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About RGD

Introduction

2015

RGD

Design is at its best when it serves society. It
has done so in the past and its role continues
to gain importance. Today, design informs conversations at every level, from boardrooms of
global corporations identifying their business
goals to local NGOs solving basic needs in developing countries.
The Association of Registered Graphic Designers
(RGD) is an important hub for the graphic design
community promoting knowledge sharing, advocacy, and mentorship. We work collaboratively to
provide programs and opportunities that help designers, educators as well as students advance in
a world of immense change and establish professional standards, best practices and innovative
thinking within our industry.

RGD was created by an Act of the Ontario Leg-

islature to grant graphic designers who qualify
the right to use the designation of Registered
Graphic Designer (RGD). The RGD designation
signals professional quality and commitment to
the industry, public and government. Registered Graphic Designers have met a rigorous set
of standards that includes documented levels
of relevant, professional education and experience, plus have demonstrated competence in
the areas of business, accessibility design principles, research and ethics.
Representing more than 3,000 graphic designers, managers, educators as well as students,
RGD provides a unified voice for the community and works to foster recognition of graphic
designers for their contributions to commerce,
culture and society.

Since 2012, the Association of Registered Graphic Designers (RGD) has invited submissions
of projects created under the theme of communication design for social good. The So(cial)
Good Design Awards turns a sharper lens on
design’s undeniable power to affect the way
people and communities communicate and
evolve by inviting designers to consider what
‘social good’ truly means, and to inspire deeper conversations about their responsibilities
as creative professionals.
Whether it is through the design of a website,
a brochure, motion graphics, posters, a marketing campaign or a packaging system, graphic designers have the potential to catalyze
new ways of thinking around social issues and
to inspire positive action.
As we look to the future, the question we must
continually ask is this: What can we do to help
design live up to its potential to create positive
change in today’s world?
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For-Profit
Client-Initiated
Projects

What can we do to help design live up to
its potential to create positive change in
today’s world?

Thought Café
Sid Lee
ALSO Collective

Polygraphe
Blok Design
Vox Pop Labs
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So(cial) Good Awards

Dive Deeper
Interactive Content
Thought Café / Toronto, Canada

Dive Deeper is the interactive accompaniment
to The Water Brothers series, a television show
that follows Alex and Tyler Mifflin as they take
viewers around the globe to uncover the issues
affecting water sources. Based on the topic of
each week’s episode, the individual interactive
stories provide additional content to educate
the show’s audience. Parallax scrollable stories
are responsive and accessible across mobile,
tablet and desktop platforms.
Client: The Water Brothers TV Series
Designers: Jae Wang, Gabriela Schmitz,
Nikkie Stinchcombe, James Tuer
Art Director: Nick Counter
Directors: Alex Mifflin, Tyler Mifflin
Technical Director: Tyler Sammy
Back-end Developer: Andrei Veilissav

2015

Writer: Alex Mifflin

Judge’s Pick: The copy, design and illustrations
are clean, simple and effective at telling the
story. While I thought the design of the parallax
interactive screens was kitschy, it forces you to
wander down and explore the deeper meanings
behind the messages, which makes them an
effective choice from a design point of view.
The audio track drives the connection home.
– Richard Carmichael
Judge’s Pick: This project provides a consistent
way of talking and presenting different topics
within the same identity. It represents strong use
of technology by incorporating various media
channels, and makes for an engaging experience
that is easy to understand. It ties nicely with the
concept of diving deeper. – Flavio Carvalho RGD

For-Profit Client-Initiated Projects
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Blue Goose
Identity

Sid Lee / Toronto, Canada

Blue Goose is a Canadian organic and natural
food company specializing in high-quality beef,
chicken and fish. Hand-drawn illustrations
of animals represent their natural environment
and the conditions in which they are raised.
Since its launch in April of 2013, the number of
stores carrying Blue Goose products grew from
23 to 849 nationwide, including buy-in from
two of Canada’s largest supermarket chains.
Executive Creative Director: Dave Roberts
Creative Director: Tom Koukodimos
Designers: Flavio Carvalho RGD (SR), Anna Sera Garcia (SR)
Oleg Portnoy
Copywriters: Pip Scowcroft, Laurent Abesdris
Illustrator: Ben Kwok
Photographers: Rob Fiocca, Steve Krug

2015

RGD

Typographer: Ian Brignell

Judge’s Pick: Beautifully designed packaging
with stand-out on-shelf presence unlike any of
its competitors. It is a holistic, thoughtful and
impactful design system that clearly communicates Blue Goose’s respect for land and animals
and the health benefits of eating clean meat.
– Moreen Bofill
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Gallery 44
Identity
ALSO Collective / Toronto, Canada

Gallery 44 is a long-established contemporary
photography gallery in Toronto. This project
involved updating the existing print/digital
collateral, which had become misaligned with
the public identity of the gallery, the organization’s goals and its expanding audience.
Environmental consciousness was a priority in
the creation of materials, which use archival
quality, FSC-certified paper stock. Single-page
posters fold into a booklet, reducing production costs and increasing the likelihood that
the materials will be kept. The gallery has received positive responses from the artists, who
distribute the materials to promote their work.
Client: Gallery 44 Centre for Contemporary Photography
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Designers: Emma Novotny, Frances Motta,

2015

RGD

Art Director: Emma Novotny
Florência Rodrigues

So(cial) Good Awards
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L’Écurie

Let It Shine

Identity

Event Identity

Polygraphe / Montréal, Canada

Blok Design / Toronto, Canada

L’Écurie is a fitness centre with a mission
to provide their patrons with a path to a better
life. After five years of business and growth, it
needed a bigger space and a new identity. The
project involved creating a 360º strategy including image, communications, partnerships,
signage, photo direction, website, social media and promotional materials. One year after
the re-brand, the client pool almost doubled.

Each holiday season, top film production company Furlined hosts an industry event to raise
awareness about a different cause. Manifestworks is an organization that Furlined helped
create to provide film industry job training
to youth emerging from foster care or from
the criminal justice system. Blok’s name,
‘Let It Shine’, expresses their goal of fostering
students’ inner confidence and creativity.
Balancing Furlined’s contemporary brand with
a celebratory spirit, the specially designed
typography draws attention to the message.
The event was an overwhelming success,
raising money and inspiring greater industry
involvement in the program.

Client: L’Écurie
Creative Director: Sébastien Bisson
Designer: Sébastien Bisson

RGD

Creative Directors: Vanessa Eckstein RGD, Marta Cutler
Copywriter: Marta Cutler

2015

Client: Furlined

Designer: Monica Herrera
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De Gaspé
Identity
Polygraphe / Montréal, Canada

De Gaspé is a merry band of four Mile End
hipsters who have found a recipe for making
beautiful-durable-affordable-locally-madeby-locals products. They needed help refreshing the company’s identity and communications, with the goal of taking the business to
the next level. The project involved creating
a new logo, stationery, packaging, promotional
items, photo direction, website, social media
and installation guide, as well as a lovely door
for their shop. Since launching the new brand,
De Gaspé has more than doubled its sales,
and is now the talk of the town.
Client: De Gaspé
Creative Director: Sébastien Bisson
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Writers: Ellen Teitelbaum, Annie Ouellet

So(cial) Good Awards

2015

RGD

Designer: Sébastien Bisson

For-Profit Client-Initiated Projects
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I Am Me
Video
Thought Café / Toronto, Canada

McGill University approached Thought Café to
create a video based on a series of monologues
and poems written and recorded by students
affected by mental health issues. This video
raises awareness about mental health and helps
those who have experienced mental illness tell
their story. The video also offers resources to
people who need help. Working with Torontobased artist Jon Todd, a student portrait was
created with different visual elements to colour
the monologue.
www.thoughtcafe.ca/portfolio/i-am-me/
Client: McGill University
Creative Director: Jonathon Corbiere
Art Director: Suzanna Brusikiewicz
RGD

Writer: Valerie Hasbum
Sound Design & Music Composition: Allan Levy
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Alberta Issues
Interactive Map
Vox Pop Labs / Toronto, Canada

This interactive choropleth map allows users
to explore public opinion on a variety of political issues riding by riding across Alberta. The
map visualizes data gathered through Vote
Compass, a political literacy tool created by
Vox Pop Labs to help voters understand how
their views align with the platforms of major
parties during election campaigns. During
Alberta’s 2015 provincial election, a version of
the Alberta Issues Map was published online
at CBC.ca and featured as part of the CBC
News election night coverage.

Non-Profit
Client-Initiated
Projects

Client: Vox Pop Labs
Designer: Josh Apostolopoulos Student RGD

RGD

Vox Pop Labs logo designed by Adam Michiels

lg2boutique
Parcel Design
Zulu Alpha Kilo
The Office of Gilbert Li
FFunction
hjc
Tamm + Kit
Intent
Ellipsis
Rethink

20

So(cial) Good Awards

Festin de Babette
Book
lg2boutique / Montréal, Canada

The “Festin de Babette” benefit supper took
place in November 2014 to raise funds on behalf of the Jewish General Hospital Foundation
to support the Memory Clinic and Dr. Andréa
C. LeBlanc’s research on Alzheimer’s Disease.
To highlight the cause, the evening was organized around the theme of confusion, which
was illustrated partly through this book.
Through the repetition of words, tricks with
page numbers, insertion of spaces and blank
pages and photos depicting things out of
place, the book reflects the experience of
someone suffering from the disease. The
closer the reader gets to the end of the book,
the more disorganized the content becomes.

Creative Director: Claude Auchu
Art Director: Jean-Philippe Dugal

2015

Client: Communications Johanne Demers

Designers: Jean-Philippe Dugal, David Kessous
Writers: Marie-Ève Leclerc Dion, Pierre Lussier
Photographer: Luc Robitaille

Judge’s Pick: This work is well-crafted and
well-presented. It is a smart, complex idea filled
with great insight — Alzheimer’s is a hard topic
and the way the piece involves the reader in the
experience is beautiful. This is a very thoughtful
piece. Design cannot just be pretty – it should
be smart and intuitive. Craft is the price of entry.
– Lisa Greenberg

Non-Profit Client-Initiated Projects
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Quebec Association
of Foodbanks 2012–2013
Annual Report

CCLA 50th Anniversary Gala
Invitation
Parcel Design / Toronto, Canada

lg2boutique / Montréal, Canada

L’association des Banques alimentaires du
Québec (Quebec Association of Foodbanks)
represents 18 food banks that supply 1,064
community organizations, helping thousands
of people every month, 37% of whom are
children. The Association’s annual report is
presented as a can of food, which is a widely
recognized symbol of food donation. The use
of black, yellow and white, the contrast of
bold typography against delicate text and
the contrasting sizes of key elements all serve
to highlight significant results in the report
and reinforce the message.
Client: Quebec Association of Foodbanks

The Canadian Civil Liberties Association (CCLA)
is an independent, national, non-governmental
organization that works in the courts, before
legislative committees, in classrooms and in
the streets to fight for human rights and democratic freedoms of people across Canada. The
invitation for its 50th annual fundraising gala
honours the individuals being recognized at the
event. In the “Act For Freedom” booklet, each
of the 17 honorees answer the question “what
do civil liberties mean to you?” The gala was
a success and raised over $100,000.
Client: Canadian Civil Liberties Association (CCLA)
Creative Director: Gary Beelik
Designer: Kristin Steenstra

2015

RGD

Creative Director: Claude Auchu
Designer: Romain Albertini
Writers: Pierre Lussier, Valérie Forget

Judge’s Pick: I love the simple but clever use
of the can as a container for the annual report.
Paired with bold typography and infographics,
this report really stands out.–Lisa Nakamura
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This Book is Political
Annual Report
Parcel Design / Toronto, Canada

Client: PEN Canada

2015

RGD

PEN Canada relies on its annual report to help
raise awareness and funds for its programs
supporting persecuted writers and defending
freedom of expression around the world.
The report is sent to the organization’s entire
membership, and is made available to sister
organizations from 100 countries at PEN’s
international congress. This year’s theme is a
reaction to the Canadian government’s move
in 2012 to have CRA audit “political” charities.
The report also highlights writers and journalists who face oppression around the world.
Pro bono design services help PEN Canada’s
communication materials reflect the importance of what they do and attract a higher
level of sponsors and donors.

Creative Director: Gary Beelik
Designer: Jim Ryce RGD
Editor: Jennifer Lanthier
Illustrator: Tara Jenkins
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Blind Cane Hockey
Tournament

A Brave Spirit Makes
All Things Possible

Poster

Book

Zulu Alpha Kilo / Toronto, Canada

The Office of Gilbert Li / Toronto, Canada

Courage Canada is a non-profit organization
that teaches hockey to the blind and visually
impaired. In March 2015, they held their second annual national tournament where blind
players from around the country gathered in
Toronto for a weekend of hockey. The unique
event poster celebrates the event and raises
further awareness for the cause: rolled up,
it resembles a white cane, a powerful symbol
of visual impairment. When unrolled, the
poster depicts an overhead view of a hockey
face-off, in which sticks, puck and centre
ice represent a human eye.

This 176-page hardcover book was produced
to mark Camp Oochigeas’ 30th anniversary. To
tell the story of the client’s pioneering efforts
and continued success in creating and running
a camp for children with cancer, the book
weaves together personal anecdotes, historical
photos and mementos collected from hundreds
of staff, volunteers, doctors, nurses, campers
and their families. The camp offers all of its
programs, including considerable medical care,
at no cost to participants and their families.
Beyond being a critical marketing and sponsorship tool, the high quality production and
design of the book means it can also be sold
to help in fundraising.

Client: Courage Canada
Art Director: Andrea Romanelli

Client: Camp Oochigeas

Writer: Jon Taylor

Creative Director: Gilbert Li RGD

Photographer: Philip Rostron

Designer: Brian Banton

2015

RGD

Creative Directors: Zak Mroueh, Shane Ogilvie

Editor: Jeff Harris
Writer: Jason McBride
Photographer: Chris Thomaidis

Judge’s Pick: I was struck by the simple, graphic

Judge’s Pick: This project is fully focused on

nature of the poster and absolutely blown away

the organization and its cause, showing the
fun and positive effect the camp and its
programs have on campers. The photos give
readers a unique sneak-peek inside the
camp, creating an authentic picture of what
it is all about. The book tugs at the reader’s
heart strings which is what any successful
marketing and sponsorship tool in the
non-profit sector should do.– Ross Chandler

by the way it was delivered. Not because it was
clever (which it totally is), but rather because
it was absolutely tied into the cause at hand. It
could be a hell of a poster on its own, but in this
context it becomes something really special.
– Monique Gamache
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It’s My Life! Stop Cancer
Before It Starts
Website

HSC Online
Annual Report
hjc / Toronto, Canada

FFunction / Montréal, Canada

RGD

www.itsmylife.cancer.ca

Category: Interactive Content
Client: Humane Society International (HSC)
Designer: Josh Skinner Prov RGD
Developer: Stephen Savoia
2015

It’s My Life! highlights positive life changes that
can mitigate the risk of developing cancer.
The site’s interactive design and conversational
language make the information easy to access
and share, offering tailored suggestions based
on each user’s specific risk factors. Through
user pledges and social media sharing, It’s My
Life! also offers opportunities to spread the
message that cancer can be prevented. The site
is a tool for educators and health organizations
to raise awareness about cancer prevention.
From September to February 2015, It’s My Life!
received 20,618 unique visitors who collectively
made 5,422 pledges to change their behaviour.

After a year of inspiring global change for the
better treatment of animals, Humane Society
International wanted to illustrate their success
in a year-end report. To convey the information in an engaging and interactive way,
hjc created an image-based website illustrating
amazing success stories that hjc produced
around the world. To ensure accessibility and
achieve the best user experience, the site can
be easily navigated in a variety of ways: using
keyboard arrow tabs, mouse clicks or touchscreen finger swipes.

Creative Director: Audrée Lapierre
Art Director: Raed Moussa
Developers: Sébastien Pierre, Samuel Dupras,
Frédéric Langlois, François Cabrol

Judge’s Pick: There were many excellent entries, but this site offers a refreshing and simple
interactive platform for a topic that most people
have been touched by in some way, shape or
form. Its friendly color palette, UX/UI and clever
writing encourage interaction and sharing.
– Justin Ahrens
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Big League Book Club
Identity
Tamm + Kit / Toronto, Canada

BLBC is a non-profit organization operating
three successful programs for at-risk youth in
Toronto focused on basketball, literacy and
life skills. Renaming two of the programs to
better target and retain their unique audiences
helped enhance the program’s narrative. In the
identity, urban type styles from street art
and graffiti are contrasted with balanced type
to convey the idea of evolution. The colours
reflect the palette of legendary Montana spray
paint line: Shock Orange, Roof and Coke.
Client: Big League Book Club (BLBC)
Creative Director: Ciabh McEvenue
Designers: Holly Barimah, Daniel Adams
Web Designer + Developer: Richard Thirumaran

32

2015

RGD

Photographer: Jonathan Bielaski
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Places, Please!
Brochure
The Office of Gilbert Li / Toronto, Canada

Tous debout pour
nos p’tits loups
Event Identity
lg2boutique / Montréal, Canada

Client: The Metcalf Foundation
Creative Director: Gilbert Li RGD
Designer: Brian Banton

RGD

Photography: Chris Thomaidis

34

Lettering: Ben Weeks

“Tous debout pour nos p’tits loups” is a benefit dinner for the Fondation Maison Théâtre that
pairs creative directors with chefs to create an
updated version of favourite childhood dishes
for guests. The masque was inspired by Maison
Théâtre’s geometric identity and was given to
attendees to transport them into the evening’s
theatrical theme, allowing them to take on
the appearance of both a chef and a creative.
The identity was applied to the souvenir book,
the invitation, the decor of the venue, table
decorations and as an animated projection.
Client: Communications Johanne Demers
Creative Director: Claude Auchu
Designer: Cindy Goulet
Writers: Gilles Chouinard, Geneviève Jannelle

2015

This brochure summarizes the success of
The Metcalf Foundation’s long-term initiative
to fund internships in the performing arts. It
is a companion to a more detailed white paper
that identified the lack of mentorship in the performing arts due to low funding. The brochure
was designed to be more visual and easier to
digest, with photos that provide an insider’s
view focusing on the trades, administrators and
directors who often go unnoticed and who
lack access to the grants and scholarships that
performers are privy to.

Photographer: Luc Robitaille

So(cial) Good Awards
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La Vittoria 2013
Souvenir Booklet
lg2boutique / Montréal, Canada

Enabling Access
Through Web Renewal
Handbook
Intent / Toronto, Canada

RGD

Client: Communications Johanne Demers
Creative Director: Claude Auchu
Designers: Maude Lescarbeau, Marilyn Marois,
Andrée Rouette
Writers: Gabrielle Godbout, Pierre Lussier

In 2014, Wilfrid Laurier University commissioned Intent to write, design and produce a
handbook to explain why large public sector
organizations such as universities and hospitals
should produce fully accessible websites.
The 72-page manual provides a roadmap to the
future of web design in Canada. Font sizes and
high text-to-background contrast maximize
legibility, while colours and paper stock were
chosen to optimize readability for those with
colour and light blindness. The handbook will
also be available as a fully accessible PDF.
Four captioned videos were also produced to
expand on some of the handbook’s key points.
Client: Wilfrid Laurier University
Creative Director: Ben Hagon RGD
Art Director: James Bisch

2015

Every year, members of the Québec business
community and a team of renowned international chefs come together for La Vittoria, a
gastronomic event that benefits various charities. For 2013, La Vittoria teamed up with
grassroots organizations that promote food
autonomy, Hochelaga-Maisonneuve and
Montérégie, to reintroduce its members to the
basics of cooking. The creative honours the
Earth and its many flavours, recalling themes
of freshness and innocence. The design also
celebrates the talents of chef Éric Gonzalez
of Auberge Saint-Gabriel and his invited chefs,
highlighting their French roots, their story,
origin and inspirations.

Writer: Nancy Kay Clark

Photographer: Luc Robitaille
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People For Good

Be Safe

Campaign

App

Zulu Alpha Kilo + Media Experts / Toronto, Canada

Ellipsis.Digital / London, Canada

‘People For Good’ is a social movement created
to inspire Canadians to be nicer to one another.
With $15 million in donated media space, the
campaign was presented via print, outdoor advertising, radio, television, online and as a
downloadable app. As a result, tens of thousands joined the movement: teenagers brought
it to schools, seniors hung posters in their retirement residences, school boards added it to
lesson plans. It even inspired a spin-off called
the Toronto Etiquette Project. According to an
Ipsos poll, 30% of Canadians heard the message across the country.

mindyourmind is an award-winning, non-profit
program that connects youth with professionals to co-develop relevant and reliable mental
health resources. Be Safe is designed to guide
youth through mental health crises, allowing
users to make safety plans and providing options and resources for help in London, Ontario.
Designed to be widely accessible, the app
has a clean interface, clear language and uses
colours that can be seen by people with colour blindness. The mobile app has a companion paper version so that youth who do not
have mobile devices can also benefit from
the resource.

Creative Directors: Zak Mroueh, Joseph Bonnici

Client: mindyourmind

Art Directors: Mooren Bofill, Mark Bovey,

Designer: Andy Ratz

Mark Francolini

Developer: Sean Sandy

Designer: Mooren Bofill

2015

RGD

Client: People For Good

Writers: George Ault (English), Martin Belanger (French)
Photographer: Sheeren Mroueh
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No Tankers
Campaign
Rethink / Vancouver, Canada

Dogwood Initiative is the leading voice opposing the construction of oil pipelines and the
resulting increase of tankers in BC. In November 2014, Rethink created a direct mail campaign to target voters around the time of
Vancouver’s municipal elections. A spin on the
traditional shampoo sample mailer, oil filled
samples were mailed to conservative voters
and political newsmakers in Canada. Reactions
ranged from supportive tweets to angry letters.
The biggest impact was online, with hundreds
of recipients sharing pictures of the mailed
samples on social media. The campaign received national news coverage and pledges
of support increased by 400% a month.

RGD

Client: Dogwood Initiative
Creative Directors: Ian Grais, Chris Staples
Art Directors: Tony Woods, Leia Rogers
Designer: Tony Woods
Writer: Leia Rogers
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Designer-Driven
Projects

School of Design
George Brown College
Studio Jaywall + LOKI
Rachael Hatley
M-Kvadrat
Brock Donaldson
Sunny Hye Sun Lee
Tracy Baker
Jessica Lambe
Jennifer Zhang
Hively Designs
Nicole Mannell
Amirreza Chabouk
Lillian Leung
Cambrian College Graphic
Design Program
Daria Shmitko

Atlas of One Delta
Design Toolkit
School of Design, George Brown College
Toronto, Canada

This design toolkit was produced by the class
of 2014 at the Institute without Boundaries
(IwB). Infographics benchmark cities’ environmental, political, social and economic climates
and illustrate proposed methodology. The
Atlas of One Delta serves as a critical regional
management resource for all IwB partners
including Greater Toronto Airports Authority,
Toronto and Region Conservation Authority,
City of Toronto, Metrolinx, Canada Mortgage
and Housing Corporation and Cannon Design.
www.institutewithoutboundaries.ca/
?portfolio=atlas-of-one-delta

Principal Designer: Devin Sager Prov. RGD
Editor: Melanie Kapogines

2015

Creative Directors: Christopher Pandolfi & Luigi Ferrara

Team Members: Francesca Anderson, Andressa Beccaro,
Dallas Cotterell, Andrea Herrera Betancourt, Rob Iacocca,
Theresa Kienitz, Michlyne McCloskey, Maziar Mohit,
Helaena Parks, Kate Watanabe, Paul De Freitas, Kristina
Ljubanovic, Susan Speigel, Lauren Wickware Prov. RGD

Designer-Driven Projects
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Reading / Writing
the Junction
Posters
Studio Jaywall / Toronto, Canada
LOKI / Montreal, Canada

2015

RGD

In a rapidly changing neighbourhood, how does
the past meet the future? This project examines
the typographic landscape of the Junction, a
historically working class neighbourhood in
Toronto’s West End that’s becoming gentrified.
Photographs of the storefront signage on local
streets were combined in a poster series to
create a commentary on urban change, with
statements such as “Neighbourhood Repair”
and “Imported Taste”. These were exhibited in
a local restaurant alongside a black and white
collage documenting the current signage of the
area. The exhibit sparked conversations with
local residents and newcomers about hopes for
the neighbourhood’s future.
Creative Directors: Jay Wall, Kevin Yuen, Kit Lo
Designers: Jay Wall, Kevin Yuen, Kit Lo

Judge’s Pick: The Reading/Writing The Junction
project completely won me over. I was instantly
drawn to the process and result. The critical
need for graphic design in places of business is
obvious. Graphic designers are like architects –
adding value to the physical spaces we inhabit,
those of yesterday, today and tomorrow. The
project illustrates this very well and the graphic
result does a great job communicating the
diversity and richness of design in our society.
–  Claude Auchu
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The Litter Letter Project
Campaign
Rachael Hatley / Franklinton, USA

Propaganda: Aren’t
You Fed Up?
Posters
M-Kvadrat / St. Petersburg, Russia

RGD

Designer: Rachael Hatley

State propaganda of hate and intolerance
against Ukraine and Western countries is a big
problem in Russia, with negative media messages persuading Russians that the world is out
to humiliate the country. This set of images
illustrates the deceitful nature of this propaganda, using hundreds of words of hatred cut
out from newspaper articles about Ukraine,
the USA and Europe.
Translations: ВРАГ made of press clippings
means ENEMY and all the names on the packs
of sauces are just slightly different meanings
of HATE. The slogans are (top down): “Aren’t
you fed up?” “Propaganda is dangerous to your
health.” “Turn off your TV, Turn on your brain.”
2015

This idea consists of a 3D messaging system of
letters constructed from chicken wire and
rebar, filled with litter collected from road and
highways. Financial support was provided by
Keep Louisiana Beautiful (affiliated with Keep
America Beautiful). The community created
seven litter letter words that were displayed in
several locations in Louisiana throughout 2013.
The project has since expanded with Litter
Letters created in Tennessee, Arizona, Iowa
and Pennsylvania, with many more in progress.

Designer: Marina Bulan

Judge’s Pick: An impactful, insightful and simple

Judge’s Pick: Being aware of what is going on

way to communicate the effect of litter.

in the world is very important. In this project

– Mooren Bofill

Marina Bulan not only was aware but decided to
take the initiative to create awareness about a
problem that is miles aways. It’s also important
to say that she took the responsibility upon herself to start the change. – Flavio Carvalho RGD
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The Kitsune Board
Product / App Design
Brock Donaldson Prov. RGD
YSDN Program / Toronto, Canada

The Kitsune Board is intended to make commuting a positive experience, providing a way
for everyone to enjoy an easier, more environmentally-conscious method of getting from
point A to point B. The board is designed to
be easy to transport and store. Through the
Kitsune App, users are able to track their most
used routes, trip efficiency and fitness, providing visualized trip information such as
estimated arrival time, current location and
map view.
Designer: Brock Donaldson Prov. RGD
Instructor: Wendy Wong

DASH Personal
Medical Data
App
Sunny Hye Sun Lee Student RGD
OCAD University / Toronto, Canada

The healthcare system in Ontario sees patients
experiencing delays, duplicate tests and limited
access to information. DASH provides a system
for accessing and storing personal medical
data, providing a bridge between the patient,
ER physicians and other healthcare providers.
Connected to multiple devices, the DASH system can be accessed online or via mobile to
help the healthcare system become more efficient and allow patients to remain in control of
their personal medical data.
Designer: Sunny Hye Sun Lee Student RGD

2015

RGD

Instructor: Avi Dunkelman

Judge’s Pick: Well-designed, thoughtful and
innovative solution to encourage multiple messages; better way to commute and promote a
healthier lifestyle.– Moreen Bofill
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Life Box Manual
Product Design / Packaging
Tracy Baker Student RGD
YSDN Program / Toronto, Canada

Life documentation plays a critical role in the
development of a healthy sense of identity, providing a record of the past and a strong foundation on which to build a future. Unfortunately,
80% of foster care homes do not provide opportunities for life documentation. The Life Box
manual and package is designed to make this
process simple and fun for foster children
and their caregivers. White space provides an
opportunity for personalization, while the
primary colours convey a youthful, fun tone.
The box literally becomes a ‘treasure box’ of
life’s mementos.
Designer: Tracy Baker Student RGD

52

2015

RGD

Instructor: Sandra Gabriele RGD
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PRISM
Campaign
Jessica Lambe Prov. RGD
Cambrian College / Sudbury, Canada

PRISM is intended to help young children better
understand the LGBT+ community and help

adults build educational platforms of positive
information. Through books, posters and a
website, the goal is to spread knowledge about
different types of families in a way that can be
understood by any age group.
Designer: Jessica Lambe Prov. RGD
Instructor: Ron Beltrame RGD

Society’s Greatest
Fear: Loneliness
Campaign
Jennifer Zhang Student RGD
YSDN Program / Toronto, Canada

This project addresses the stigma associated
with loneliness. The poster depicts John
McGraw’s model of loneliness and a companion
booklet provides further explanation. The
digital publication uses literature to explain
how the idea of loneliness has evolved over
time with illustrations, videos and facts to
create an interactive experience.
www.vimeo.com/124703211
Designer: Jennifer Zhang Student RGD
Instructor: Sandra Gabriele RGD
Illustrations within The Little Prince:
Antoine de Saint-Exupéry
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Video: The Invisible Man by Huntington Theatre Company
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IH8War.com
Website
HivelyDesigns / Brooklyn, USA

Preparation for a talk at Vienna’s Joseph Binder
Symposium in October 2014 provoked a keen
interest in the responsibility of artists and designers to get more involved with world issues.
The inspiring talk left the audience members
looking for ways to help. This led to the idea of
creating a platform for artists and designers to
comment on current events. The goal: to create
a movement that will gain international media attention and allow content to be shared
worldwide. Showcasing the work of illustrators, graphic designers and art directors, the
project introduces the public to art that's not
only beautiful but also meaningful.

Mental Health
Awareness Package
Brochure
Nicole Mannell Student RGD
YSDN Program / Toronto, Canada

This project was created to educate people
about mental illness and highlight opportunities to maintain a mentally healthy lifestyle.
Using bright colours and a clean layout, the
brochure engages readers in a calm manner
without tiptoeing around the issues. In addition to the brochure, an iPad version was
created for wide distribution.
Designer: Nicole Mannell Student RGD
Instructor: Gary Leroux

Creative Director: Charles Hively
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Girolamo Giannatempo
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Illustrators: James Yang, Mirko Cresta, Francesco Zorzi,

Designer-Driven Projects
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Curtain
App
Amirreza Chabouk Prov. RGD
YSDN Program / Toronto, Canada

Many apps and websites require personal information for the user to gain full access. This
UI/UX prototype project is an online privacy
app that provides a simple solution for users to
track their online footprint by collecting all
personal information from all of their accounts
in a single location, where they can edit, remove and monitor everything in one place.
Designer: Amirreza Chabouk Prov. RGD
Instructor: Adam Antoszek-Rallo RGD

Molecure Personal Mental
Health Awareness
App
Lilian Leung Student RGD
Capilano University / Vancouver, Canada

This mobile app helps youth suffering from
mental illness regain self-confidence and track
their recovery. Users can select areas in which
they would like to improve and then receive
scheduled reminders for specific activities,
such as sleeping, eating, taking medication.
The poster spreads awareness, while the app
provides privacy for the user. Green is used
for ribbons that represent support of mental
health, and the minimalistic design creates a
clean and accessible user experience.
Designer: Lilian Leung Student RGD
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Instructor: Vida Jurcic

So(cial) Good Awards

Designer-Driven Projects

59

aboutface
Exhibition
Cambrian College Graphic Design Program /
Sudbury, Canada

Each November, a group of students, faculty
and alumni of the Graphic Design Program at
Cambrian College gather at a local homeless
shelter to photograph and record stories of
hope and heartbreak. These portraits are then
shared in annual community exhibitions,
spreading the message that these individuals
deserve support, understanding and respect.
Aboutface exhibitions have raised thousands
of dollars toward outreach activities.
Creative Director: Ron Beltrame RGD
Photographers / Videographers: Tennille Heinonen,
Rob Roy, Stacey Lalonde, Jason Lind RGD, Kemal Krluch,
Chrisanne Daniel Prov. RGD, Gates Godin Prov. RGD,
Brandon Fordham Prov. RGD, Cody Marcoux Student RGD,

2015

RGD

Sylvie Leveiller Prov. RGD, Brittney Smith Prov. RGD,
Jennica Robinson Prov. RGD, Karina Lamontagne Prov.
RGD, Neli Nenkova Student RGD, Matt Urso Prov. RGD

Research and Interviews: Patricia Beltrame
Music: A Love Song to the City by Kalle Matson
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Tactile Tools for Wayfinding
Book
Daria Shmitko, Institution Isia / Urbino, Italy

This project examines the issue of access to
graphic communication for the visually impaired. It makes visual information readable by
touch using modern printing techniques and
a universal design method. The book includes
ten tactile maps using an approach that is
based on gradual zooming-in on the general
plan of Italy. This design solution can be applied
to any object, city, architecture or museum
exhibit and can be used by people who are
blind, low-sighted or sighted.

GovernmentInitiated
Projects

Designer: Daria Shmitko
Supervisor: Luciano Perondi – Institution Isia Urbino,

RGD

Italy Course Graphic Design and Visual Communication

Pilot PMR
Optimus Creative Media
Bureau
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The 519 Identity
Identity
Pilot PMR / Toronto, Canada

The 519 is a City of Toronto agency serving
Toronto’s LGBTQ population. Artist Josef Albers’
“interaction of colour” inspired the concept:
that individual colours look quite different when
presented against contrasting hues. The three
spaces represent the core pillars of The 519’s
organizational offerings: Space, Service and
Leadership. The new brand identity resulted in
an influx of donations, doubled website views,
positive media coverage and an increase in
social media reach.
Client: The 519
Art Direction: Stuart Inglis
Design: Claudia Yuen
UX Director: James Beardmore
Developer: Guy-Armand Koffi

2015

UX/UI Design: Paul Lapkin

Judge’s Pick: The 519 design is accessible, bright,
clean and friendly and clearly communicates the
client’s core principles.– Tina Mackenzie RGD

Government-Initiated Projects
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“Live Science!”
Mobile, Interactive Museum
Optimus Creative Media / México City, México

“Live Science!” serves communities in Mexico
City with little or no access to other science
museums due to geographic isolation and marginalized socio-economics. The mobile museum's interior space contains interactive
audio-visual modules. Guides written in braille
and subtitles on all AV elements ensures that
content is accessible to all visitors. So far, the
Museum has received more than 30,800 visitors in four months, exceeding its initial goal
of 50,000 per year.
Client: Ministry of Science, Technology and
Innovation of Mexico City
Creative Director: Miquel Montfort Guasch
Art Director: Javier Sagarra
Multimedia Director: Nico Juárez

2015

RGD

Designer: Mercè Botey
Writer: Gemma Adell
Architecture Director: Daniel Nassar
Industrial Designer: David Giralt Lorenz

Judge’s Pick: Effectively designed with
bold, playful, typography and a unique colour
palette, this project creates a holistic and
unique experience for people of all ages.
–Mooren Bofill
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Downtown Sudbury
Branding
Bureau / Sudbury, Canada

When Bureau conducted research in the
community, the keywords used to describe
Sudbury’s downtown were: boring, lifeless,
neglected — but also emerging, transition,
rebuilding, artistic, culture and heritage. The
rebranding incorporates a location pin, often used on maps, to illustrate that Sudbury’s
downtown is an exciting place to be — a
place for everyone. Bureau modified the
usual “eye”, or hole in the pin to subtly represent a “D” for downtown.
Client: Downtown Sudbury BIA
Project Lead: Frank Chartrand RGD
Creative Director: Terrie Barksey Prov. RGD
Designer: Nico Taus RGD
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Project Consultant: Christian Pelletier
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Research/Strategy: Rob Roy

Government-Initiated Projects
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Mohawk Award
for Social Good

Sustainability From
The Ground Up
Annual Report
Odgis + Co / New York, USA

The Vornado Realty Trust’s From The Ground
Up report is evocative of organic growth. It
showcases the company’s commitment to sustainability by taking the reader on a journey of
iconic Vornado properties — from the foundation to the rooftop. Throughout the chapters,
the report explores the technological “guts” of
sustainability — a building taxonomy that starts
at the subfloors and continues to the roof. At
each stage, there’s a visual explanation on how
environmentally-conscious building policies
can coexist with a healthy bottom line for the
company and its stakeholders.
Client: Vornado Realty Trust
Designer: Rhian Swierat

2015

RGD

Creative Director: Janet Odgis
Writer: Matthew Kusinitz
Paper: Strathmore Premium Super Smooth
Ultimate White

Sustainability is built into our business — from
the way we approach design and development
to the way we work with vendors who use
environmentally-friendly materials and printing
practices. – Janet Odgis
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Colophon
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Design: Blok Design / Printer: Somerset Printing / Cover: Mohawk Via 100%
PC Cool White / 80lb Cover / Booklet: Mohawk Via 100% PC Cool White / 70lb
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Colophon

Text / Section Dividers: Mohawk BriteHue Ultra Lava / 60lb Text
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Suite 210, Toronto, ON M5V 2J6 Canada
No part of this book of award-winning selections for the 2015 So(cial) Good
Design Awards may be reproduced in any form or by electronic or mechanical
means without the written permission of The Association of Registered Graphic Designers, the designers or any individual or corporate entity holding the
copyright of this work.
All work reproduced in this book has been accepted on the condition that it is
reproduced with the knowledge and prior consent of the actual owner of the
image; consequently no responsibility is accepted by The Association of Registered Graphic Designers for any infringement of copyright arising from publication thereof.

Colophon

79

2015

RGD

Toll-free: 1 866 217 2442
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printedbysomerset.com
twitter.com/printbysomerset
instagram.com/somersetprint
facebook.com/somersetprint
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Partners
So(cial) Good Partners

2015

RGD

RGD 2015 Partners

Mohawk Via is the best-selling uncoated paper in America, offering Mohawk
quality at a very affordable price. Featuring popular textures, colors and highly
printable white shades, Via is a paper for today and every day.
Mohawk Via cotton fibers are considered rapidly renewable, which means that
the fiber is derived from plants that are typically harvested within a ten-year
cycle or less. Only the cleanest, highest quality post-consumer waste fibers are
used in Mohawk Carnival and Mohawk Via. However, an occasional minute particle may be visible which will not affect the paper’s performance. Mohawk
Via and Mohawk Carnival recycled papers contain at least 30% post-consumer
waste recycled fiber and meet the EPA guidelines for recycled content papers.
100 % of the electricity used to manufacture Mohawk Carnival and Mohawk

Via is matched with Green-e Certified Renewable Energy Credits (RECs) from
wind power projects. Mohawk Via and Mohawk Carnival are certified by the
Rainforest Alliance for FSC® standards.
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Tous debout pour nos
p’tits loups

L’Écurie
La Vittoria 2013

This Book is Political

Tactile Tools for Wayfinding

Cancer Before It Starts

The Ground Up Report

Gallery 44

The Litter Letter Project

Sustainability From

Festin de Babette

It’s My Life! Stop

Loneliness

Through Web Renewal

IH8War.com

Society’s Greatest Fear:

Enabling Access

The 519 Identity

Junction

Downtown Sudbury

The Kitsune Board

Reading / Writing the

Dive Deeper

I Am Me Video

of Foodbanks

De Gaspé

HSC Online

Quebec Association

DASH Personal

Medical Data

WHAT CAN
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CREATE
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