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PROJECT
LoveLocks is a  fundraising project for 
Sinai Health Foundation. The aim of this 
project is to raise funds through the buy 
a lock campaign within the 20-30 year 
old, urban people demographic.

The funds would support of the hospital, 
and in return, be able to help more 
LGBTQ2 youth with the Pathway to Peers 
program.



CONCEPT
The buyers role in your 
campaign

For the lovers, for 
the dreamers, and 
you.
The photo treatment is an 
expression of pride as 
channels of color, a unique 
translation  of the pride flag 
that we haven't seen before. It 
evokes from audiences their 
role in the pride rainbow and its 
unique ability to represent 
everyone in a diverse 
community.

“The lovers, the dreamers, 
and me.”
—Jim Henson’s The Rainbow Connection

For our concept, we take you on a journey 
beginning with the lyrics of Jim Henson’s 
The Rainbow Connection.

The song speaks to the many facets 
of the human condition and how 
they are all connected. It reminds us 
that like rainbows, we are all unique, 
yet all alike. The lovers, celebrating 
their love today, the dreamers, 
hoping for things to come.

Finally, the song encourages us to 
embrace the present moment. 
Rather than chasing what’s at the 
end of the rainbow, we should enjoy 
the beauty of the present moment.

Jim Henson’s Rainbow connection is 
a message of unity through 
expression. We will utilize the ethos 
of the song to encourage 
community member to purchase a 
lock to signify their connection to 
the community.



It speaks to both our internal 
multitudes—loving and 
dreaming—and the broader 
diversity of our communities.

The photo treatment is a fresh 
take on the pride rainbow, 
channels of colour emerging 
from the individuals pictured.

CONCEPT
(VISUAL)



PHOTOS
We created a series 
of images to express 
the Lovelocks’ 
mission to support 
love. Being playful, 
being young, and 
being energetic. 



ADS
For the campaign, we 
would run a series of 
print and digital ads. 
These ads would 
direct the viewer to 
the website to 
become a donor.



POSTERS
Part of the campaign 
would include a series 
of 3 posters posted 
around key areas of 
the city. The posters 
work together to 
showcase the lovers, 
dreamers and 
individual.



SOCIAL
For the campaign, we 
designed a series of 
social media ads. 
These adverts allow 
people to feel the 
power of love and 
join the community.



MERCH
For the campaign, we 
would run a series of 
swag items (including 
buttons, tote bags, 
t-shirts). This merch 
would allow donors to 
further contribute to the 
cause, while receiving a 
more tangible item they 
can take home.



APP
To create more 
engagement within the 
community, the foundation 
would create and app that 
the public could download 
and turn their pride 
moments into LoveLocks 
moments. #SinaiLove



PROCESS
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TEAM
Our design team is 
Elizabeth Seidel, Elyssa 
Biringer, Seda Gulyaprak 
and Yuyi Fan.

Our Mentors are Wade GIlpin RGD 
and David Nuff RGD



THANK YOU


