectiveness of your solution and/or how overcoming any special circumstances and/or
challenges on the project demonstrate the effectiveness of your solution.

» Thebrandhadto talk to consumersndbusinessealike, andappeato millenialsthrough
recruitingefforts.

» thewebappalsoneedecompletelyseparatéunctionalityandexperience$or consumers's
serviceproviders.

» Thechallengewasto makethis techsolutionto anage-oldproblemaccessiblandfriendly for
anindustrythattendsto be stuckin theyellow pageera.

Supporting Materials
Is this project available for viewing online?

(®) VYes, at the following URL: http://www.joelharding.ca/TaDuler

(\ No, | will upload my materials: | Click to Attach File...
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	Project 1: Client Name: TaDuler
	Project 1: Date Completed: 06/01/2014
	Project 1: Your Role: Co-founder and design lead
	Project 1: Project Title: TaDuler branding and app design
	Project 1: Project Description: TaDuler is different way to find local home services. No more Google searching and calling around, or Facebook posting and waiting around. Just the best service providers in the city available at the tap of a button. 

As a co-founder and design lead my task was to design the product's user experience and interface, and bring it to market with a name, a brand and marketing creative. 
	Project 1: Research and Analysis: Preliminary research and investigation included:
• Gaining familiarity with the founder's initial business school project that led to the venture
• Competitive audit
• Writing assistance on the business plan
• Visual inspiration gathering from a vast array industries including tech, retail, transportation and hospitality

	Project 1: Design Solutions and Deliverables: • The name TaDuler combines elements of magical simplicity with productivity (ta-da + to do)
• A scripty hand lettered wordmark speaks to a bygone era of craftsmanship and customer service
• A bright, multi-coloured palette communicates the diversity of needs addressed by the service, and similar to Google, illustration is used rather than photography to lend an almost child-like simplicity to what can often be a overwhelming process.
• The identity was applied to business cards, presentation decks, planning documents and a wide range of marketing and recruitment materials.
• The website is the main marketing piece, and contains several unauthenticated marketing pages that introduce the brand and build trust with helpful information about various home services—all driving to the appointment booking tool. A consumer dashboard provides authenticated users with a snapshot of all upcoming appointments and service provider contact information. Service providers have their own dashboard showing available opportunities within their specified service area and category.
	Project 1: Special Circumstances: • The brand had to talk to consumers and businesses alike, and appeal to millenials through recruiting efforts.
• the web app also needed completely separate functionality and experiences for consumers vs service providers.
• The challenge was to make this tech solution to an age-old problem accessible and friendly for an industry that tends to be stuck in the yellow page era. 


	Project 1: Design Process: Branding
• Collaborative naming exercise with other co-founders
• Logo concept sketches
• Refined logo renderings, applied to initial homepage exploration

Web app
• Requirements documentation
• Sitemap
• User flows
• Low fidelity wireframes
• High fidelity comps

	Project 1: Supporting Materials URL: http://www.joelharding.ca/TaDuler
	Project 1: Supporting Materials File Upload: 
	Case Study 1: Professional
	Project 1: Yes


