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Prepare to be reprogrammed.



Since the beginning …
Inspired design has been the sole objective of this expedition. It brings

us together. It sets us apart. It keeps us striving to see the world in new ways.

For years, we’ve marvelled at your talent and vision, but we’re concerned that 

you’ve reached a plateau. DesignThinkers 2014 is our chance to gather the 

brightest minds in design for a mass reprogramming that will set our mission 

back on course. Come join your fellow believers or you could be left behind.
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STRATEGY  Probe for Answers

Tap into strategic approaches that will help you achieve your most

challenging business and career goals.

KEYNOTES  Hone Your Telepathy 
Begin and end the day with your fellow delegates to get motivated, refreshed

and inspired by visionary ideas.

INSPIRATION  Look to Other Dimensions 

Get energized by the work of DesignThinkers who know what cutting edge 

means, because they’re doing a lot of the cutting.

TRENDS  See Light Years Beyond

Keep pace with what’s happening, what’s about to happen and what 

may happen – and learn how you can respond to those trends in your work.

INTERACTIONS  Meld Minds

Participate in intimate panels on specifi c areas of creative and professional

interest, and interact with your favourite DesignThinker.

Choose your fate wisely.  



DAY 1DAY 1
THURSDAY 11.06.14THURSDAY 11.06.14

Prepare for boarding.
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MORNING KEYNOTES | The Believers  Andrew Deitchman | 9:00 00 AMAM 
 Co–founder & CEO, Mother New York | mothernewyork.com | @motherny

Andrew co-founded Mother New York in 2003. Since then, he and his partners have 

taken the agency from zero clients and revenue to a thriving creative agency with over 

100 employees, and clients that include Coca-Cola, Johnson & Johnson, Virgin Mobile, 

Cheerios and NBC Universal. The consummate entrepreneur, Andrew launched 

White Pike, a whiskey distilled in 18 minutes, as well as a gourmet hot dog company, 

Dogmatic, just to name two of his crazy yet successful ideas. 

A Well-Designed Idea
Great ideas have symmetry and simplicity. They tell a story and delight. Bad ideas hurt the brain. And, like bad design, 

there are a lot more bad ideas in the world than good. Andrew shares some of the most beautifully designed ideas he’s been 

a part of or has appreciated in his career, how they came to be, why they worked and what can be learned from them. 

Belief to Behaviour
How does a brand earn the attention, and advocacy, of a distracted consumer in a connected economy? Todd discusses

the relationship between a company’s beliefs and behaviour and the new ways design is defi ned, guiding the products

and experiences Target creates.

  Todd Waterbury | 1010:00 00 AMAM 
 Executive Creative Director & Senior VP, Marketing, Target | target.com | @Target

Todd establishes the creative direction of Target’s marketing eff orts, leading an 

internal team and external agency partners in expressing the Target brand in dynamic 

and innovative ways. Previously, Todd served as Co-executive Creative Director at 

Wieden+Kennedy NY, where he oversaw campaigns for brands ranging from Nike 

to Delta Airlines. 
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Women in Design 
The immense body of work produced by graphic designers is widely celebrated, and the number of women in creative

communications professions outnumbers men. Yet in publications, conferences and other public realms, as well as in senior 

roles, women designers are outnumbered by their male counterparts. What are the reasons for this iniquity? How do we 

increase the visibility of women in our fi eld? What responsibility do senior women in the profession have? 

Metaskills: Five Talents for the Robotic Age
Today’s industries no longer need workers to be robots. They have robots. Those who master five metaskills — feeling, 

seeing, dreaming, making and learning — will rise to the top, where they’ll enjoy a high degree of creativity, fulfilment and 

infl uence. Marty takes you through the skills you’ll need to swim against the tides of extreme change. Learn how the 

Robotic Age is transforming the workplace and how to ride the Robot Curve to greatness.

RGD and Provisional RGD Delegates may register a client to attend this session free of charge.

1111:15 15 AMAM | Parallel Sessions 

  Mary Lewis | Inspiration 
 Creative Director & Partner, Lewis Moberly | lewismoberly.com | @LewisMoberly

Mary’s work is diverse, and includes packaging design for Diageo, Johnnie Walker,

Beefeater and Selfridges, and identity design for St Pancras International, Grand Hyatt

and Gatwick Airport. Her numerous honours include the DBA Grand Prix for Design

Eff ectiveness and the British Design & Art Direction President’s Award. Mary has been 

nominated for the Prince Philip Designer’s Prize and was the 2013 President of the

Cannes Lions Design Jury. She is co-author of Understanding Brands. 

  Marty Neumeier | Strategy 
 Director of Transformation, Liquid Agency | liquidagency.com | @MARTYneumeier

Marty’s mission is to bring the principles and processes of creativity to industry. His 

series of “whiteboard” books includes The Designful Company, about the role of design 

in corporate innovation; Zag, named one of the “top 100 business books of all time”; 

and The Brand Gap, considered as the foundational text for modern brand-building. 

Marty has worked with companies such as Apple, Netscape, HP, Adobe and Google.

First Win the Eye, Then the Heart, and Then the Mind
In a world confused by choice, chaos and concern, Mary believes that in design “everything must earn its space.” It must be 

“rigorously relevant” and “rooted in truth.” Mary demonstrates how her guiding principles, central to her work as a designer, 

have led to the success of Lewis Moberly, which she co-founded in 1984.

Intrinsic Character
Visual creations are inadvertently infl uenced by their immediate cultural environments. Sibylle explores typographic aesthetic 

generated in unique settings, including political ones, once hidden behind iron curtains. The disappearance of original symbols 

gives way to fresh visual interpretations. 

  Sibylle Hagmann | Trends 
 Founder, Kontour | kontour.com

Over the years, Sibylle has developed award–winning typeface families, such as 

Cholla and Odile. Cholla was commissioned by Art Center College of Design and released

by Émigré, and Odile was awarded the Swiss Federal Design Award. In 2012, Sibylle

established the digital type foundry Kontour. She divides her time between teaching 

at the University of Houston and feverishly developing typefaces and their families.

  Women in Design | Interactions 
 Panel to include Irma Boom, Karen McGrane & Paula Scher
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  Wesley Grubbs | Trends
 Founder, Pitch Interactive | pitchinteractive.com | @pitchinc

Pitch Interactive focuses on weaving code and design with statistics to fi nd versatile 

solutions to communicate complex data for clients such as Google, Facebook, GE, Esquire, 

Popular Science and the Dow Jones. Its work spans illustrations, physical installations,

console-game user interfaces, software applications and textiles. With degrees 

in economics and information systems, Wesley works to reveal patterns about human

behaviour and how our actions impact our surroundings.

Talking to the Heart and Brain
Statistics. The very mention will likely create an impasse for any positive emotional response, yet statistics are the very 

backbone of beautiful and meaningful data visualization. Wesley explains how to turn statistics into art, the diagrams and 

tools that help us better understand and analyze our world in ways never before possible.

  Aaron Draplin | Inspiration
 Founder, Draplin Design Co. | draplin.com | @Draplin

Located in the mighty Pacifi c Northwest, the Draplin Design Co. proudly rolls up its 

sleeves on a number of projects related to the Print, Identity, Illustration and Gocco Muscle 

categories. They make stuff  for Coal Headwear, Union Binding Co., Richmond Fontaine, 

Field Notes, Esquire, Nike, Wired, Timberline, Chunklet, Incase, Giro, Cobra Dogs, Burton 

Snowboards, Hughes Entertainment, Megafaun, Ford Motor Company, Woolrich and even 

the Obama administration, if you can believe it.

  Future of Brand | Interactions
 Panel to include Frédéric Bonn, Mary Lewis, Marty Neumeier & Todd Waterbury 

The Future of Brand  
Since it became a corporate buzzword more than 20 years ago, the word “brand” has taken on disparate defi nitions. 

Now, more than ever, branding is moving beyond a physical product or service to an experience delivered digitally, 

365 days a year, 24 hours a day, inserted into every aspect of our daily lives. Given this reality, how do we rethink the nature 

of brand and the role of marketing communications? How do we create brands that are experience ecosystems? How do we 

give personalized, human voices to brands that infuse the real-time zeitgeist? Should that be the goal?

Tall Tales from a Large Man
Using scientifi c proof and state-of-the-art multimedia, Aaron delivers a sucker-punch talk that provides bona fi de proof 

of the highs and lows of a ferociously independent existence and a few tall tales from his so-called career in the cutthroat 

world of graphic design. Just a regular guy with a trajectory a little dirtier than yours, Aaron’s talk is open to all brave enough 

to show up. If you are a youngster, you may fi nd yourself inspired to attack your design future in a diff erent way. If you are 

established, you may just leave feeling grateful you don’t have anything to do with him. Hard to say. Be there!

  Karen McGrane | Strategy
 Managing Partner, Bond Art + Science | bondartscience.com | @karenmcgrane

If the Internet is more awesome than it was in 1995, Karen would like to claim a tiny 

part of the credit. For 20 years, she has helped businesses create better digital products 

through the power of UX design and content strategy. She has led projects for dozens 

of publishing clients, including The New York Times, Condé Nast and The Atlantic. 

She teaches at the School of Visual Arts and recently authored Content Strategy for Mobile.

Content in a Zombie Apocalypse
A zombie apocalypse is upon us: an onslaught of new mobile devices, platforms and screen sizes. There aren’t enough

designers and developers to battle every platform or enough editors and writers to populate every screen size. But surviving

the apocalypse is possible. Karen explains how – by developing a content strategy that treats all platforms as if they’re

equally important.

1:30 30 PMPM | Parallel Sessions 
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  Henry Hobson | Inspiration
 Founder, Bootmaker Films | thebootmaker.tv | @henryhobson 

Henry has worked at Prologue Films and Why Not Associates creating title sequences 

for Rango, Sherlock Holmes and The Walking Dead. He has also designed campaigns 

for Science Channel, the NFL, HBO and BBC, and produced animated sequences for the 

OSCARS® and Sony video games like The Last of Us. He is fi nishing Maggie, his fi rst 

feature as director, and will direct Isaac Asimov’s The Caves of Steel.

  Frédéric Bonn | Trends
 Executive Creative Director, JWT | jwt.com | @fredericbonn | @JWTNewYork

Frédéric directs all digital and social work for JWT New York. Previously, he was

Executive Creative Director of Razorfi sh New York. His leadership helped the agency 

earn a top spot on the Ad Age’s 2013 A-List two years in a row. Before that, he led 

the creative department of Ogilvy Interactive in Paris, managing global campaigns 

and digital strategy for clients such as Louis Vuitton and Hennessy. His projects include 

the Louis Vuitton Journeys global campaign and the Mercedes-Benz Tweet Race.

Creative Journey: Designing for Film to Directing Film
How does design infl uence fi lmmaking? Join Henry for refl ections on the creative journey, from designing for fi lm, 

television and video games to directing a feature. Along the way, Henry shares his insights into the process of storytelling 

through graphic design. 

Sponsored by the Toronto International Film Festival (TIFF).

The Fading Interface
People are now interacting with brands on fewer, mainly personal devices. When a few square centimetres become the main 

access to so many tools and content, how do you design for new usages and contexts?

  Typography | Interactions
 Panel to include Philippe Apeloig, Aaron Draplin, Allan Haley & Erik Spiekermann 

The Future of Typography 
The rise of social media, written communication via the web and digital publishing have coincided with the trend towards

handwritten fonts, fl at design and vintage lettering. How will technological advances continue to shape typography and 

type design? What are iconic fonts and glyphicons and what other type innovations are on the horizon? How will market 

forces impact the economic viability of a career in type design? 

Co-presented by Monotype.

  David Macy | Strategy
 Innovation Director, Experience Design, Adobe | adobe.com | @Adobe

David has been making tools for creatives for over 20 years. As Principal Incubator 

for Adobe’s Experience Design team, he has worked on Adobe Ink, a cloud pen; 

Slide, a powerful “digital” rule; and Context, a touch-based collaboration room. 

Previously, he was Director of UX and Product Management for EFI’s Fiery digital 

printing systems before moving to Adobe to manage Illustrator, Adobe Ideas 

and now Adobe’s Creative Hardware and a new iOS app Adobe Line.

Doing the Impossible
It’s no secret that large corporations have a hard time innovating. But, as David explains, the best way to innovate in a large 

corporation may just be to do the impossible. How do companies like Google, Apple and Adobe make the impossible possible? 

David shares the unique journey of a small team of designers as they developed Adobe’s fi rst hardware products. He explains 

the many lessons he learned in design-led innovation that can help you revolutionize your own organization and your clients’.

2:30 30 PMPM | Parallel Sessions 
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  Debbie Millman | 3:45 45 PMPM 
 President, Design Division, Sterling Brands | sterlingbrands.com | @debbiemillman

Named one of the most infl uential designers working today by GDUSA, Debbie is 

a designer, author, educator and strategist. In her role at Sterling, she has worked on the 

redesign of over 200 global brands. Debbie is Co-founder and Chair of the world’s fi rst

Masters in Branding Program at the School of Visual Arts. In 2005, she began hosting 

Design Matters, the fi rst podcast about design. She is the author of six books, including 

Brand Thinking and Other Noble Pursuits and How to Think Like a Great Graphic Designer.

  Paula Scher | 4:30 30 PMPM 
 Partner, Pentagram | pentagram.com | @pentagram

For four decades, Paula has been at the forefront of graphic design. Iconic, smart and

accessible, her images have entered into the American vernacular. Paula’s landmark

identity for The Public Theater fused a wholly new symbology for cultural institutions,

and her recent architectural collaborations have reimagined the urban landscape as 

a dynamic environment of dimensional graphic design. Her identities for Citibank and

Tiff any & Co. are case studies for the contemporary regeneration of American brands. 

On Rejection, or How the Worst Moments of Your Life Can Turn Out to Be the Best
Debbie’s presentation begins in 2003, when a good friend sent her an email containing a link to a blog that contained 

an article that disparaged her entire career to date. This experience — in tandem with a number of other setbacks — made 

Debbie consider leaving the design profession altogether. In a poignant, revealing and sometimes hysterical tale, Debbie 

off ers insights on how the worst moments in your life can be the most profound and life affi  rming.

All Design Is Social
From projects encompassing urban planning to environmental graphics to map painting, Paula’s work contains one 

overarching theme — all design is social. Join her as she reveals how the design or redesign of parks, schools, museums 

and other public places contribute to society, while being the world’s best projects.

AFTERNOON KEYNOTES | The Abductors



DAY 2DAY 2
FRIDAY 11.07.14FRIDAY 11.07.14

Commence reprogramming.
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MORNING KEYNOTES | The Messengers   Steve Vranakis | 9:00 00 AMAM 
 Executive Creative Director, Creative Lab, Google | creativelab5.com | @stevevran

Steve has 20 years’ experience in the worlds of digital, design and advertising. His most 

recent initiatives include Jam with Chrome, a web-based music platform that lets you 

play music live with friends anywhere, and Super Sync Sports, where you turn your 

mobile device into a game controller. Steve has worked at VCCP and WCRS in London, 

FCB in San Francisco and DDB in his native Vancouver.

  Charles Adler | 1010:00 00 AMAM 
 Co–founder, Kickstarter | charles–adler.com | @cadler

Charles is a designer, entrepreneur, environmentalist and cyclist. He co-founded Kickstarter 

with the goal of enabling creatives to bring their work to those who matter: their true 

fans. He resided as the company’s Head of Design from 2007 until recently. His work tends 

towards the digital, but it is always either a refl ection of society or an eff ort to infl uence 

behaviours within society for the better.

Making Technology Matter, and Using Technology to Drive Creativity
Steve is a huge proponent of technology. He believes that technology can be used as a force for good to contribute to society 

in positive ways. He also believes that, when combined with creativity, it can transform people’s lives. Steve’s team is “a ragtag 

group of idealists and vagabonds,” made up of designers, fi lmmakers, producers, creative technologists and creative coders. 

Their goal is to make things better than they were before. He shares some of Google’s innovative products and platforms 

that transform, educate and inspire through the use of technology. 

Stories from Vast Fields of Creative Independence
We’re in an age when you can make nearly anything you can imagine. Our future as a collective community of designers, 

and society as a whole, can be seen as an independent one. The shackles are disintegrating, replaced with tools that allow each 

of us to carve our own course, live lives as we defi ne them and improve on the mistakes of past generations. Join Charles as 

he explains how your future really is your own. 
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  Irma Boom | Inspiration
 Founder, Irma Boom Offi  ce | irmaboom.nl | @irma_boom

Irma is an Amsterdam-based designer most noted for her books. She works in both the 

cultural and commercial sectors with commissions for the Rijksmuseum Amsterdam, 

Inside Outside, Fondazione Prada, Ferrari, Masserati, Vitra International, NAi Publishers, 

United Nations, OMA/Rem Koolhaas and Chanel. Irma is a senior critic at Yale University

and an international lecturer. She is the youngest person to receive the prestigious 

Gutenberg prize and is a recipient of the Johannes Vermeer Award.

  Andrew Zolty | Trends
 Co–founder & Creative Director, BREAKFAST | breakfastny.com | @BREAKFASTny

Andrew leads the development of bespoke physical-digital products and installations

at BREAKFAST. His work includes Points, the most advanced signage on Earth; 

Instaprint, the location-based photo booth for Instagram; Electromagnetic Dot Display; 

Conan O’Brien’s Foursquaring Blimp; and Yes, I am Precious, the bike that can share its 

thoughts and feelings, to benefi t LIVESTRONG. Adweek listed BREAKFAST as one of six 

insurgent agencies of the year and Mashable named it the #1 Innovative Digital Agency.

Irma Boom on Books
A book is proof that humans are capable of working magic,” Carl Sagan memorably asserted, and nowhere is the physical making 

of a book more akin to the making of magic than in Irma’s work. In this talk, Irma speaks about the relevance of books, now and in 

the future. She explains how exploring the intrinsic characteristics of the printed book can result in a renaissance for the medium. 

Sponsored by the Embassy of the Kingdom of the Netherlands.

Building Physical–Digital Products
BREAKFAST NY specializes in connecting the physical world to the digital one. The fi rm has worked with Ray-Ban to create 

a real-time billboard with eventgoers’ Instagram pictures and with MLB to create a high-tech “fan cave.” Andrew explains 

the process for designing real-world digital products and the opportunities created by the “Internet of things.”

  Andy Epstein | Strategy
 Invangelist, The BOSS Group | thebossgroup.com | @Invangelist

Andy created and grew in-house design teams for Commonwealth Toy and Gund,

restructured and expanded the 100-person creative team at Bristol-Myers Squibb 

and consulted at Johnson & Johnson. He currently heads up a 65+ team for 

The BOSS Group at Merck. He writes and speaks extensively on in-house issues, 

publishing The Corporate Creative in 2010. 

  Design Education | Interactions
 Panel to include Annette Diefenthaler, Ellen Lupton & Lawrence Zeegen 

The Future of Design Education   
The fi eld of graphic design is constantly evolving. Professionals and educators need to keep up with a landscape that 

is changing demographically, technologically, culturally, socially and professionally. Design educators and industry leaders 

share perspectives on the interdependent relationship between pedagogy and professional practice. This will be the start 

of a dialogue that continues at the Design Educators Conference taking place November 8, 2014. 

Co–presented with Centennial College. 

Drinking the Creative Kool-Aid: Tapping into In-House Teams for Strategic Innovation
Companies have a hidden asset in their midst: in-house teams that are too often relegated to executional roles. 

The processes, talents and culture that in-house teams use to create design deliverables can be applied to strategic 

business challenges. But someone needs to invite these right-brain thinkers to the party. Andy presents practices 

to leverage and strategies to initiate collaboration, providing actionable ways to ignite instant innovation.

Sponsored by Shoppers Drug Mart | RGD and Provisional RGD Delegates may register a client to attend this session free of charge.

1111:15 15 AMAM | Parallel Sessions 

“
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  Richard Turley | Inspiration
 Senior VP of Visual Storytelling & Deputy Editorial Director, MTV | mtv.com | 

 @Mr_Turley

Richard was Creative Director of Bloomberg Businessweek, from 2010 until recently, 

where he worked on a creative overhaul of the magazine. The redesign was described 

as pushing the boundaries of traditional newsweekly and business magazine design. 

During his tenure at The Guardian, where he served as Art Director and Senior Designer, 

he worked on that newspaper’s lauded redesign.

  Ellen Lupton | Strategy
 Curator, Cooper–Hewitt National Design Museum | cooperhewitt.org |

 @ellenLupton

Ellen is Director of the Graphic Design MFA Program at MICA, where she also serves 

as Director of the Center for Design Thinking. She is the author, co-author or editor 

of 13 books, including Thinking with Type and D.I.Y.: Design It Yourself. She has received 

many awards, including the Chrysler Design Award and AIGA Gold Medal. She also 

speaks at the Design Educators Conference (see page 35).

This Is Your Brain on Typography
Design is an act of imposing order on the world of objects, materials and information. Join Ellen as she examines theories

of perception and cognition to explain how people see and react to design. Principles of the mind, from the laws of Gestalt

to theories of narrative, behaviour and how to tell a joke, shed light on why we make what we make and what to make of it.

  Joseph Duff y | Trends
 Co–founder & Design Director, Duff y & Partners | duff y.com | @Duff y_Partners

Joseph grew up surrounded by some of the world’s most talented creative people.

He began his career in the production and interactive groups at Fallon Worldwide.

In 2004, he left to help start Duff y & Partners. Today, as Design Director, he works

with some of the biggest brands on the globe, including American Eagle, Aveda,

Fisher-Price, Hallmark and Minute Maid.

The Design Process Made Simple
In a world of complication, design is the one tool that can cut through. So why do designers spend so much time

complicating our craft? Duff y & Partners have spent 30 years simplifying a process that leads not only to great creative,

but to marketplace results. Joseph shares D&P’s process for getting the internal team and client on board where the 

final deliverable is not only appropriate but expected.

  In-House Envy | Interactions
 Panel to include Charles Adler, Andy Epstein & Willy Wong

How to Create In–House Envy  
In-house creative departments are reaching new heights in creativity and award–winning design, rivalling that of their agency 

contemporaries. How do you build an in-house team that is the envy of the most talented fi rm owners? How do you have 

greater impact on strategy and innovation within your organization? How do you create a culture of curiosity, creativity 

and empathy within your existing corporate culture?

Co-presented with Creative Niche. 

1:30 30 PMPM | Parallel Sessions 
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  Dave Holston | Strategy
 Author, The Strategic Designer | the–strategic–designer.com | @DaveHolston 

Dave has worked in public aff airs, marketing, advertising, communication planning and 

design management for leading organizations including General Electric, Lockheed Martin 

and the Georgia Institute of Technology, helping them take a strategic design approach 

that integrates organizational goals, internal and external analyses and implementation. 

  Willy Wong | Trends
 Lead, Brand Stewardship, NYC & Company | nycgo.com | @nycgo | @wwong

Willy leads the creative, digital and marketing teams responsible for the brand stewardship 

of New York City. Since 2006, NYC & Company has produced global advertising campaigns, 

launched major civic initiatives and built content platforms and products for digital, mobile, 

social and retail environments. He teaches at the School of Visual Arts and Parsons.

The Empathetic Designer: Why Your Next Great Design Idea Won’t Come from You
Most designers rely on their intuitive creative powers to solve design problems. But to truly make an impact, designers need 

to look beyond their own ideas. By co-creating with clients and audiences, designers open themselves up to a world of creative 

insights, create more meaningful experiences, build trust and provide better value to the people they serve. Learn the guiding 

principals of co-creation, including how to get people involved, how to understand context and how to generate ideas.

An Experiential Playbook for City Branding
Design picks up where traditional policy-making leaves off . From content strategy to public and private partnerships, municipal 

innovation to community celebration, economic development to crisis management – join Willy for a huddle on successes 

and setbacks on his journey of designing for civic engagement and creative place-making.

  Philippe Apeloig | Inspiration
 apeloig.com

Philippe worked at Total Design in Amsterdam before being hired as a graphic designer 

at the Musée d’Orsay and later as art director of the Louvre. He has created visual identities 

for clients ranging from the Théâtre du Châtelet and Institut National d’Histoire de l’Art 

to the Instituto Universitario di Architettura di Venezia and Puiforcat. In 2014, Philippe’s work 

was the subject of a critically acclaimed retrospective at the Musée des Arts Décoratifs.  

Co–presented by the Consulate General of France in Toronto.

  Creativity | Interactions
 Panel to include Wesley Grubbs, Debbie Millman, Richard Turley & Andrew Zolty 

Where Do Ideas Come From?  
The creative process can be a never-ending struggle that pushes you to the very edge of exhaustion and insanity. How do you 

develop better, sharper and more original ideas? How do you identify the gems from the lemons? Join our panel as they off er 

insights into honing your creative edge without losing your mind.

Typorama
Witness this retrospective of a career spanning 30 years and explore the inner world of one of France’s most successful graphic 

designers. Philippe shows the successive stages of his design process, from initial sketches to fi nal designs. He explains how 

he tries to articulate concept, message, aesthetic, emotion and strength in a single image. He’ll leave you hungry to create new 

forms with typography and inspire you to push the boundaries of our discipline.

2:30 30 PMPM | Parallel Sessions 
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Trimming Beards,
Shaping Minds.

AFTERNOON KEYNOTES | Our Leaders   Erik Spiekermann | 3:45 45 PMPM 
 Creative Director, Edenspiekermann | spiekermann.com | @espiekermann

Erik is an information architect, type designer and author. Two of his typefaces, FF Meta 

and ITC Offi  cina, are modern classics. He founded MetaDesign (1979) and FontShop 

(1988). He is behind the design of brands such as Audi, Bosch, VW, German Railways 

and Heidelberg Printing; information systems for Berlin Transit and Düsseldorf Airport; 

and publications like The Economist. Today, he is managing partner and creative director 

of Edenspiekermann with offi  ces in Berlin, Amsterdam and San Francisco.

  Jessica Walsh | 4:30 30 PMPM 
 Partner, Sagmeister & Walsh | sagmeisterwalsh.com | @jessicawalsh

Jessica is responsible for creating identities, commercials, websites, apps, fi lms, books 

and objects. Recent projects include the development of a game show for Adobe and 

a new identity system for the Jewish Museum. Jessica teaches at the School of Visual 

Arts and speaks around the world. Her 40 Days of Dating blog has attracted more 

than fi ve million unique visitors and landed her on The Today Show. 40 Days, the book, 

is in its fi nal stages of development.

Keeping the A**hole Factor Down
How to recruit the best talent, keep clients happy, make a profi t and even win the occasional award. Edenspiekermann’s 

fl exible structure, no-pitch policy and attitude have created a manifesto for both clients and in-house.

Creative Play
Play is not just for kids. Adults who play are shown to be more productive at work and in business. Jessica speaks about 

the importance of play biologically and historically. She discusses how play is a state of mind that is at the heart of any creative 

process requiring innovation.



ABOVE & BEYOND
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 November 5 | Downtown Toronto

Studio Open Doors
5:30 PM – 7:30 PM

Get an all-access pass to visit top creative studios in downtown Toronto. 

Meet members of the team, see the space and check out the latest projects. 

Participating studios include Akendi, ALSO Collective, Anomaly, ecentricarts, 

Goods & Services, Jacknife, Lowe Roche, Lollipop, q30 design, SapientNitro, 

The Globe and Mail, TAXI, TIFF and more.

 November 5 | TIFF Bell Lightbox, 350 King St. W.

Higher Learning: Master Class with Henry Hobson
11:00 AM – 12:30 PM 

Delegates are invited to a behind-the-scenes look at Henry’s role as creative director 

and graphic designer on distinctive title sequences for fi lm and television — Rango, 

The Walking Dead, Robin Hood, Sherlock Holmes, Snow White and the Huntsman, 

August: Osage County — in addition to title designs for video games Killzone: Shadow Fall 

and The Last of Us. Tickets are free for delegates and RGD student members.

 November 6 | Bloor Hot Docs Cinema, 506 Bloor St. W.

Movie Screening
9:00 PM – 10:20 PM 

Join us for a screening of the documentary Milton Glaser: To Inform and Delight. 

For many, Milton Glaser is the personifi cation of American graphic design. Best known 

for co-founding New York Magazine and the enduring I Love NY campaign, the full breadth 

of his remarkable artistic output is revealed in this documentary portrait. Free for the 

fi rst 300 delegates who RSVP. Reserve a ticket when you register for the conference.

 November 7 | Storys, 11 Duncan St.

Delegate Party
6:30 PM – 9:00 PM 

Celebrate the close of DesignThinkers and share your refl ections at this year’s 

closing party. Join us for drinks, delicious hors d’oeuvres and conversation with 

creative colleagues from Canada and beyond. The party is free for all delegates, 

but space is limited. First come, first served.

 November 5 | OCAD U Auditorium, 100 McCaul St.

Philippe Apeloig Student Lecture
3:00 PM – 4:00 PM 

Philippe Apeloig, one of France’s most successful graphic designers, discusses his career 

within the context of French culture and design history, with frank stories of some of the 

challenges he has faced and what students can learn from them. This program is free to 

DesignThinkers delegates and RGD members. 

Co–presented with OCAD U and the Consulate General of France in Toronto.

 November 6 | TELUS Centre for Performance and Learning, 272 Bloor St. W.

ADCC Awards
6:30 PM 

Canada’s top advertising, design and interactive media awards. Delegates receive one 

ticket at $65 plus HST; additional tickets are $95 plus HST. Price includes a copy of the 

Directions 2014 Awards Annual. Tickets will go on sale through the The Royal Conservatory 

box offi  ce in October. For details, contact info@theadcc.ca.

PARTNER PROGRAMMINGAFTER DARK
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 November 5 | Entro Communications, 33 Harbour Sq., Suite 202

The Metaskill of Applied Imagination
9:00 AM – 12:00 PM | Presented by Marty Neumeier

Learn how to break out of confi ning mental models and learn strategies

to access original ideas and think more creatively.

Content Strategy for Mobile
2:00 PM – 5:00 PM | Presented by Karen McGrane

Explore the challenges and constraints of presenting content in mobile interfaces.

Learn how to use mobile to create a better experience for all users.

 November 8 | Entro Communications, 33 Harbour Sq., Suite 202

Visualizing a Strategic Brand
9:00 AM – 12:00 PM | Presented by Dave Holston

Want to serve your clients on a deeper level? Learn how you can position

yourself as a go–to strategic partner.

Designing Possibility: Methods for Discovering
an Organization’s Full Potential
2:00 PM – 5:00 PM | Presented by Paddy Harrington, RGD

Get examples, tools and guidance for identifying, articulating and creating

new directions and opportunities for yourself, your clients and your business.

For details and pricing on each of these workshops, go to designthinkers.com/sessions/.

 November 8 | Centennial College, 951 Carlaw Ave.

Design Educators Conference
9:00 AM – 7:30 PM 

Design educators need to keep pace with an industry that is constantly changing. 

How do we prepare graduates? What fresh pedagogical approaches will help them 

succeed? How do we educate across disciplines?  

The Visual Thinker

Opening Keynote Address by Ellen Lupton | Author, Designer, Educator & Curator 

Despite today’s growing emphasis on design thinking, the ability to generate meaningful, 

sensually satisfying form remains essential to the design process. Ellen off ers a refresher 

in Gestalt principles, grid systems, visual hierarchy and focusing attention in a landscape 

littered with distractions.

Presentations by educators will include:

 • Celebrating Diversity in the Classroom

 • Design Education Challenges for the Millennial Generation

 • Typography as a Tool for Critical Thinking about Technology, Practice and Systems

 • Teaching Interactivity to Visual Learners

How Empathy Matters More than Photoshop Skills

Closing Keynote Address by Annette Diefenthaler | IDEO Senior Design Research & Project Lead

What makes designers truly successful and, more importantly, happy in their careers? 

Empathy, courage and creative confi dence are key. Annette explores the skills, qualities 

and behaviours that matter, particularly at the start of one’s professional journey. 

Pricing varies from $75 to $275. For details, visit designthinkers.com/educator/.

Co–organized by RGD and Centennial College.

EDUCATORS CONFERENCEWORKSHOPS
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Bring a Client 
Accredited RGD and Provisional RGD Delegates are invited to bring a client or employer to 

a complimentary DesignThinkers session. Sign an employer or client up for Marty Neumeier’s 

talk on Metaskills (see page 11) and/or Andy Epstein’s Tapping into In-House Teams for 

Strategic Innovation presentation (see page 23).

Sponsored by City of Toronto Economic Development.

Interactive Lounge
Looking for a quiet spot to check emails, chat with a friend or refl ect on what you’ve 

learned? Head to the upper lobby where you can hang out on comfy chairs, use the 

free charging station to juice your laptop or visit the RGD Hub to learn more about 

the Association of Registered Graphic Designers. 

Tradeshow & Marketplace
Throughout both days of the conference, connect with over 30 suppliers to the communication 

design industry, including placement agencies, printers, paper merchants and stock

agencies. Enter raffl  es, grab lots of free stuff  at the giveaway table, visit the on-site

bookstore and get your favourite author to sign your book at our book signings.

Type Quiz
Can you pick Garamond out of a crowd? Been around the typographic block a few times? 

Then you’re ready to take the DesignThinkers Typographic Quiz. There will be prizes – 

lots of prizes: T-shirts, typographic baseball caps, fonts, books on type, posters and more! 

Looking for a challenge? Need cool, free, type stuff ? Or maybe just want somewhere 

to hang out during lunch? From 12:30 to 1:15 on November 6, test your mettle with your 

fellow DesignThinkers delegates! 

Presented by Monotype Imaging.

2014 DesignThinker of the Year Award
For the second year, RGD and the Rotman School of Management have partnered 

to honour a Canadian corporate leader who uses design thinking and creative

excellence to drive innovation and business success. The award will be presented

at the conference and the recipient profi led in Rotman Magazine. Do you have

a client or employer who deserves the title of Canada’s DesignThinker of the Year? 

Submit your nomination by September 19. Details at rgd.ca/dtofyear.

Co–presented by RGD and Rotman.

Is Your Office a ThinkTank?
Companies and organizations that register a group of fi ve or more for this 

year or whose fi rms have sent at least ten delegates over the past fi ve years 

will be recognized on the DesignThinkers website, in the event program and 

in an AV presentation at the conference.

Are You a DesignThinkers Master?
Individuals who have attended fi ve or more DesignThinkers conferences 

will be honoured on the DesignThinkers website, in the event program 

and in an AV presentation at the conference.

So(cial) Good Design Awards
This international competition celebrates communications design projects with the 

power to incite positive action and make meaningful change in the way we live our lives. 

If you’re passing through Pearson Airport, check out the So Good 2014 Exhibit on display 

on the upper level of Terminal 1 from November 4, 2014, to January 9, 2015. 

EXTRAS RECOGNITION
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A Group/Org Member is a non–member attending as part of a group of three or more from the same 

organization; an individual working for a charity or non-profit; a member of one of the following

affiliated associations: ACIDO, AMPA, CAPIC, DX, EAC, Graphic Artists Guild, IABC Ottawa, IABC Toronto, 

IDC, SDGQ, UCDA; a delegate of ideacity 2014; or a Rotman student/alumni.

Cancellation Policy: Please notify us in writing by October 24, 2014. Your registration will be refunded,

less a $50 admin fee. No refunds will be made after October 24, 2014. 

PRICING (IN CANADIAN DOLLARS) INCLUDES ALL TAXES AND FEES. 

  

DESIGNATED MEMBER 1 DAY

DESIGNATED MEMBER 2 DAYS
 $340.13

 $453.13

$374.03

 $509.63

AFFILIATED MEMBER 1 DAY

AFFILIATED MEMBER 2 DAYS

  $398.89

   $511.89

 $455.39

 $568.39

STUDENT MEMBER 1 DAY

STUDENT MEMBER 2 DAYS

   $133.34

   $218.09

 $133.34

 $218.09

NON–MEMBER 1 DAY

NON–MEMBER 2 DAYS

  $492.68

   $616.98

 $571.78

 $707.38

GROUP/ORG MEMBER* 1 DAY

GROUP/ORG MEMBER* 2 DAYS

  $456.52

  $569.52

 $518.67

 $637.32

Venue
DesignThinkers 2014 will be held at The Sony Centre For The Performing Arts at 

1 Front Street East, with additional programming at sites across downtown Toronto.

Airfare 
As the offi  cial airline of DesignThinkers 2014, Porter is off ering 

DesignThinkers delegates 15% off regular base fares. Book online

at fl yporter.com or through your travel agent using our promo code.

Book by October 6, 2014, to to take advantage of this discount.

Promo Code: RGD2014

Accommodation
Book a room at the Courtyard Marriot Hotel for $139 plus HST per night by calling 

1 800 847 5075 or visiting bit.ly/1i8GQVg. 

Ask for the RGD 2014 Conference rate.

Book a deluxe room at the King Edward Hotel for $200 plus HST per night by calling 

1 800 843 6664 or visiting bit.ly/1yfe1er. 

Ask for the RGD DesignThinkers Conference rate.

Book before October 6, 2014, to take advantage of these rates.

Passes
Register online at:

designthinkers.com/register.

TRAVEL REGISTER

UP TO SEPTEMBER 26 AFTER SEPTEMBER 26

*
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8:00 AM Breakfast & Registration

9:00 AM A Well-Designed Idea | Andrew Deitchman 

10:00 AM Belief to Behaviour | Todd Waterbury 

10:45 AM Break

11:15 AM Metaskills: Five Talents for the Robotic Age | Bring a Client Session | Marty Neumeier 

First Win the Eye, Then the Heart, and Then the Mind | Mary Lewis 

Intrinsic Character | Sybille Hagmann

Women in Design | Irma Boom, Karen McGrane & Paula Scher

12:00 PM Lunch Break 

Book Signing | Marty Neumeier | 20 minutes 

12:30 PM Type Quiz | 45 minutes

1:30 PM Tall Tales from a Large Man | Aaron Draplin 

Content in a Zombie Apocalypse | Karen McGrane 

Talking to the Heart and Brain | Wesley Grubbs 

The Future of Brand | Frédéric Bonn, Mary Lewis, Marty Neumeier & Todd Waterbury 

2:15 PM Break

2:30 PM Creative Journey: Designing for Film to Directing Film | Henry Hobson

Doing the Impossible | David Macy 

The Fading Interface | Frédéric Bonn

The Future of Typography | Philippe Apeloig, Aaron Draplin, Allan Haley & Erik Spiekermann

3:15 PM Break

3:45 PM On Rejection | Debbie Millman

4:30 PM All Design Is Social | Paula Scher 

5:15 PM Book Signing | Debbie Millman & Karen McGrane | 20 minutes

9:00 PM Movie Screening | Milton Glaser: To Inform and Delight | Bloor Hot Docs Cinema

8:00 AM Breakfast & Registration

9:00 AM Making Technology Matter | Steve Vranakis 

10:00 AM Stories from Vast Fields of Creative Independence | Charles Adler 

10:45 AM Break

11:15 AM Irma Boom on Books | Irma Boom 

Drinking the Kool-Aid: Tapping into In-House Teams for Strategic Innovation

Bring a Client | Andy Epstein 

Building Physical-Digital Products | Andrew Zolty  

The Future of Design Education | Annette Diefenthaler, Ellen Lupton & Lawrence Zeegen  

12:00 PM Lunch Break 

Book Signing | Irma Boom & Andy Epstein | 20 minutes

1:30 PM Topic Unidentified | Richard Turley 

The Design Process Made Simple | Joseph Duffy 

This Is Your Brain on Typography | Ellen Lupton 

How to Create In-House Envy | Charles Adler, Andy Epstein, Marty Neumeier & Willy Wong

2:15 PM Break

2:30 PM Typorama | Philippe Apeloig  

The Empathetic Designer | Dave Holston 

An Experiential Playbook for City Branding | Willy Wong

Where Do Ideas Come From? | Wesley Grubbs, Debbie Millman, Richard Turley & Andrew Zolty

3:15 PM Break

3:15 PM Keeping the A**hole Factor Down | Erik Spiekermann

4:30 PM Creative Play | Jessica Walsh 

5:15 PM Book Signing | Ellen Lupton & Dave Holston | 20 minutes

6:00 PM Delegate Party | Storys

DAY 1DAY 1 | THURSDAY THURSDAY 11.06.1411.06.14 DAY 2DAY 2 | FRIDAY FRIDAY 11.07.1411.07.14
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