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INTRODUCTION

The Social Good Design Awards gives
voice to the important work designers
are doing and can do to change the
way we think and act.
Today we are all faced with an overwhelming
amount of competing messages, making it
increasingly difficult to filter out what is relevant.
In this environment, it is up to graphic designers
to communicate the messages that matter in
a way that will stand out and resonate. In this way,
designers have incredible power to influence the
way people think and act for the better.

Since 2012, the Association of Registered Graphic
Designers (RGD) has invited submissions of projects
created under the theme of communication design
for social good. The So(cial) Good Design Awards
celebrates work with the power to incite action and
make meaningful change in the way we live our lives.
Whether it is through the design of a website,
a brochure, motion graphics, posters, campaign
materials or packaging, graphic designers are taking
a creative approach to social issues, encouraging
new ways of thinking and inspiring positive action.

/

RGD presents the first-ever So(cial) Good Design Award, created
by Forge Media + Design. Winning entries are on display from
November 4 to January 9 at Toronto Pearson International Airport.
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ABOUT RGD
RGD was created by an act of the
Ontario Legislature to grant graphic
designers who qualify the right to use
the designation Registered Graphic
Designer (RGD). The RGD designation
signals professional quality and
commitment to the industry, public
and government. Registered Graphic
Designers have met a rigorous set of
standards that includes documented
levels of relevant, professional
education and experience, as well
as demonstrated competence in the
areas of business, design principles,
research and ethics.
Representing more than 3,000 graphic
designers, managers, educators and
students, RGD provides a unified voice
for the community. The Association
works to establish and promote
professional standards, best practices
and design excellence throughout
our industry. RGD aims to help foster
recognition of graphic design for its
contributions to commerce, culture
and society.
For more, visit

WWW.RGD.CA

The Association of
Registered Graphic
Designers (RGD) is a hub
for the graphic design
community, promoting
knowledge sharing,
advocacy and mentorship.
We work collaboratively
to provide programs and
opportunities that help
designers, educators and
students advance in a
world of immense change
and establish professional
standards, best practices
and innovative thinking
within our industry.

/

At RGD, we work collaboratively to provide programs and
opportunities that help designers, educators and students
advance in a world of immense change.
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JUDGES
Non-Profit Category

Kyle Greenwood

Manager of Communications, AIDS
Committee of Toronto (ACT), Toronto

With over 10 years experience working in non-profit
communications, Kyle is passionate about creating bold
and functional design that provokes thought, comment
and action. As the Manager of Communications for ACT,
Kyle is responsible for the design and production of all
collateral that enhances the ACT brand and for the efficient
operation of the communications department in the areas
of marketing, promotions, social media, and advocacy.
As a freelance graphic designer Kyle has worked with a
number of organizations, including CAMH, CATIE, and the
Writers’ Trust of Canada, on projects that deliver unique
and compelling messages that support strategic goals,
attract fundraising opportunities, and, most importantly,
make an impact.

Mario Mercier
DGA

Designer, Montreal

It’s through his audacious and eclectic work that
otherwise discreet Mario Mercier established himself as a
prominent figure in Canadian design for the last 20 years.
After studying cinema, Mario soon developed a passion for
design and joined Lumbago studio, a driving force in Quebec
design of the ‘90s. In 1996, Mario founded his own studio,
Orangetango. It quickly became a creative powerhouse in
Quebec. Under Mario’s visionary direction, the firm kept
pushing boundaries, creating ground-breaking work in
design, advertising, and new media for clients such as
Cirque du Soleil, Opera de Montréal, the Museum of Fine
Arts, Montréal Complètement Cirque, Agropur, McGill
University, the National Arts Centre, the Wines of Chile,
le Théâtre du nouveau monde, and many, many others.
Last spring, after 18 years and four hundred Canadian and
international awards, Mario left Orangetango to do what
he does best: create something new.
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For-Profit Category

Morag Myerscough
Studio Myerscough, London UK

Morag is the multi-award-winning creator of Studio
Myerscough, which she started in 1993. Since then, she
has produced an eclectic – and sometimes eccentric –
body of work that is frequently unclassifiable but
which always offers a high level of communication and
engagement. She combines formal graphic design
methodologies (typography, image making) with highly
individualistic craft skills. But it is her work in the
integration of graphics within architectural settings
that is her strongest claim to recognition.

Joseph Duffy

Design Director at Duffy
& Partners, Minneapolis

Joseph is “the other Joe Duffy” in the design industry.
He grew up surrounded by some of the world’s most
talented creative people in which his greatest asset was
being a sponge. Since day one he set out to follow in his
father’s footsteps and has dedicated his life to the business
of design. After earning his BFA in Graphic Design from
the College of Visual Arts, Joseph began his career in the
production and interactive groups at Fallon Worldwide.
In 2004, he left with the family name to help start Duffy
& Partners as a designer. Today, as Design Director, he
continues to work with some of the biggest brands all
around the globe.

Shirley Riordon

Vanessa Eckstein

Art Director and Principal
at Riordon Design, Oakville

Creative Director at
Blok Design, Toronto

RGD

Shirley began her career in 1985 with a post-graduate degree
in Fine Art and continued education at OCAD. She currently
sits on the Humber Advisory Committee, is an active RGD
member and participant in judging industry awards such
as the Redgees, Applied Arts and now SoGood 2014. Shirley
enjoys her role as Principal and Art Director at Riordon
Design and attributes the success of the firm to following
the advice of a respected mentor who once said, “we
continue to grow by hiring talent greater than our own”.
Client name dropping includes Sony Music, The Canadian
Opera Company, Corus Entertainment, General Electric
and World Vision.

RGD

Having lived and worked in Buenos Aires, LA, New
York, Mexico City and Toronto, Vanessa brings a unique
international perspective to Blok Design, the studio she
founded in 1998. Highly idealistic and intuitive, she is a
passionate collaborator and works with talented thinkers
from around the world, taking on initiatives that blend
cultural awareness, a love of art, and humanity to advance
society and business alike. Blok’s work has been recognized
internationally, and has recently been published in Masters
of Design, Gestalten’s “Echoes of the Future”, One by One,
and Source Book of Contemporary Graphic Design among
others. It has been exhibited in museums from Japan to
Toronto and is part of the permanent collection of the
Royal Ontario Museum.

Chris Ouellette

Head of Corporate Citizenship
at Manulife Financial, Toronto

As Head of Corporate Citizenship for Manulife, Chris is
responsible for the development and implementation of
Manulife’s global corporate social responsibility strategy.
This includes program development and oversight, internal
and external reporting, and external relations related to
CSR issues. Prior to joining Manulife, Chris worked in RBC’s
Corporate Sustainability Group. He has also held various
positions in the real estate, consulting and public sectors.
Chris obtained his Bachelor of Commerce at Dalhousie
University in Halifax, and his Master of Environmental
Studies at York University in Toronto.

Roy White

Principal and Creative Director
at Subplot Design Inc., Vancouver

Born in London, Roy graduated from the Mander College
of Art & Design at 18 and cut his teeth early at renowned
London design firms, The Partners and Carol Dempsey
and Thirkell. Roy spent his early career in both the UK
and Australia working on large rebrand projects. Upon his
arrival in Canada he joined karacters design as associate
creative director at one of Vancouver’s leading design
consultancies. In 2004 Roy formed Subplot Design with
design partner Matthew Clark. In the last 10 years Subplot
has gone on to become recognized as one of Western
Canada’s most creative design consultancies, working
on large rebrand and packaging projects with Okanagan
Spring Brewing, Vancouver Aquarium, Level Ground
Coffee, Petcurean Pet Nutrition, Kasian Architects, and
Happy Planet. Subplot also regularly works with Canada
Post and has created several award winning stamp sets.

KEEP THE MOMENTUM GOING
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JUDGES

CONTINUED

Designer-Driven Category

Government-Initiated Category

Fidel Peña
Charles Adler

Co-founder of Kickstarter, New York

Charles is a designer, entrepreneur, environmentalist and
cyclist. He co-founded Kickstarter with the goal of enabling
creatives to bring their work to those who matter: their true
fans. He resided as the company’s Head of Design from
2007 until recently. His work tends towards the digital,
but it is always either a reflection of society or an effort to
influence behaviours within society for the better.

Aaron Draplin

Founder of Draplin Design Co.,
Portland

Located in the mighty Pacific Northwest, the Draplin
Design Co. proudly rolls up its sleeves on a number of
projects related to the Print, Identity, Illustration and Gocco
Muscle categories. They make stuff for Coal Headwear,
Union Binding Co., Richmond Fontaine, Field Notes, Esquire,
Nike, Wired, Timberline, Chunklet, Incase, Giro, Cobra Dogs,
Burton Snowboards, Hughes Entertainment, Megafaun,
Ford Motor Company, Woolrich and even the Obama
administration, if you can believe it.
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Creative Director and Partner
at Underline Studio, Toronto

Fidel previously held senior design positions at Concrete,
Dinnick & Howells and Pentagram London. He has led
projects for a broad range of international clients, from
Holt Renfrew and Cole Haan to Audi, Vanidad magazine
and the London Institute. A graduate in design from George
Brown College (where he is on the program advisory
committee), Fidel is president of the Advertising & Design
Club of Canada and a faculty member of OCAD University.
Underline Studio is a multi-disciplinary graphic design agency
based in Toronto, Canada. Services include the art direction
and design of visual identities, publications, advertising and
marketing materials, books, packaging, and interactive
and motion graphics.

Andrew Samuel

Creative Director at St. Bernadine
Mission Communications, Vancouver

As a Partner and Creative Director at St. Bernadine, Andrew
applies his strong creative and strategic skills to solving
clients’ problems. A focus on thought leadership in a
multidisciplinary environment, combined with expertise in
a wide range of fields, expressed through storytelling and
emotional connection leads to work that both wins awards
and builds clients’ businesses. Andrew is an unwavering
Gemini and dreams of one day owning a ‘72 Ranchero.
St. Bernadine is a leading Vancouver design, branding,
and advertising agency, named after the Patron Saint of
advertising, design and public relations.

Irma Boom
Graphic Designer,
The Netherlands

Irma is an Amsterdam-based designer most noted for her
books. She works in both the cultural and commercial
sectors with commissions for the Rijksmuseum Amsterdam,
Inside Outside, Fondazione Prada, Ferrari, Masserati, Vitra
International, NAi Publishers, United Nations, OMA/Rem
Koolhaas and Chanel. Irma is a senior critic at Yale University
and an international lecturer. She is the youngest person to
receive the prestigious Gutenberg prize and is a recipient of
the Johannes Vermeer Award.

Nicole Vallée
RGD

Principal at Domino Creative,
Ottawa

An accredited graphic designer, Nicole studied her profession
at both Algonquin College and the Ontario College of Art and
Design. After working for several prestigious design studios
in Ottawa, she founded and served as president and creative
director for Allegro168. She was president of RGD from 2007
to 2009. A sommelier as well, she was a board member for
the National Capital Sommelier Guild and published Brix,
a magazine of wine and travel. Returning to her roots, she is
now owner and creative director of Domino Creative, where
she provides design services to many clients including those
in the health, education and not-for profit sectors.

Brent Mykyte

Creative Director at the
City of Calgary, Calgary

For the past seven years, Brent has held the position
of Creative Director for the City of Calgary, where his
leadership and creative problem solving skills have helped
deliver effective communication solutions. He earned a
BA in Communications from Simon Fraser University and
B.Des from Alberta College of Art and Design. Prior to
his current role, Brent also held senior level positions at
Calgary-based marketing firm Trigger and MacLaren
McCann Canada.

KEEP THE MOMENTUM GOING
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NOT-FOR-PROFIT
CLIENT-INITIATED
PROJECTS
/

“Unless someone like you cares a whole awful
lot, nothing is going to get better. It’s not.”
— Dr. Seuss, The Lorax

“SHE DESERVES IT” CAMPAIGN
Intent Toronto, Canada
Client Women’s Crisis Services
of Waterloo Region, Waterloo
Creative Director Ben Hagon RGD
Account Director Crystal Eagles
Senior Designer Lesley Drago
Designer Alicia Rogers-Sanchez
Photographer Lorella Zanetti

14
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This campaign is designed to create
/////Judge’s Pick
shock and inspire change. The provocative “Immediately understood, smart
headline references a classic abuser
double entendre in title and concept.
excuse while also explaining that women
The typography and imagery dismantles
and children deserve a sanctuary from
stereotypes through effective juxtaposition
violence. Through print, online and other
and contrast to create a campaign that is
media channels, the campaign aims to
evocative without resorting to gimmicky
inspire audiences to help improve the lives shock value.”
of abused women and children.
— Shirley Riordon RGD

KEEP THE MOMENTUM GOING
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1,000 ACTS OF KINDNESS CAMPAIGN
rtraction London, Canada
Client LUSO Community
Services, London
Principal Designer James Kingsley
Video Designer Andy Ratz
Developer Jared Lerner

The 1,000 Acts of Kindness movement
kindness, and the ‘scoreboard’ keeps
began in London Ontario and has spread
track of how many acts have been
across North America, challenging
recorded, emphasizing how the number
communities to work together to end hate continues to grow as more people choose
by completing 1,000 large and small acts
kindness over hatred at every opportunity.
of kindness in one month. The bright, userfriendly website is accessible for all users.
A brief video explains the campaign and
provides suggestions for possible acts of

APPROVAL VOTING VIDEO
Thought Café Toronto, Canada
Client The Centre for Election
Science, San Francisco
Creative Director
Suzanna Brusikiewicz
Art Director & Illustrator
Nick Counter
Animation Jonathon Corbiere,
Tyler Sammy

The Centre for Election Science is a
nonpartisan nonprofit organization
comprised of voting system experts and
activists. The organization promotes better
collective decisions in settings ranging
from student organizations to government
bodies. The video explains the concept of
‘Approval Voting’ with friendly fruits

and vegetables, hinting at the Bush/
Gore election of 2000 without directly
referencing the situation. The goal of
the video was to gain funding for further
initiatives and spread the message that
elections should be run more fairly.

Sound Design Allan Levy
Written by Megan Powell
and Thought Café
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CAMP QUALITY IDENTITY

COALITION FOR ENGAGED EDUCATION IDENTITY

Parcel Design Toronto, Canada

Blok Design Toronto, Canada

Client Camp Quality Canada,
Canada-wide
Creative Director Gary Beelik
Strategy Erin Brand
Designer and Photographer
Jim Ryce RGD
Designer Richard Nalli-Petta
Account Manager Sheena Mota
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Over 25 years of running camps for kids
with cancer, Camp Quality has grown
from a single camp to an organization
overseeing eight different programs
across the country, and is now one of the
largest children’s oncology charities in
Canada. The redesigned logo and identity
represents Camp Quality’s commitment
to providing one-on-one companionship
and support for each child.

Client Coalition for Engaged
Education, Los Angeles
Creative Directors
Vanessa Eckstein RGD,
Marta Cutler
Designers Vanessa Eckstein RGD,
Miki Arai, Kevin Boothe

The Coalition for Engaged Education
(CEE) is a non-profit organization that
focuses on helping young people develop
a lifelong love of learning. To help expand
the organization’s work to national and
global levels, the new identity reflects
CEE’s process of transforming and uplifting
students. Using ‘CEE’ as a verb gives
voice to the students and helps them
communicate their own hopes and dreams.

/////Judge’s Pick
“As I discovered this colourful, vibrant and
coherent work a growing feeling of elation
and lightheartedness prevailed. Engaging
and charming.”
— Mario Mercier DGA
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ELDER ABUSE PREVENTION CAMPAIGN

JANE’S WALK PRINT CAMPAIGN

The Public Studio Toronto, Canada

STUDIO JAYWALL Toronto, Canada

Client Newcomer Women’s
Services, Toronto
Creative Directors Alexis Mitchell,
Sheila Sampath
Videographer Alexis Mitchell
Workshop Facilitators
Alexis Mitchell, Tabby Johnson,
Sheila Sampath
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This participatory project honours the
voices and experiences of diverse elders
across the city of Toronto. Through a series
of inter-generational workshops, elders and
youth worked together on various activities
including filming a short PSA and writing
and starring in a talk show video.

/////Judge’s Pick
“As people are living longer and longer,
the traditional connection with family
is breaking down. This project is a good
example of bringing young and old
together, strengthening the future
and making the world a better place.”
— Morag Myerscough

Client Jane’s Walk, Toronto
Creative Director Jay Wall
Designers Mavis Everett, Jay Wall
Photographers Jeremy Kai,
Vic Gedris
Copywriters Jay Wall,
Lucia Piccini, Denise Pinto

Jane’s Walk is a global movement of
neighbour-led walking tours inspired by
urbanist Jane Jacobs. Bus shelter ads,
subway ads and postcards were created to
promote the Toronto edition of the global
festival for 2014, capturing the community
spirit of the festival through images from
past events and call-to-action messaging
emphasizing the diverse possibilities of

participating. A poster template was
also created and shared with global
community leaders to promote local
events with photos from their own
cities, in their own languages.
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21

KLINK COFFEE BRANDING

MAFIFA POSTER

GenesisXD Toronto, Canada

We Are Michael Jackson Rotterdam, The Netherlands

Client St. Leonard’s Society
of Toronto
Chief Experience Designer
Philip Yan RGD
Brand Strategist Harry Cornelius
Designers Philip Yan RGD,
Leah Martine Renihan, Judy Kim
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St. Leonard’s is a charity that operates
/////Judge’s Pick
halfway houses for individuals coming
“KLINK’s design is modern, attractive,
out of prison. The objective of KLINK
and conveys a visual strategy that
Coffee is to facilitate the reintegration
supports the aims of the client. The
of former prisoners into the community
imagery re-contextualizes the negative
by providing job skills training and
associations with prisoners and reclaims
placement services, selling gourmet coffee them as a symbol of empowerment.
to offices and homes. Through marketing
Overall, a very successful project.”
communications, website design and
— Kyle Greenwood
social media, the brand communicates
the positive transformation facilitated
by this proactive social enterprise.

Designed for the ‘Fuck Off Poster
Factory Project’ workshop at the
University for the Creative Arts,
Canterbury UK
Designers Vos Broekema
and Marjolijn Stappers

Billions of dollars are spent on expensive
stadiums for FIFA, which local people
do not have access to. The event has
an overall negative impact on local
communities, with families often being
beaten out of their houses by riot
squads. The universal image of a red
card is understood by audiences around
the world to represent frustration and
negative consequences.
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NOT FAR FROM THE TREE 2013 YEARBOOK

SICKKIDS PAEDIATRIC ORTHOPEDIC FELLOWSHIP ANNUAL REPORT

Projektor Brand Image Toronto, Canada

ALSO Collective Toronto, Canada

Client Not Far From The Tree
(NFFTT), Toronto
Creative Director John Furneaux RGD
Designers John Furneaux RGD,
Emese Ungar
Illustrators Emese Ungar,
John Furneaux RGD
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NFFTT is an organization inspiring
Torontonians to harvest, share, celebrate
and steward the bounty from our
urban forest. The yearbook illustrates
NFFTT’s three pillars: promoting a
positive environmental impact, bringing
communities together and highlighting

the healthy benefits of fresh food.
Targeted to potential donors, tree owners,
volunteers and partner agencies, the
yearbook functions as both a brochure
and a promotional poster, explaining the
story of the organization and the larger
social objectives it addresses.

Client The Hospital for
Sick Children, Toronto

UI & UX Developers
Bohdan Anderson, Symon Oliver

Art Directors
Antonio Lennert PROV RGD,
Symon Oliver

Graphic Designer Emma Novotny

Layout & Editorial Designer
Antonio Lennert PROV RGD

Copywriter & Editor
Dr. Simon Kelley, Julianne Godden
Project Manager, SickKids
Julianne Godden

Infographic Designers
Emma Novotny, Symon Oliver

Printer Standard Form

Photographer Darren Rigo

Collaborators Dr. Lucas Murnaghan,
Dr. Sevan Hopyan

The Paediatric Orthopedic department of
SickKids Hospital needed to establish a
forward-facing communications strategy
that would emphasize collaborative,
practice-based education through
social networking and print and digital
publications. With the goal of reaching
fellows and their mentors, orthopedic
colleagues and other surgical practitioners,
the report incorporates interactive data
visualizations, positioning the department
as a leading edge group in the field.
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TERESA GROUP IDENTITY

UCYCLE CAMPAIGN

Hambly & Woolley Toronto, Canada

9 Lives Design North Bay, Canada

Client Teresa Group, Toronto
Creative Director &
Principal Designer Dominic Ayre
Project Manager Andrew J. Ryther
Developer The Wire
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Teresa Group is Canada’s oldest
community-based charitable organization,
specifically serving children affected by
HIV and AIDS and their families. With the
goal of revitalizing overall awareness for
the organization and increasing fundraising
capabilities, the new visual identity and
responsive website use colourful design
to present a more positive and inviting
experience for users.

Client Share The Road Cycling
Coalition, Hamilton
Creative Director / Designer
Dave Nighbor
Program Leader Jamie Stuckless

Intended to increase cycling at postsecondary institutions, UCycle partners
with universities, colleges, municipal
stakeholders and local businesses to
provide discounts to students who arrive
on campus by bicycle. Addressing the
issues of accessibility and sustainability,
an additional website is being developed
to help eliminate the use of paper,
consolidate program and vendor
information, and ensure that every
cyclist and student has the opportunity
to participate in the program.

KEEP THE MOMENTUM GOING

27

FOR-PROFIT
CLIENT-INITIATED
PROJECTS

/

“You may never know what results come of your actions,
but if you do nothing, there will be no results.”
— Mahatma Gandhi

CRASH COURSE EDUCATION SERIES
Thought Café Toronto, Canada
Client Co-production with Ecogeek
Llc, Missoula, hankgreen.com,
ecogeek.org
Principal Designers Suzanna
Brusikiewicz, James Tuer,
Nick Counter
Animation Adam Winnik,
Corey Macdonald, Cody Brown,
Jonathon Corbiere, Tyler Sammy
Sound Design Allan Levy
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Crash Course is a popular education
series on YouTube entering its third year
of production. Twice a week, hosts John
and Hank Green teach courses on a variety
of topics complementing those covered
in high school courses. The program is
intended to serve as an extra study guide
for students. Thought Café created the
branding for the series, including the
logo and related materials for all related
social networking pages, all graphics
and animated segments featured in
the episodes, and merchandise and
promotional items for the series such
as t-shirts, posters, DVD sets and more.

/////Judge’s Pick*
“My eye was immediately drawn, and pulled
into the stories the Crash Course Education
Series is telling. I think this says a lot in an
era where our attention is constantly being
competed for. Kudos for bringing (free)
learning to children and young people in a
medium that they can relate to. Engaging
from the get-go!”
— Chris Ouellete
*Also selected by: Vanessa Eckstein RGD
and Roy White

KEEP THE MOMENTUM GOING
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1IN3.CA WEBSITE

ANIMAL PROTECTION STAMP COLLECTION

Pivot Design Group Toronto, Canada

Helena Ng Design Markham, Canada

Client Canadian Partnership
Against Cancer, Toronto

Client Macau Post Office

Creative Director Ian Chalmers RGD
Designer Iffat Jokhio RGD
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The 1in3.ca blog is named after the
alarming statistic that one in three
Canadians will have cancer in their lifetime.
This online resource brings together data
and expert opinions in a monthly digest
style report, which focuses on a different
cancer-related topic in each issue. The
use of infographics and a clearly defined
design structure helps makes the content
both accessible and sharable. The
responsive site can also be accessed
by physicians and policy-makers on the
go via any mobile device.

Designer Helena Ng RGD

To address the issue of animal cruelty
and abandonment, this stamp series
features photographs of adopted animals,
specifically cats and dogs that have
recovered from difficult circumstances.
Each stamp features an illustration of the
animal’s experience in the background
of the image. Printed stamps feature the
outline of a house and paws in a gloss
varnish to convey the idea of giving poor
animals a home.

KEEP THE MOMENTUM GOING
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KRAFT CELEBRATION TOUR WEBSITE
Trapeze Media Toronto, Canada
Client Kraft Canada, TSN Toronto
Creative Director Michael Kasprow
Associate Creative Director
Bronwyn Anderson
Designers Farwa Kazmi, Vanida Lim
Copywriter Sean Butler

Kraft Canada and TSN jointly promote a
healthy and active lifestyle across Canada
through an annual showcase rewarding
communities who have shown their
commitment to the spirit of sport
and play by upgrading local sporting
facilities and providing new equipment.
As the major hub for all activities,
notifications and voting, the website for
the Kraft Celebration Tour encourages
community spirit, engagement and
commitment to building better places
to play across Canada.

RESPECT REPORT
The Works Design Communications Toronto, Canada
Client First Quantum Minerals Ltd.,
Vancouver
Creative Director
Scott McFarland RGD
Art Director Kevin Ward
Designer Andrew Oliver
Writer Doug Dolan
Photographer Adam Patterson
Director, Production
Andrew Wreakes

For its 2013 corporate responsibility report,
First Quantum Minerals (FQM) focused
on operations in Zambia and Panama,
capturing the stories of local initiatives
through photography and narrative
to illustrate the company’s broader
philosophy. The Works developed a design
inspired by photojournalistic publications
such as Life and National Geographic,
creating a compelling end result to convey
FQM’s activities, challenges and successes.

/////Judge’s Pick
“Beautiful and impactful photography,
understated typography and layout – the
recipe for successful design. The designers
did a really great job of letting the photos do
the heavy lifting while serving up bits and
pieces of important information in a way that
is digestible to the reader. Bravo!”
— Joseph Duffy

Director, Procurement
Sonya Popovich
Principal Lorie Brière
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DESIGNER-DRIVEN
PROJECTS
/

“Never doubt that a small group of thoughtful, committed, citizens
can change the world. Indeed, it is the only thing that ever has.”
— Margaret Mead

“AGAINST ANIMAL TESTING” INFOGRAPHIC
Nathakorn Kittananthawongs
Designer Nathakorn
Kittananthawongs Student RGD
Instructor Brian Tsang RGD Emeritus
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Student RGD York / Sheridan, Toronto, Canada

The target audience of this project is
consumers who regularly purchase beauty
and household products and may be
unaware of the cruelty of animal testing.
Available as both a printed pamphlet and
a digital publication, it provides facts and
statistics and highlights alternatives to
purchasing animal-tested products.

BEYOND 40 APP
Chloe Blanchard

Student RGD York / Sheridan, Toronto, Canada

Team Members
Joyce Dang Student RGD,
Alaa Abuamra Student RGD
Designer
Chloe Blanchard Student RGD
Instructor Andrew Hladkyi

Created to promote community activism
projects and events, this app helps high
school students research volunteer
opportunities and inspires them to go
above and beyond the required 40 hours.
With a focus on maintaining simplicity
for a smooth user experience, ‘Beyond 40’
connects young people with worthwhile
causes to help benefit their local
community and society in general.
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“BRING SALVATION TO ALL LIVING THINGS” POSTER
Accademia di Belle Arti di Firenze Italy
Designed for The 11th Moscow
“Golden Bee” International Biennale
of Graphic Design
Creative Director &
Principal Designer Sha Feng
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This project represents themes of equality
and transcendence, with the goal
of communicating the message that all
living things are equal. While war and
discrimination still exist all over the
world, the goal of this poster is to incite
action against these negative forces and
encourage more positive energy in society.

CAMONI TEA AND COFFEE PACKAGING
Camille Pomponi

Student RGD York / Sheridan, Toronto, Canada

Designer
Camille Pomponi Student RGD
Instructor Albert Ng FRGD

Using colour to represent the boldness of
the blend and the different types of tea,
each package of Camoni Tea and Coffee
includes a brief description of the product.
The goal of this project is to communicate
important environmental messages to
audiences as they prepare their drinks by
incorporating facts about climate change
on the side panels of each package and
including a sustainable wooden tray that
can be reused for serving.
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COLOUR BLIND AWARENESS CAMPAIGN
Lauren Coutts

“MEAT OF THE MATTER” PRINT PIECE
Heather Luscher

Student RGD Capilano University, North Vancouver, Canada

Designer Lauren Coutts Student RGD
Instructor Vida Jurcic

This project aims to enable viewers to
experience what colour blindness feels
like to encourage empathy for those who
suffer from it. By mimicking what a colour
blind person sees, the campaign calls
attention to this everyday struggle that
is often overlooked.

/////Judge’s Pick
“I loved the mixed media styling of both print
and interactive through the ‘enhanced reality’
use of the phone’s camera. Clever and simple.
Beautiful graphic execution with a nice use
of technology to help covey something very
difficult to express.”

Student RGD York / Sheridan, Toronto, Canada

Researcher, Copywriter,
Designer & Illustrator
Heather Luscher Student RGD
Instructor Maria Gabriele RGD

This 16-panel piece presents a
comprehensive overview of the meat
industry’s impact on the environment and
suggestions for how readers can reduce
this impact through better-informed
food choices. To fit the theme, simple
illustrations on butcher paper create an
effect similar to meat packaging.

////Judge’s Pick
“Straightforward, simple and effective. Plus,
the one-colour, rustic quality really spoke
to me. No frills. Serious and free of slick
tricks and pretension. Beautiful typography.
This really got me thinking. Bravo!”
— Aaron Draplin

— Charles Adler
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OTTAWA BICYCLE LANES CAMPAIGN

REEL WOMEN FILM FESTIVAL IDENTITY

Ottawa Bicycle Lanes Ottawa, Canada

Marissa Korda

Creative Director, Designer,
Videographer, Editor, Photographer,
Web Designer, Developer & Writer
Michael Napiorkowski
Creative Director, Designer,
Videographer, Editor & Writer
Maayke Schurer
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The project advocates for a protected
bicycle infrastructure to connect the
main urban districts of Ottawa as part
of the larger movement toward more
sustainable, welcoming, environmentally
friendly and accessible cities around the
world. The campaign also includes a
website, posters, panel discussions
and outreach events around the city,
efforts which have been covered by local,
national and international news.

Student RGD York / Sheridan, Toronto, Canada

Designer Marissa Korda Student RGD

/////Judge’s Pick
“I chose this project because it felt like
the most ‘real’, with the most chance of
effecting change. It seems to have the best
blend of advocacy with government and
encouragement with audiences to help build
infrastructure and use.”
— Andrew Samuel

Instructor Maria Gabriele RGD

The goal of the Reel Women Film
Festival is to promote women in the
film industry and prompt audiences
to think critically about Hollywood’s
portrayal of the female role. The identity
design includes corporate materials
and an iOS festival guide / app created
under a friendly, positive, welcoming
brand. The logo emphasizes the female
focus of the festival with a cheeky

reference to the overly sexualized portrayal
of women in film. Close-up photographs
of influential women are used throughout
the app, which also includes accessible
information on the issues faced by women
in the film industry.
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THE BASKET CHALLENGE CAMPAIGN
Sylvie Leveiller

Student RGD Cambrian College, Sudbury, Canada

Designer Sylvie Leveiller Student RGD
Instructor Ron Beltrame RGD
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The Basket Challenge encourages
Canadains to think twice about the
amount of food they waste on a daily
basis. By encouraging shoppers to use
a basket instead of a cart, the idea is to
limit the amount of groceries purchased
each week and encourage people to
make more thoughtful food choices.

“WHAT’S YOUR BEEF?” BROCHURE
Chloe Silver

Student RGD York / Sheridan, Toronto, Canada

Designer Chloe Silver Student RGD
Instructor Brian Tsang RGD Emeritus

Available in both print and digital formats,
this publication takes readers through
the basic facts required to understand
the consequences of beef consumption
in relation to greenhouse gases and
global warming. It also includes a guide
for consuming beef products in a more
ecological way. Designed to be interesting
and immersive, the piece includes visual
images that keep the viewer engaged while
revealing important information about
buying and eating beef.
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YOU ARE NOT AL(ONE) CAMPAIGN

YOUTH MAKING A DIFFERENCE, FALL 2013 CAMPAIGN

Katie Maasik

ACCESS Toronto, Canada

Student RGD Capilano University, North Vancouver, Canada

Designer Katie Maasik Student RGD
Mentor Roy White
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Every year over 700 young Canadians
/////Judge’s Pick
are lost to suicide. The purpose of this
“This project executes a cause that has been
campaign is to reduce the stigma attached dealt with many times in a way that is clever
to mental illness and prevent the social
and appropriate for the target audience with
exclusion of young people suffering from
great use of colour, imagery and typography.”
anxiety and depression.
— Fidel Peña RGD

Conference Director Damon Pfaff
Presenters David Ip Yam, Damon
Pfaff, Daniel Francavilla PROV RGD,
Shaneeza Nazseer

Youth Making A Difference (YMAD) is
a forum for engaged youth to discuss,
create, brand, communicate and execute
a project within their community. The
conference teaches students design
processes and communication techniques
with the goal of nurturing a desire to
positively impact society.
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governmentinitiated
PROJECTS

/

“Many a trip continues long after
movement in time and space have ceased.”
— John Steinbeck

220.5”

5’

8’

7”

#BEOURALLY VIDEO

BANTING BEST LAB EXHIBIT

ON THE CHASE! Motion Design Toronto, Canada

Ontario Science Centre Toronto, Canada

Client Office of the Provincial
Advocate for Children and
Youth, Toronto
Co-Directors Zack Russell,
Julian Brown RGD
Typography & Animation
Julian Brown RGD
Sound Design Zack Russell
Additional Illustration
Amy Shackleton

Produced for World Pride 2014 in Toronto,
this project challenges us to make a
positive change in the way we speak. The
video is a journey through negative and
positive language using hand-lettered
typography and bold colour to illustrate the
script of basic phrases. The video begins
with terrible slurs and insults to grab
attention in our busy social media feeds.
The project reached over 1,000 viewers at
live events and online.

/////Judge’s Pick*
“This piece exemplifies the strength of
simplicity – the simple power of contrast…
I love how the colourful backgrounds reclaim
the screen with positive phrases and how
the typography continues to tell the story
and entertain. This video delivers an
important message with clarity and
confidence. Well done.”
— Nicole Vallée RGD
*Also selected by: Irma Boom
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Client Ontario Science Centre,
Toronto
Project Manager Rich Vieira
Director Mary Jane Conboy
Graphic Designer Dawn Lee
Industrial Designer Joseph Sponder
Researcher Bhavleen Kaur

This exhibit tells the story of diabetes,
highlighting the significant contributions
of Canadian researchers Frederick
Banting and Charles Best, who discovered
insulin. Through graphics, 3D panels and
animation, visitors can engage with the
scientific underpinnings of the Nobel
Prize winning work and gain a sense of
the time period when this groundbreaking
discovery took place. Flat graphics and
packaging design techniques help tell
the story of ‘Doctors through the Ages’,
encouraging interactive involvement with
the information.
KEEP THE MOMENTUM GOING
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FEATHERS OF HOPE CAMPAIGN

GOLDEN SPRUCE TRAIL SIGNAGE

Una Lee Design Toronto, Canada

Flipside Creative Inc. Vancouver, Canada

Client Office of the Provincial
Advocate for Children and Youth,
Toronto
Creative Director, Lead Designer,
Photographer & Illustrator
Una Lee
Production Designers
Amber Thompson, Atanas Bozdarov,
Karen Campos
Videographer Mike Barber

Representing the voices of over 160 First
Nations youth in Ontario, Feathers of Hope
is social movement through which young
people can share experiences and make
recommendations to enact positive change
in their communities. The smoke and
light illustrations represent the struggle of
inequality, resistance against the legacy of
colonialism, and hope for the future.

Client BC Parks, Vancouver

To revive the history of the Golden Spruce
Trail and introduce tourists to the culture
of the community, this project involved
creating a positive and engaging signage
Principal Designer Stacey Buchanan experience. Working with community
members and key municipal stakeholders
Project Manager Natalia Baelde
to preserve the natural and cultural
Artist & Carver Ben Davidson
significance of the trail, five signs were
hand-carved by Haidi artist Ben Davidson
using natural wood from the area.
Creative Director & Copywriter
Kim McMullen

Video Production Assistant
Faduma Gure
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LAB CIUDAD IDENTITY

MISSISSAUGA EARTH DAYS 2014 CAMPAIGN

Blok Design Toronto, Canada

City of Mississauga Mississauga, Canada

Client Laboratorio Para La Ciudad,
Mexico City
Creative Directors
Vanessa Eckstein RGD, Marta Cutler
Designers Vanessa Eckstein RGD,
Patricia Kleeberg, Kevin Boothe
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Senior TED Fellow and global culture
maker Gabrielle Gomez-Mont was
approached to form a ‘create lab’ within
the Mexico City government as part of
an effort to cultivate civic innovation
and benefit the city. The identity for
this initiative signals the bold, fluid,
experimental nature of the department
itself, embracing the values of openness
and transparency. The governmental-type

stamp can be used to brand the many
projects emerging from this idea incubator.
The identity grows alongside each new
project, assuming more dimensions as
the department evolves.

Client City of Mississauga,
Environment Division, Mississauga
Creative Director
Tina Mackenzie RGD
Principal Designer Brian Marchand

With the goal of increasing participation
in City events and building ‘living green’
awareness in the community, this
campaign was developed to be fun
and approachable and to resonate with
people of all ages. The rich gradient
green, bright green illustrations and white
and yellow text help make the message
pop. Community involvement in the city’s
environmental events has increased since
the launch of the campaign.
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Ottawa Birth and Wellness Centre BRAND AND WEBSITE

ONTARIO CLEAN WATER AGENCY ANNUAL REPORT

Bureau Sudbury, Canada

Gravity Inc. Toronto, Canada

Client Ottawa Birth and
Wellness Centre, Ottawa
Account Director
Frank Chartrand RGD
Creative Director
Nico Taus PROV RGD
Graphic Designers
Nico Taus PROV RGD,
Christian Pelletier
Web Designer
Terrie Barksey PROV RGD

The Ottawa Birth and Wellness Centre
(OBWC) is a not-for-profit community
healthcare facility specializing in natural
childbirth and the care of pregnant women,
new parents, and young babies. Through
the symbol of the embracing heart, the
branding focuses on communicating a
welcoming atmosphere through a simple,
elegant design. The website is responsive
for mobile and tablet users and follows
the Province of Ontario’s guidelines
for accessibility.

/////Judge’s Pick
“This project illustrates a good, clean
execution of the visual metaphor and
derivative design with a logo that aligns
well with the story of the centre.”
— Brent Mykyte

Client Ontario Clean Water Agency,
Toronto
Creative Director Wendy Gray RGD
Art Director & Illustrator
Emerald Lee RGD

The Ontario Clean Water Agency (OCWA)
operates, maintains and manages water
and wastewater facilities. The 2013 report
called for a fresh and exciting image to
celebrate the agency’s 20th anniversary.
The cover illustration of flowing lines
represents the interconnectedness
of community, environment and people,
and this graphic theme is carried on
throughout the report, eventually leading
to a foldout infographic summarizing
the organization’s achievements.

Web Developer
Adam White
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Kudos to the winners and
everyone that took part.
We are honoured to have
been able to help celebrate
your achievements.

Design
Print
Retail Fixtures and Display
Data Driven Communications
Logistics and Installation

Official Gold Sponsor of RGD
Exhibit Partner of the 2014 So(cial) Good Design Awards
Exhibit Partner of the 2014 RGD Student Awards

Richmond Hill , ON

FORGE MEDIA + DESIGN

| 135 Liberty Street, Suite 300 | Toronto, ON M6K 1A7 | www.forgemedia.ca

905.771.3773

www.ri007.ca

ROLLAND
IS BACK!

The name you trust.
After more than 130 years in existence, 22 of them with
Cascades, Rolland is back! More than ever, we will strive
to offer you the best papers, in terms of performance,
innovation and environment.

www.rollandinc.com
Printed on Rolland Enviro100 Satin, 80 lb. Text

ROLLAND

ROLLAND

ENVIRONMENTAL PRINTING STATEMENT

Using paper manufactured by Rolland
Enterprises is a simple, concrete and
effective way of conveying your concerns
for the environment.
This piece was printed on Rolland Enviro100 Satin which
is EcoLogo, Processed Chlorine Free (PCF) and Forest
Stewardship Council (FSC®) certified, and manufactured
in Canada from 100% post-consumer fibers, using biogas
energy (methane from a landfill site).

This alternative green energy source is supplying the paper
mill with 93% of its thermal energy needs. Manufacturing
Rolland Enviro100 Satin produces 85% less greenhouse gas
emissions than the average 100% recycled paper and 94%
less than the average 100% virgin paper.
For more information visit www.rollandinc.com.
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